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The  first  of  growth 
is  to  let  it  happen. 

iv.^11*^^  "f  “  irrepressible  urge  to  change  and  grow.  And  it  should 

be  allowed  to  happen.  At  the  Sun-Sentinel,  we  take  it  a  step  further:  we  help  it  happen 
ta  our  newsroom,  we've  removed  the  obstacles  to  personal  growth.  Our  management 
po  cies  don  t  restrict  journalists  to  one  department,  one  subject  or  even  one  editor.  Our  reporters 
are  CTcouraged  to  uckle  any  stories  that  may  fall  outside  their  regular  beats. 

When  management  asks  a  business  writer  to  cover  the  Super  Bowl,  a  bureau  chief  to  do  an 
investigative  senes  on  stockbroker  fraud  and  a  pohee  reporter  to  file  from  the  Panamanian 
Presidential  Palace,  it  creates  an  environment  where  Broward/Palm  Beach 

loumalistscandevelopandgrow.  That's  the  Sun-Sentinel.  We  C  C  a.*  1 

practice  freedom  of  the  press,  by  exercising  freedom  within  it.  13611111161 

Florida's  fastest-growing  newspaper 


Drawitvg  weW  15  tive  besi  revenge- 


If  MGofe  realfy,  tfuly  vraate  to  eliralinate. 
unneceaaa^,  >TOeful  fedecal  bufeauefacy? 
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^The  beauty  of  an  editorial  cartoon  is 
its  ability  to  cut  through  the  partisan 
rhetoric  to  the  heart  of  an  issue/' 


THCMfC^ 


Former  karate  instructor  Mike  Thompson’s  car¬ 
toons  chop  everything  down  to  size  —  from  Clinton 
to  the  Cubs,  from  taxes  to  terminal  winter  cold. 

Based  at  the  Springfield,  III.,  State  Journal-Regis¬ 
ter,  Thompson’s  numerous  awards  include  the 
prestigious  Charles  M.  Schultz  Award  and  the  As¬ 
sociation  of  American  Editorial  Cartoonists’  Locher 
Award. 

Thompson’s  Illinois  cartoons  are  available  with 
our  ILLINOIS  SPOTLIGHT  package.  His  national 
cartoons,  plus  those  of  our  other  cartoonists  — 
Bruce  Beattie,  Chris  Britt,  David  Catrow,  Mark  Cul- 
lum.  Bob  Gorrell,  Steve  Kelley,  M.G.  Lord  and  Mike 


Ramirez  —  are  available  in  our  EDITORIAL  CAR¬ 
TOON  package. 

Mike  Thompson  and  Mike  Ramirez  offer  two 
NEWSMAKER  CARICATURES  weekly  as  well.  It’s 
just  the  ticket  for  your  opinion  and  Sunday  pages. 

Copley  cartoonists  are  a  big  draw  for  900  sub¬ 
scribing  newspapers  in  the  U.S.  and  Canada.  Draw 
your  own  conclusions. 

Call  collect  (619)  293-1818  for  a  free  sample  of 
the  package  that  ties  up  readership  and  revenues. 
The  one  with  the  draw  on  our  controversial  cartoon¬ 
ists. 


COPLEY 


P.O.  Box  190  •  San  Diego,  CA  92112 


The  1993  E&P  International  \har  Book 
has  a  new  section!  "Vyh&s  Where" 


SECTION  I:  U.S.  daily  newspapers,  daily  Newspaper 
personnel,  national  newspapers,  tabloid  newspapers,  new 
dailies,  suspensions,  newsprint  statistics,  newspaper 
groups  under  common  ownership,  special  seryice  dailies, 
action/hot  line  editors,  employee  and  carrier  pul!)lications. 
'k  New  for  1993 is  a  state  map  at  the  beginning  of^ 
each  state's  listing  which  shows  the  location  of  each , 
daily  newspaper  and  the  metropolitan  statistical  areas 
for  each  state. 

SECTION  II:  Weekly  newspapers,  black  newspapers, 
religious  newspapers,  foreign-language  newspapers, 
military  newspapers  and  college  and  university  newspapers. 

SECTION  III:  Canadian  daily  newspapers,  newspaper 
groups  under  common  ownership,  weekly  newspapers, 
foreign-language  newspapers,  tabloids,  carriers  and 
employee  publications,  and  action/hot  line  editors. 


YearBook 


SECTION  IV:  Newspapers  of  the  United  Kingdom 
and  Ireland,  newspapers  of  Europe,  the  Caribbean 
region.  Central  America  and  Mexico,  South  America, 
Africa,  the  Middle  East,  Asia  and  the  Far  East,  Australia 
and  New  Zealand  and  the  Pacific  Ocean  Territories. 

SECTION  V:  News,  picture  and  press  services, 
feature,  news  and  picture  syndicate  services,  comic 
section  groups  and  networks,  newspaper-distributed 
magazine  sections,  and  art  and  mat  services. 

SECTION  VI:  Equipment,  suppliers  and  services  with 
a  directory  of  company  names,  products  and  services, 
plus  production  personnel  pay  scales  and  top  minimum 
scales  for  reporters. 

SECTION  VII:  NAA  roster,  associations  and  clubs, 
representatives,  various  membership  directories,  schools 
of  journalism,  newspaper  films,  brokers,  appraisers, 
clipping  bureaus,  unions,  promotion  services,  ombuds¬ 
men,  press  and  radio-tv  correspondents,  US. 
Correspondents  Association  Association  of  American 
Correspondents  in  London,  and  more. 

if  NEW  SECTION  FOR  1993 

SECTION  VIII:  Who's  Where:  a  complete  listing 
of  all  daily  and  weekly  newspaper  personnel  in  alpha¬ 
betical  order  by  last  name  with  their  title,  newspaper  at 
which  they  are  located,  and  their  telephone  number. 

Order  your  own  E&P 
International  Year  Book  today! 

Look  for  the  enclosed  order  card  in  this  issue  of  E&P  and 
mail  it  along  with  your  payment  to: 

Editor  &  Publisher,  YearBook,  11  West  19th  Street 
New  York,  NY  10011-4234. 


Or  to  charge  your  order  to  your  Visa/MC  account  call 
(212)  675-4380. 


Top  of 
the  class. 


Skerry  Robinson,  Times  Assistant  City  Editor 


The  message  was  loud  and  clear. 

In  meetings,  letters  to  the  editor 
and  phone  calls,  our  readers  told 
us  that  not  enough  positive 
news  about  education  was  being 
printed  in  the  paper. 

All  we  hear  are  the  problems. 

What  about  the  good  stuff? 

Times  assistant  city  editor 
Sherry  Robinson  went  to  work. 
From  information  provided  by 
educators,  parents  and  students. 
Sherry  developed  Top  of  the 
Class,  a  full-page  feature  devoted 
to  the  good  work  being  done  at 
schools. 

Every  week.  Times  readers  can 
turn  to  Top  of  the  Class  to  read 
about  school  events,  creative 
classroom  lessons  and  young 
achievers.  Also  included  are 
the  wish  lists  of  teachers  for 
supplies  and  equipment. 

What  began  as  a  page  in  one 
local  edition  has  grown  into  a 
five-county  feature. 

Chalk  one  up  for  the  community, 
its  schools  and  their  local 
newspaper. 

^^etersburg  {Times 

Tampa  Bay’s  Largest  Newspaper 
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OCTOBER 

1  6 — National  Federation  of  Press  Women  Regional  Conference, 
University  of  Delaware,  Newark,  Del. 

1  7-20 — International  Newspaper  Marketing  Association  Western 
Region  Conference,  Hilton  Beach  Resort,  Huntington  Beach,  Calif. 
21  -22 — New  England  Newspaper  .Advertising  Executives  Associa¬ 
tion  Fall  Sales  Conference,  Sonesta  Hotel,  Portland,  Maine. 

2 1  -24 — Society  of  Environmental  Journalists  National  Conference, 
Duke  Universiry,  Durham,  N.C. 

24- 26 — Inland  Press  Association  Meeting,  Inter-Continental  Ho¬ 
tel,  Chicago,  111. 

25- 28 — American  Association  of  Independent  Newspaper  Distrib¬ 
utors  Fall  Conference,  Golden  Nugget  Resort  &  Casino,  Las  Vegas, 
Nev. 

29-30 — California  Chicano  News  Media  Association  journalism 
Opportunities  Conference  for  Minorities,  Nob  Hill  Masonic  Center, 
San  Francisco,  Calif. 

NOVEMBER 

4-6 — International  Newspaper  Marketing  Association  Latin  Amer¬ 
ican  Conference,  Buenos  Aires,  Argentina. 

4- 7 — International  Newspaper  Marketing  Association  Southern  Re¬ 
gion  Conference,  Omni  Hotel,  Richmond,  Va. 

5- 7 — International  Newspaper  Marketing  Association  Eastern  Re¬ 
gion  Conference,  Hilton  Hotel,  Mystic,  Conn. 

5- 7 — New  England  Newspaper  Association  Family  Newspaper  Con¬ 
ference,  The  Inn  at  Harvard,  Cambridge,  Mass. 

1  O- 1  2 — Audit  Bureau  of  Circulations  Conference,  Waldorf-Asto¬ 
ria  Hotel,  New  York,  N.Y. 

1  4-1  7 — Southern  Newspaper  Publishers  Association  Convention, 
Boca  Raton  Resort  &.  Club,  Boca  Raton,  Fla. 

1  4- 1  8 — Inter  American  Press  Association  General  Assembly,  Hol¬ 
iday  Inn  Crowne  Plaza  Resort,  San  Carlos  de  Bariloche,  Argentina. 

JANUARY 

23-26 — Newspaper  Association  of  America  Promotion  and  Mar¬ 
ket  Development  Conference,  Hotel  del  Coronado,  San  Diego,  Calif. 

FEBRUARY 

1  0-1  2- — California  Newspaper  Publishers  Association  Convention, 
Beverly  Hilton  Hotel,  Beverly  Hills,  Calif. 

1  2- 1 4 — Great  Lakes  Newspaper  Production  Conference,  Sheraton 
Center,  Toronto,  Ontario. 

1  3- 1  6 — Editor  &  Publisher  Telecommunications  Conference,  Hy¬ 
att  Regency  Hotel,  Tampa,  Fla. 

27-3/2  — Inland  Press  Association  Convention,  Breakers  Hotel, 
Palm  Beach,  Fla. 

MARCH 

1  -5 — Newspaper  in  Education  Week. 

6- 8 — Great  Lakes  Newspaper  Production  Conference,  Woodfield 
Hilton  Hotel,  Arlington  Heights,  111. 

1  O-  1  3 — National  Newspaper  Association  Government  Affairs 
Conference,  Capitol  Hilton  Hotel,  Washington,  D.C. 

15-1  7 — Editor  &  Publisher  Talking  Newspaper  Conference,  Grand 
Hyatt  Hotel,  San  Francisco,  Calif. 
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as  the  world  finally  caught  up 
with  the  Media  Lab  at  the  Massachu¬ 
setts  Institute  of  Technology? 

The  idea  that  we  live  in  a  digital 
continuum  in  which  all  media  are  re¬ 
duced  to  bits  and  bytes  has  become  a 
trite  concept  to  the  wired  cognoscenti. 
Backbone  multimedia  and  interactive 
television  concepts  of  customiza¬ 
tion  and  choice  now  are  the  sine  qua 
nons  of  chic  electronic  salons.  Ideas 
spawned  at  the  Media  Lab  in  the  1980s 
now  swim  in  the  mainstream  of  cyber¬ 
space. 

After  all,  Nicholas  Negroponte,  di¬ 
rector  of  the  Media  Lab,  was  one  of 
the  first  to  promote  the  concept  of  the 
“Ultra-personal  Newspaper,”  also 
known  as  “The  Daily  Me.”  And  Walter 
Bender,  principal  research  scientist  at 
the  Media  Lab  and  principal  investiga¬ 
tor  of  its  Electronic  Publishing  Group, 
has  been  exploring  some  of  the  same 
ideas  via  the  “Newspeak”  and  other 
projects. 

By  doing  its  job  so  well,  has  the  Me¬ 
dia  Lab  rendered  itself  obsolete?  1  went 
to  the  storied  place  in  Cambridge, 
Mass.,  to  have  a  look-see  at  the  News 
in  the  Future  project,  a  new  and  ambi¬ 
tious  effort  geared  to  the  care  and 
feeding  of  newspapers  as  they  careen 
toward  a  multimedia  modernity. 

Even  a  casual  glance  at  the  list  of 
NIF  participants  shows  that  the  world 
of  newspapers  has  changed  forever  — 
for  better  or  worse.  Twenty-one  com¬ 
panies  have  signed  up  for  the  five-year 
research  project;  they  will  be  paying 
$100,000  a  year  to  participate.  Names 
such  as  Capital  Cities,  Gannett, 
Hearst,  Pulitzer,  Knight-Ridder,  Tri- 

Conniff  is  president  of  Interactive  Sports 
Inc.  He  may  be  reached  by  phone  at 
(802)  860-1  III  or  fax  at  (802)  862- 
1699. 


bune  and  Times  Mirror  can  be  found 
among  the  sponsors  but  so  can  a  soft¬ 
ware  company  (Lotus  Development 
Corp.),  a  trade  publisher  (Ziff-Davis 
Publishing),  a  hardware  vendor  (IBM), 
an  advertising  agency  (McCann-Erick- 
son)  and  several  foreign  publishers. 
Also  listed  is  BellSouth  Enterprises,  a 
unit  of  the  regional  Bell  operating 
company  that  recently  formed  the 
Newspaper/Yellow  Page  Network  with 
Cox  Newspapers. 

Organizations  such  as  Tribune  and 
Hearst  already  have  begun  to  send  ed¬ 
itors  and  people  from  the  business  side 
through  the  Media  Lab  to  cross-polli- 
nate  their  commercial  interests  with 
the  more  esoteric  research  goals. 

“When  people  come  back  from  the 
Lab,  alot  of  what  they  see  they  might 
write  off  as  being  ‘in  the  future,’  but  it 
will  impact  their  thinking,”  said  Jim 
Longson,  vice  president  of  technology 
at  Tribune. 

The  key  to  NIF  will  be  its  ability  to 
teach  the  computer  to  “learn”  what  an 
individual  consumer  wants,  “to  auto¬ 
mate  the  process  of  content  represen¬ 
tation  of  video  and  audio  as  well  as 
text.”  This  concept  goes  well  beyond 
the  well-worn  notion  of  keyword 
searching  and  into  what  only  can  be 
called  intuition  —  or  “analogical  rea¬ 
soning,”  as  it  is  known  in  Labspeak. 


M  he  linchpin  of  the  concept  is  the 
Media  Lab’s  “Doppelganger”  user-mod¬ 
eling  system,  which  attempts  to  create 
“stereotypical  user  models  on  the  fly.” 
Instead  of  human  intervention  to  cre¬ 
ate  user  profiles,  the  Doppelganger’s 
mission  is  to  infer  wants  and  needs  of 
consumers  dynamically:  to  change  au¬ 
tomatically  as  those  wants  and  needs 
evolve.  NIF  is  trying  to  eliminate  the 
middleperson,  so  to  speak. 

These  and  other  Media  Lab  con¬ 
cepts  have  profound  implications  for 


design  and  presentation  of  the  news.  It 
is  one  thing  to  design  a  system  that  ba¬ 
sically  filters  text  and  repackages  words 
with  some  elegance  and  utility.  It  is 
quite  another  to  imply  that  each  per¬ 
son’s  Personal  Newspaper  might  look 
quite  different  from  the  next  person’s. 

“It’s  pretty  clear  that  our  goal  is  to 
figure  out  how  we  can  deliver  news  and 
information  in  a  personalized  and  cus¬ 
tomized  way,”  said  Jack  Driscoll,  a  vice 
president  at  the  Boston  Globe.  “What 
makes  this  different  is  it  will  create  the 
ultimate  collaboration  between  the  au¬ 
dience  and  editors  or  news  directors. 
Right  now,  it’s  editor-driven.  What 
we’re  trying  to  do  is  figure  how  we  can 
meet  the  needs  of  individuals  while  at 
the  same  time  provide  news  and  infor¬ 
mation  we  think  the  reader  needs.” 


1  Uriel  Cooper  is  a  co-founder 
of  the  Visible  Language  Workshop  at 
MIT  and  a  key  participant  in  NIF. 

“I  look  at  information  as  a  huge  pot 
in  which  news  is  a  particular  subset,” 
Cooper  told  me  during  my  visit  to 
Cambridge.  “Our  goal  is  to  look  at  the 
implications  of  a  truly  new  communi¬ 
cations  medium  as  the  technology 
evolves.  It’s  obvious  the  preparation  of 
information  is  time-consuming  and  la¬ 
bor-intensive.  That  results  in  a  static 
slice  of  a  very  dynamic  set  of  different 
forms  of  information.  Now,  with  print, 
that  process  is  very  hierarchical  be¬ 
cause  we  make  editing  assumptions  by 
choosing  what  we  [the  editors]  think  is 
important.  Then  we  cast  it  into  an  or¬ 
ganized  format  and  it’s  fixed  for  24 
hours. 

“On  the  other  hand,”  Cooper  con¬ 
tinued,  “look  at  CompuServe.  It  has  a 
vast  number  of  potential  information 
sources  but  it’s  difficult  to  get  around 
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(See  Leading  Edge  on  page  39) 
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BLACKS,  ASIANS.  HISPANICS, 
NATIVE-  AMERICANS.  THE 
HANDICAPPED  .FEMINISTS  - 
-AND  GAYS  ! » 


•TODAYS  MULTICULTURAL 
SOCIETY  SURE  CREATES 
PR05LEMS  m  NEWSROOMS 


9  Political  Correctness 
In  The  Newsroom 

Louisville  editor  acknowledges  its  pres¬ 
ence  but  disagrees  with  people  who  say 
it  has  a  negative  effect  on  the  work 
place. 

9  Settlements  Reached 
In  Philadelphia 

Ten  unions  representing  3,000  Phila¬ 
delphia  Inquirer  and  Philadelphia 
Daily  News  employees  tentatively  agree 
to  contracts. 


fEDtroK/ 


"  GOTTA  ADMIT  DIVERSITY  “  CAN  THEY  BE  ACTIVISTS 
IS  IMPORTANT-  LETS  AND  STILL  COME  UP  WITH 
SAY  WE  CAN  FIT  'EM  CREDIBLE  AND  OBJECTIVE 

ALL  IN.THE  QUESTION  IS-  REPORTING-? 'V 


1  O  Not  Impressed 

Decision  in  mock  deliberation  by  Min¬ 
nesota  News  Council  disappoints  many 
editors  attending  the  Associated  Press 
Managing  Editors  convention. 

12  Associated  Press 
Going  Video 

Board  of  directors  reaffirms  strategy  for 
the  cooperative  news  organization’s 
move  to  establish  a  video  news  service. 


22  Newspeople  in  the  News 


23  Obituaries 


13  Takeover  Sparks 
Union  Anger 

Cuts  in  jobs,  pay  and  benefits  lead  to 
one-day  strike  by  Newspaper  Guild 
unit  against  the  new  owner  of  the  Nor¬ 
ristown,  Pa.,  Times  Herald. 


26  Advertising/Promotion 


28  News  Tech 


36  Syndicates/News  Services 


41  Classified 


1 4  Hawking  A 

Communist  Paper 
In  London  Suburb 

Michael  Balchin,  79,  has  been  a  street  _ _ 

seller  of  the  Morning  Star  for  almost  Page  9  Defends  diversity 
20  years. 

1  5  Grit  Moving 
After  111  Years 

Family-oriented  tabloid  moves  head- 
quarters  from  Williamsport,  Pa.,  to 


2  Calendar 


3  Leading  Edge 


6  Editorial 


7  Letters  to  the  Editor 


7  Newspaperdom 


1 6  Supplementing  Income 

Orange  County  Register  starts  high 
school  sports  supplement  aimed  at  new 
teen  readers;  weekly  publisher  touts 
potential  of  spin-off  products. 


1  7  Stock  Tables 


1  8  Book  Reviews 


Page  14  Communist  paper  hawker  48  Shop  Talk  at  Thirty 
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The  HP 3000  takes  the  worry 
out  of  running  your  newspaper 
and  publishing  business. 

Your  sleepless  nights  are  over.  With  the 
HP  3000,  you  won’t  have  to  worry  every 
waking,  or  sleeping,  hour. 

Perhj^s  your  nightmare  is  system  fail¬ 
ure.  Rest  assured,  the  HP 3000  delivers 
uptime  of  nearly  100%.  But  in  the 
unlikely  event  of  system  failure, 
data  recovery  will  automatically 
occur  within  minutes.  With 
complete  data  integrity. 


Maybe  you  toss  and  turn,  worrying  about 
rising  costs.  The  easy-to-use  HP 3000 low¬ 
ers  overall  costs  by  reducing  MIS  stafiing 
requirements  by  up  to  50%.  What’s  more, 
many  companies  have  foimd  that  they  can 
purchase  an  HP  3000  for  only  a  fraction 
of  the  cost  of  a  comparable  mainframe. 

The  HP 3000  supports  anywhere  from  two 
to  two  thousand  users  in  a  distributed 
environment  or  dedicated  data  center. 
And  it  interoperates  with  over  thirty 
different  computer  families-from  PCs 
to  mainframes. 


Beyond  this,  the  HP  3000  runs  all  the 
premier  applicatioas.  Including  many 
previously  available  only  for  main¬ 
frames.  It’s  no  wonder  leading  news¬ 
paper  and  publishing  companies  rely 
on  the  HP  3000. 

If  this  sounds  like  a  dream  come  true, 
call  1-800-637-7740,  Ext.  7651  for  more 
information.  You’ll  truly  sleep  better. 
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Adopt  the  ASNE  code 

SOME  MEMBERS  OF  the  Associated  Press  Managing  Editors  group  are  pursuing 
all  the  right  objectives  in  seeking  to  write  a  code  of  ethics.  But,  in  their  attempt 
to  write  detailed  standards  of  journalistic  conduct,  they  are  in  danger  of  provid¬ 
ing  courtroom  ammunition  to  adversaries  of  newspapers  (E&P,  Oct.  9,  p.  9). 

For  instance,  the  draft  code  presented  to  APME  members  at  their  recent  con¬ 
vention  condemns  deceptive  reporting  practices,  such  as  using  hidden  tape 
recorders  or  impersonation,  but  cites  five  conditions  under  which  such  deception 
would  be  permissible.  This  reminds  us  of  the  old  days  of  UNESCO,  when  the 
proposed  New  World  Information  Order  said  a  free  press  was  desirable  but  pro¬ 
vided  specific  exceptions  under  which  governments  could  control  the  press. 

For  many  years,  there  has  been  a  code  of  ethics  to  which  all  newspapers  can 
and  should  subscribe.  Adopting  this  code  would  eliminate  the  debate  that  APME 
faces  concerning  its  detailed  proposal.  The  code  is  called  a  “Statement  of  Prin¬ 
ciples”  and  it  was  adopted  by  the  American  Society  of  Newspaper  Editors  Oct. 
23,  1975,  when  it  supplanted  the  ASNE’s  original  Code  of  Ethics  (Canons  of  Jour¬ 
nalism),  adopted  in  1922. 

Because  the  subject  is  hot,  we  think  that  it  is  appropriate  to  reproduce  that 
Statement  of  Principles  here  in  full,  repeating  our  suggestion  that  editors  should 
consider  embracing  it  publicly  as  their  own: 

PREAMBLE 

The  First  Amendment  protecting  freedom  of  expression  from  abridgment  by  any 
law  guarantees  to  the  people  through  their  press  a  constitutional  right  and  thereby 
places  on  newspaper  people  a  particular  responsibility. 

Thus,  journalism  demands  of  its  practitioners  not  only  industry  and  knowledge 
but  also  the  pursuit  of  a  standard  of  integrity  proportionate  to  the  journalist’s  sin¬ 
gular  obligation. 

To  this  end,  the  American  Society  of  Newspaper  Editors  sets  forth  this  State¬ 
ment  of  Principles  as  a  standard  encouraging  the  highest  ethical  and  professional 
performance. 

ARTICLE  I  —  Responsibility 

The  primary  purpose  of  gathering  and  distributing  news  and  opinion  is  to  serve 
the  general  welfare  by  informing  the  people  and  enabling  them  to  make  judgments 
on  the  issues  of  the  time.  Newspapermen  and  women  who  abuse  the  power  of  their 
professional  role  for  selfish  motives  or  unworthy  purposes  are  faithless  to  the  public 
trust. 

The  American  press  was  made  free  not  just  to  inform  or  just  to  serve  as  a  forum 
for  debate  but  also  to  bring  an  independent  scrutiny  to  bear  on  the  forces  of  power 
in  the  society,  including  the  conduct  of  official  power  at  all  levels  of  government. 

ARTICLE  II  —  Freedom  of  the  Press 

Freedom  of  the  press  belongs  to  the  people.  It  must  be  defended  against  en¬ 
croachment  or  assault  from  any  quarter,  public  or  private. 

Journalists  must  be  constantly  alert  to  see  that  the  public’s  business  is  conducted 
in  public.  They  must  be  vigilant  against  all  who  would  exploit  the  press  for  selfish 
purposes. 


(See  Editorial  on  page  40) 
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Letters  to  the  Editor 

Decline  of  high  school 
press  worse  than  reported 


I  FEAR  THAT  the  reality  behind  Mary 
Arnold’s  report  on  the  decline  of  the 
press  in  inner-city  high  schools  (E&P, 
Aug.  28,  p.  27)  is  even  worse  than  her 
grim  figures. 

Though  most  of  the  schools  that  she 
surveyed  reported  that  they  publish  pa¬ 
pers,  only  half  of  the  principals  whom 
she  solicited  bothered  to  return  her 
survey.  Of  those  who  did  reply,  most 
reported  that  their  school  papers  are 
published  quarterly  or  less  frequently. 
(Monthly  publication  is  the  minimum 
frequency  needed  for  a  paper  to  avoid 
dusty  irrelevance.) 

1  would  look  at  the  problem  another 
way  by  asking  “How  many  inner-city 
schools  publish  monthly  newspapers?” 
Not  how  many  wish  they  published 
monthly  or  how  many  claim  they  pub¬ 
lish  monthly,  but  how  many  actually 
published  nine  issues  last  school  year? 

I’ve  worked  in  teen  journalism  13 
years  and  can’t  ever  recall  seeing  a 
monthly  paper  in  any  of  New  York’s  140 
high  schools.  They  must  be  very  rare. 

The  sad  fact  is  that  urban  high 


50  YIARS  AGO  .  .  .  Relaxation 
of  publishing  and  broadcasting  re¬ 
strictions  on  forecasts  and  other 
weather  information  was  ordered 
by  the  Office  of  Censorship  be¬ 
cause  of  “improved  defense  and 
other  war  conditions.”  For  the  first 
time  since  the  war  began,  news¬ 
papers  are  permitted  to  publish  any 
weather  information  that  they 
want  to  except  unofficial  forecasts. 
They  had  been  allowed  to  publish 
information  about  their  localities 
only. 

The  number  of  former  newspaper 
workers  in  the  armed  services  who 
have  been  killed  has  reached  156. 

From  Editor  &  Publisher 
October  16,  1943 


school  journalism  as  remembered  by 
people  who  attended  school  30  or 
more  years  ago  no  longer  exists  (except 
in  rare  oases,  such  as  magnet  schools). 

The  causes  of  the  decline  are  com¬ 
plex,  but  I  am  convinced  that  one  rea¬ 
son  it  persists  is  that  the  civic  and  ped¬ 
agogical  value  of  high  school  journal¬ 
ism  is  ignored  by  the  adult  press.  Daily 
papers  rarely  report  on  the  high  school 
press  or  examine  whether  local  schools 
provide  the  qualified  teachers  and  ad¬ 
equate  funding  that  are  necessary  for  a 
strong  student  press. 

Yet,  an  active  press,  and  thus  an  in¬ 
formed  citizenry,  are  essential  for  a 
thriving  democracy  —  as  essential  as 
high-quality  math  and  science  courses. 
And  schools  are  ideal  places  for  young 
people  to  get  their  first  taste  of  jour¬ 
nalism  —  as  writers  and  as  readers  — 
because  schools  are  really  small  com¬ 
munities  in  which  the  big  issues  of 
journalism  can  be  played  out  on  a 
manageable  scale. 

Any  school  system  that  doesn’t  pro¬ 
vide  quality  journalism  programs  is 
failing  in  its  role  of  educating  democ¬ 
ratic  citizens.  Any  newspaper  that  does 
not  include  regular  reports  on  the 
quality  of  the  local  student  press  along¬ 
side  its  other  education  coverage  is 
failing  to  inform  the  public  about  a  vi¬ 
tal  function  of  local  schools. 

Keith  Hefner 

Hefner  is  publisher  of 
New  Youth  Connections 

Correction 

A  PARAGRAPH  IN  a  story  about  the 
Associated  Press  Managing  Editors 
study  of  journalist  satisfaction  under¬ 
stated  the  number  of  surveyed  journal¬ 
ists  who  say  they  want  to  leave  journal¬ 
ism  altogether  within  five  years  (E&P, 
Oct.  2,  p.  26). 

The  portion  who  want  to  leave  is  ap¬ 
proximately  one  in  five,  not  one  in  10. 

The  correct  percentage,  21%,  is  men¬ 
tioned  later  in  the  story. 


Gun  debate 
resurfaces 

I’VE  NEVER  BEEN  mugged  by  a  gun. 

We’ve  heard  it  before,  but  I’ll  say  it 
again,  this  time  to  Mr.  Winship:  Guns 
don’t  kill  people,  people  do. 

Attempting  to  track  and  control  guns 
at  the  manufacturer  level  in  order  to 
prevent  crime  is  akin  to  telling  a  post- 
World  War  I  Germany  that  it  cannot 
have  a  military.  It  was  a  nice  idea,  and 
the  document  was  impressive,  but  as  I 
recall,  the  real  problem  arose  in  the 
form  of  a  person. 

If,  as  Winship  stated,  there  are  200 
million  guns  in  this  country,  and,  ac¬ 
cording  to  Handgun  Control  Inc., 
24,000  Americans  are  killed  annually  by 
handguns,  that  means  about  one  in 
every  8,333  guns  is  used  in  a  murder. 
This  is  assuming  that  the  same  gun  is  not 
used  for  more  than  one  murder,  which  is 
unlikely. 

In  actuality,  even  fewer  guns  are  used 
to  commit  murder.  Of  these  24,000 
deaths  by  handgun,  almost  55  percent 
are  suicides  (NRA). 

Ultimately,  of  the  200  million  guns 
floating  around,  about  12,000  are  hand¬ 
guns  used  for  murder,  less  than  two- 
tenths  of  1%. 

The  fact  is  the  percentage  of  guns 
used  in  murders  is  lower  (by  far)  than 
the  percentage  of  our  population  who 
are  murderers. 

It  seems  what  we  have  is  not  a  prob¬ 
lem  with  guns  themselves  but  a  prob¬ 
lem  with  an  increasing  number  of  folks 
who  are  willing  to  use  them. 

As  a  journalist,  my  question  is  where 
does  a  12-year-old  learn  to  believe  that 
he  needs  a  gun?  And  what  makes  him 
so  willing  to  use  it? 

Where  does  this  animosity  and  fear 
come  from?  Where  is  our  basic  respect 
for  human  life?  And  finally,  are  there 
any  factors  that  these  gun  users  share  in 
profusion:  economic,  social,  religious 
and  otherwise? 

We’ll  bring  peace  to  the  streets  by 
bringing  peace  to  people,  one  person  at 
a  time.  The  erosion  of  a  society’s  inner 
peace  and  its  restoration  are  insepara¬ 
ble  from  the  state  of  its  members’  sense 
of  self-worth. 

What  is  happening  to  the  people  in 
this  country?  That’s  the  question  that 
we  reporters  should  be  asking,  if  we 
have  the  guts. 

Patrick  Fealey 
San  Francisco 
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Wisely,  Ryder  wouldn’t  own 
ite  own  newspaper. 

Maybe  you  shouldn’t  own 
your  own  trucks. 


■I 

P^Jbviously,  we’re  not  news¬ 
paper  people.  But  if  you  own  your 
own  vehicles,  you  may  be  in  the 
wrong  business  too. 

With  a  Ryder  Full  Service 
Lease,  you  get  customized  trucks 
and  spare  or  loaner  vehicles  when 
you  need  them.  A  preventive  main¬ 
tenance  program  and  a  competitively 
priced,  comprehensive  fuel  program. 
And  complete  administrative  and 
safety  services.  All  so  you  can 
concentrate  on  your  newspaper  and 
customers,  instead  of  the  business 
of  vehicle  ownership. 


So,  to  learn  how  a  Full  Service 
Lease  can  improve  your  bottom  line, 
call  l-SOO-KYDER-OK,  ext  192,  for  a 


free  brochure  and  “Lease  Versus  Own 
Analysis.”  And  get  the  scoop  on  news¬ 
paper  transportation. 


©1993  Ryder  Truck  Rental,  Inc.  A  Ryder  System  Go.  Ryder  is  an  equal  opportunity  employer.  Full  Service  Lease 
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Political  Correctness 
In  The  N ewsroom 

Louisville  editor  acknowledges  its  presence  but  disagrees  with 
people  who  say  it  has  a  negative  effect  on  the  work  place 


by  Mark  Fitzgerald 

U.S.  NEWSROOMS  OPERATE  under 
the  sway  of  a  politically  correct  ortho- 
doxy,  said  David  Hawpe,  editor  of  the 
Louisville  Courier-Journal. 

But  legitimate  attempts  to  correct 
that  bias  should  not  be  used  as  excuses 
to  dismantle  diversity  and  multicultur- 
alism  efforts  at  newspapers,  Hawpe 
added. 

In  a  debate  about  political  correct¬ 
ness  at  the  recent  Associated  Press 
Managing  Editors  convention  in  Min¬ 
neapolis,  Hawpe  strongly  disagreed 
with  the  notion  that  affirmative  action 
at  newspapers  reduces  the  quality  of 
their  journalism. 

“We  must  recognize  that  the  diversi¬ 
ty  people  bring  to  their  jobs  is  another 
qualification,”  he  said. 

Bringing  minorities  into  the  news¬ 
room  gives  the  newspaper  greater  cred¬ 
ibility  with  readers,  a  wider  range  of 
news  sources  and  types  of  stories,  and  a 
“different  perspective  on  the  institu¬ 
tions  of  our  society,”  he  added. 

Opposing  Hawpe  at  the  APME  fo¬ 
rum  was  Leslie  Spencer,  an  associate 
editor  of  Forbes  magazine  and  co-writer 
of  a  recent  article  that  argued  that 
mandated  federal  quotas,  or  affirma¬ 
tive-action  goals,  were  hurting  business 
productivity. 

Referring  to  voluntary  newspaper  in¬ 
dustry  diversity  programs,  Spencer 
said,  “There’s  a  kind  of  slavish  idea 
that  if  you  get  the  numbers  up,  you’ve 
somehow  done  a  good  thing.” 

As  a  newspaper  reader,  Spencer 
added,  she  has  not  noticed  any  re¬ 
markable  benefits  from  a  more  diverse 
newsroom. 

“I  think  you  could  argue  that  diver¬ 
sity  doesn’t  bring  diversity  [in  news 


“We  must  recognize  that  the  diversity 
people  bring  to  their  jobs  is  another 
qualification.” 

— David  Hawpe,  editor,  Louisville  Cour¬ 
ier-Journal 


coverage],  it’s  just  a  kind  of  sex  and 
race  coding.” 

While  the  two  journalists  argued 
about  Spencer’s  Forbes  article  —  show¬ 
ing  the  contrasting  styles  of  her  educa¬ 
tion  at  Princeton  University  and  the 
London  School  of  Economics  and 
Hawpe’s  Kentucky  roots  —  they  agreed 
on  much. 

“I  think  there  has  been  a  tendency 
in  daily  news  coverage  ...  to  meld 
opinion  and  values  [into]  news  stories,” 
Spencer  said. 

“PC  does  influence  our  newsrooms,” 
Hawpe  said  flatly. 

“There  is  an  orthodoxy  for  a  whole 
range  of  issues,”  he  continued.  “There 


is  an  orthodoxy  about  gender,  sexual 
orientation,  abortion,  religious  funda¬ 
mentalism”  and  other  issues. 

This  mindset  affects  not  only  how 
these  issues  are  covered  but  even  how 
words  are  used  in  the  most  innocuous 
of  contexts,  Hawpe  said. 

“I  have  every  reason  to  believe  that 
copy  editors  —  especially  women  copy 
editors  who  have  had  their  conscious¬ 
ness  raised  —  are  editing  out  physical 
descriptions  of  women,”  he  said. 

Hawpe’s  solution:  “It  seems  to  me 
the  best  thing  you  can  do  is  engage 
your  readers  —  and  then  make  a  pest 
of  yourself  as  a  leader.” 


Tentative  pacts 
in  Philadelphia 

AFTER  FOUR  DAYS  of  round-the- 
clock  talks  and  at  least  four  postponed 
strike  deadlines,  10  unions  representing 
3,000  Philadelphia  Inquirer  and  Philadel¬ 
phia  Daily  News  employees  tentatively 
agreed  to  contracts  Oct.  12. 

Subject  to  ratification  by  members, 
the  contracts  replace  ones  that  expired 
Aug.  31  and  call  for  $150  pay  hikes  dur¬ 
ing  four  years.  The  unions  will  decide 
how  to  allocate  the  money. 

After  strike  deadlines  were  pushed 
back  three  times  Oct.  11,  management 
made  deals  the  next  morning  with  the 
three  unions  without  agreements  on 
non-economic  issues:  two  Teamsters 
units  and  the  Newspaper  Guild  local. 
By  6  p.m.,  all  10  unions  had  come  to 
terms  on  dollars  and  cents. 

The  papers,  owned  by  Knight-Ridder 
Inc.,  Miami,  had  vowed  to  publish  in 
the  event  of  a  strike.  BE^P 
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Not  Impressed 

Decision  in  mock  deliberation  by  Minnesota  News  Council 
disappoints  many  editors  attending  APME  convention 


by  Mark  Fitzgerald 

MINNESOTA’S  NEWS  COUNCIL 
—  one  of  only  three  such  bodies  in  the 
United  States  —  failed  to  impress 
many  editors  with  its  mock  delibera¬ 
tion  at  the  recent  Associated  Press 
Managing  Editors  convention  in  Min¬ 
neapolis. 

By  a  show  of  hands,  APME  mem¬ 
bers  demonstrated  near-universal  dis¬ 
agreement  with  the  judgment  of  the  24 
Minnesota  News  Council  members  in 
the  mock  case. 

The  case  dealt  with  a  newspaper 
that  published  names  and  addresses  of 
jurors  in  a  controversial  criminal  trial. 
In  the  specific  complaint  to  the  coun¬ 
cil,  one  juror  said  her  privacy  had  been 
violated  and  her  safety  threatened  by 
publication  of  her  name. 

In  a  unanimous  vote,  the  council 
said  the  newspaper  should  not  have 


published  the  juror’s  name  and  address 
during  the  trial.  In  another  unanimous 
vote,  it  said  the  newspaper  was  right  to 
try  to  interview  jurors  after  the  trial. 

In  addition  to  disagreeing  with  the 
council’s  first  decision,  some  editors 
were  not  impressed  by  the  quality  of 
the  deliberation. 

“I  was  kind  of  shocked  by  the  super¬ 
ficiality  of  the  discussion,”  Cincinnati 
Enquirer  executive  editor  Larry 
Beaupre  said.  “It  seemed  almost  reflex¬ 
ive.” 

Privately,  a  number  of  editors  said 
they  especially  were  disappointed  with 
the  media  members  of  the  council,  a 
voluntary  group  composed  of  members 
of  news  organizations  and  the  general 
public  that  rules  on  complaints  about 
press  coverage. 

For  example,  council  member  Mau¬ 


reen  Reeder,  a  reporter  at  KMSP-TV 
in  Minneapolis/St.  Paul,  seemed  to  ar¬ 
gue  for  self-censorship  by  journalists. 

The  fictional  newspaper  “acted  irre¬ 
sponsibly”  in  identifying  jurors  and 
could  “jeopardize  the  press’  right  to  in¬ 
formation,”  she  said. 

Similarly,  council  president  Andy 
Hilger,  owner  of  two  country  &  west¬ 
ern  music-format  radio  stations  in  St. 
Cloud,  said,  “The  [media]  could  jeop¬ 
ardize  a  fair  trial”  by  identifying  jurors. 

Council  member  Ron  Handberg,  re¬ 
tired  news  director  of  WCCO-TV  in 
Minneapolis,  declared  that  identifying 
jurors  during  a  high-profile  trial  is 
“morally  objectionable.” 

Red  Wing  Republican  Eagle  editor 
Jim  Pumarlo  was  a  bit  more  ambiguous. 

He  said  he  was  not  sure  that  his  pa¬ 
per  would  print  the  names  in  a  similar 
situation,  “but  then  there  is  a  strong 
argument  to  keep  [juror]  names  public.” 


Somewhat  stung  by  the  criticism, 
council  members  noted  that  the  fic¬ 
tional  case  was  an  unusual  one. 

“It’s  the  first  unanimous  decision 
I’ve  ever  seen  on  this  council,”  Reeder 
said. 

While  news  councils  are  widespread 
in  Canada  and  growing  in  Europe,  the 
idea  has  never  quite  caught  on  in  the 
United  States. 

The  National  News  Council,  for  ex¬ 
ample,  died  more  than  a  decade  ago  af¬ 
ter  a  brief  life  in  which  it  was  opposed 
by  some  big  newspapers,  such  as  the 
New  York  Times. 

In  1992,  Society  of  Professional 
Journalists  chapters  in  Oregon  and 
Washington  formed  the  experimental 
Northwest  News  Council. 

Like  its  national  counterpart,  the 
group  has  been  stymied  by  lack  of  co¬ 


operation  from  big  newspapers,  espe¬ 
cially  the  Portland  Oregonian. 

The  only  other  news  council  in  the 
United  States  is  in  Honolulu. 

Minnesota’s  council,  founded  in 
1971,  is  by  far  the  oldest  and  most  suc¬ 
cessful.  The  state’s  biggest  —  and 
smallest  —  newspapers  support  it; 
more  than  50  contributed  money  to 
the  group  in  1992. 

The  council  hears  complaints  from 
people  who  believe  that  they  personal¬ 
ly  have  been  wronged  by  press  cover¬ 
age  and  who  agree  not  to  sue  the  paper 
in  exchange  for  a  chance  of  vindica¬ 
tion. 

“It’s  a  great  chance  to  be  seen  by 
your  readers  as  being  interested  in  ac¬ 
knowledging  your  mistakes,”  executive 
director  Gary  Gilson  told  APME  con¬ 
ventioneers. 

Hollinger  hikes 
debt  offering 

HOLLINGER  INC.  HAS  raised  its 
planned  debt  offering  50%  to  $150  mil¬ 
lion. 

The  Canada-based  publisher  said 
“strong  institutional  and  retail”  demand 
caused  it  to  increase  the  offering;  it 
plans  to  use  the  proceeds  to  pay  down 
debt. 

The  Liquid  Yield  Option  Notes,  the 
equivalent  of  zero  coupon  convertible 
securities,  pay  6%  a  year  and  carry  a 
stated  value  at  maturity  of  $485  million. 
They  are  convertible  into  common 
shares  at  a  15%  premium. 

Separately,  Hollinger  said  its  com¬ 
mon  stock  began  trading  on  the  Nas¬ 
daq  National  Market  System. 

Merger  completed 

THE  NEW  YORK  Times  Co.  Oct.  1 
completed  as  planned  its  $1  billion  ac¬ 
quisition  of  Affiliated  Publications  Inc., 
publisher  of  the  Boston  Globe.  The 
companies  had  combined  revenues  of 
$2.2  billion  in  1992. 


“I  was  kind  of  shocked  by  the  superficiality  of  the 
discussion,”  Cincinnati  Enquirer  executive  editor 
Larry  Beaupre  said.  “It  seemed  almost  reflexive.” 
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Spanish-language 
daily  blasts  N.Y. 
mayoral  candidates 

THE  NEW  YORK  Spanish-language 
newspaper  El  Diario/La  Prensa  blasted 
the  city’s  mayoral  candidates  in  a  front¬ 
page  editorial  for  begging  off  a  debate 
that  the  tabloid  was  trying  to  arrange. 

In  the  piece,  the  paper  reported  that 
Democratic  incumbent  David  N.  Dink¬ 
ins,  Republican-Liberal  candidate 
Rudolph  Giuliani  and  Conservative 
George  Marlin  had  expressed  interest 
in  meeting  to  discuss  issues  pertinent  to 
Hispanic  residents. 

Front-runners  Dinkins  and  Giuliani, 
who  have  been  virtually  even  in  recent 
polls,  were  reminded  in  the  Sept.  24  ed¬ 
itorial  that  a  quarter  of  New  York’s  pop¬ 
ulation  is  Latino. 

The  paper  said  that  because  of  the 
candidates’  “conflicting  demands”  and 
“objections  to  minor  points,”  plans  for 
the  debate  were  scrapped  —  even 
though  a  meeting  place  had  been  re¬ 
served  and  invitations  sent  out. 

“Apparently,  the  candidates  were 
more  interested  in  playing  politics  than 
in  answering  the  concerns  of  Latino 
voters,”  the  editorial  said.  “They  were 
more  concerned  with  their  own  image 
than  with  the  substance  of  the  issues  of 
deep  concern  to  our  community.” 

Regardless  of  the  candidates’  “ob¬ 
structionist  tactics,”  El  Diario/La  Preri' 
sa  said  it  was  willing  to  reschedule  the 
debate.  “The  ball  is  in  both  candidates’ 
court.” 


BeldiarioS 

MEMORANDUM 


A:  Candkiatos  a  la  Alcaldta  de  N.Y. 

ASUNTO:  CANCELACION  DEL  FORD 
CON  LOS  LIDERES  lATINOS 


m  CmnmUM  Ihfua  m  CMMniltv 


SIDE  ORDER 
OF  LEAD  ~ 


killed  at 


When  a  local  diner  became  the  scene  of 
a  mob  hit,  the  Philadelphia  Daily  News 
ran  this  front-page  headline. 


Maxwell  holdings 
sold  to  investors 

INSTITUTIONAL  INVESTORS 
bought  the  late  Robert  Maxwell’s  Daily 
Mirror  and  other  holdings  for  about 
$563  million. 

Maxwell’s  54.8%  stake  in  Mirror 
Group  Newspapers  —  including  the 
daily  and  Sunday  Mirror,  People  and 
Sporting  Life  —  sold  more  quickly  than 
expected.  The  buyers  were  not  named. 

The  accounting  firm  Arthur  Ander¬ 
sen,  administrator  of  Maxwell’s  troubled 
empire,  oversaw  the  sale  through  two 
investment  firms,  which  invited  bids 
from  international  investors  but  for  reg¬ 
ulatory  reasons  did  not  invite  U.S. 
firms. 

Investors  paid  the  equivalent  of  $2.57 
a  share,  more  than  triple  the  stock’s  val¬ 
ue  when  it  resumed  trading  after 
Maxwell  was  found  dead  in  1991,  plung¬ 
ing  his  media  empire  into  ruin. 

Business-info  firm 
for  sale  in  U.K. 

GREAT  BRITAIN’S  UNITED  News¬ 
papers  is  selling  its  Extel  Financial, 
which  distributes  financial  information 
by  computer. 

A  handful  of  information  providers 
have  expressed  interest  and  several 
U.S.-based  companies  may  bid  for  it. 


Broker  offers  menu 
of  libel  insurance 

IF  YOU  WANT  libel  insurance,  Szerlip 
&  Co.  wants  to  know  what  flavor. 

The  Millburn,  N.J.-based  insurance 
broker  said  it  has  developed  a  unique 
concept  in  libel  coverage:  You  choose 
from  a  menu  of  nine  carriers:  Chubb  & 
Son  Insurance,  Firemans  Fund,  Price 
Forbes,  Employers  Reinsurance,  Mutual 
of  Bermuda,  SAFECO,  Evanston  Insur¬ 
ance  Co.,  National  Union  and  Scotts¬ 
dale/Media  Professional. 

The  Publishers  Choice  Libel  Program 
was  developed  with  the  help  of  a  pub¬ 
lisher  —  Judith  Roales,  former  presi¬ 
dent  of  Independent  Newspapers, 
whose  flagship  is  the  Delaware  State 
News,  Dover  —  for  publishers  who  felt 
locked  into  policies  offered  by  their 
trade  association. 

Szerlip,  which  is  an  authorized  agent 
for  some  carriers  and  has  access  to  the 
others,  said  it  offers  comparisons  of 
policies  and  lets  the  buyer  decide. 

“We  feel  that  we’re  the  only  objective 
source  that’s  going  to  put  every  policy 
side  by  side,”  said  Bruce  Monteith,  a 
former  Wausau  executive  who  estab¬ 
lished  the  program  for  Szerlip. 


TIMES  UNION  - 

tSRACL.  FLO  SION  HISTOfllC  ACCOHO 


■mb'®  PEACE  rji 


The  Israeli-PLO  peace  treaty  signing 
resulted  in  this  multilanguage  headline 
in  the  Albany  (N.Y.)  Times  Union. 
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AP  Going  Video 

Board  reaffirms  strategy  for  cooperative  news 
organization’s  move  to  establish  a  video  news  service 


by  Qeorge  Qarneau 

THE  ASSOCIATED  PRESS  —  which 
started  with  the  written  word  in  1848 
and  expanded  into  photographs  in 
1927  and  voice  in  1974  —  plans  to  re¬ 
port  the  news  in  moving  pictures. 

At  its  semiannual  meeting  in  New 
York  in  September,  AP’s  board  reaf¬ 
firmed  a  strategy,  approved  in  April,  to 
establish  a  video  news  service. 

“We  are  going  to  be  in  video.  How 
we  are  going  to  be  in  video  is  not  de¬ 
cided,”  said  AP  chairman  Frank 
Daniels  Jr.,  president  and  publisher  of 
the  Raleigh  News  &  Observer. 

“If  we  are  going  to  be  a  complete 
news  service,  as  I  think  we  ought  to  be, 
we  have  to  deliver  [moving]  pictures  as 
w'ell  as  words,”  Daniels  said. 

“The  board  believes  it’s  a  logical 
business  for  AP  to  be  in,  and  we  be¬ 
lieve  it  will  be  a  profitable  business, 
which  in  turn  will  benefit  members  by 
holding  down  the  cost  of  assessments 
and  being  in  the  position  if  at  some 
point  those  members  want  video,”  he 
said,  referring  to  the  possibility  that 
newspapers  may  become  multimedia 
information  suppliers. 

AP  tested  the  market  by  polling 
television  stations.  “There  is  a  need  in 
the  field,”  Daniels  said. 

He  added  that  there  was  no  dissent 
on  the  board  of  18  elected  newspaper 
members  and  four  appointed  broadcast 
members. 

AP,  the  world’s  biggest  news  agency, 
hopes  to  piggyback  its  video  service  on 
its  global  satellite  data-transmission 
system,  an  information  superhighway 
that  moves  huge  masses  of  data  for  the 
wire  service  and  commercial  clients. 

The  not-for-profit  news  wholesaler 
currently  gets  76%  of  its  $386  million 
budget  from  its  1,653  newspaper  and 
5,900  broadcast  members,  who  receive 
words,  pictures  and  graphics. 

Video  operations  would  join  the  cat¬ 
egory  of  “non-traditional”  revenues, 
mainly  from  data  telecommunications 
services,  which  bring  in  24%  of  AP’s 
revenue. 


“If  we  are  going  to  be  a  complete  news 
service,  as  I  think  we  ought  to  be,  we 
have  to  deliver  [moving]  pictures  as  well 
as  words." 

—  Frank  Daniels  Jr.,  Associated  Press 
chairman  and  president  and  publisher  of 
the  Raleigh  News  &  Observer 


For  years,  increasing  revenue  from 
the  sale  of  telecommunications  ser¬ 
vices  has  slowed  the  growth  of  assess¬ 
ments  paid  hy  members  to  maintain  a 
staff  of  3,100  employees  and  a  vast  data 
network. 

“This  is  perhaps  the  next  step  in 
what  AP  can  do  to  utilize  its  worldwide 
organization,”  Daniels  said. 

But  AP’s  motives  are  broader  than 
money.  As  multimedia  communication 
gains  acceptance,  newspapers  have  be¬ 
gun  to  offer  information  in  new  ways: 
by  telephone,  computer,  compact  disk, 
cable  television  and,  perhaps  eventual¬ 
ly,  as  Newsweek  magazine  already  has 
done,  through  multimedia’s  text,  pic¬ 
tures  and  video. 

Though  no  AP  member  newspapers 
want  video  now,  Daniels  said,  “I  think 
there  are  going  to  be  newspapers  who 
supply  video  and  words  sometime  in 
the  future.” 

AP  plans  to  pay  for  the  video  opera¬ 


tion  through  short-term  borrowing. 

It  expects  to  enter  the  business  next 
year  and  is  “moving  as  quickly  as  we 
can,”  Daniels  said. 

AP  spokeswoman  Wendell  Wood 
Collins  said  no  entry  strategy  had  been 
set. 

Particulars  aside,  AP  is  aiming  at  a 
market  that  is  booming  —  but  so  is 
competition. 

Dave  Bartlett,  president  of  the  Ra¬ 
dio  and  Television  News  Directors  As¬ 
sociation,  said  the  demand  for  video 
news  tape  is  growing  as  news  markets 
fragment  and  more  smaller  stations  of¬ 
fer  news. 

Reuters,  the  for-profit  financial  in¬ 
formation  and  news  supplier,  saw  the 
potential  and  invested  heavily  in  video 
news.  Last  year,  it  bought  out  NBC’s 
minority  interest  in  the  television  news 
agency  Visnews,  merged  it  into  its  tra¬ 
ditional  news-gathering  operations  and 
expanded  video  activity  in  its  118  bu¬ 
reaus  throughout  the  world. 

Sept.  29,  Reuters  announced  a  na¬ 
tional  and  international  service  de¬ 
signed  to  furnish  U.S.  television  sta¬ 
tions  with  morning  and  afternoon 
video  feeds. 

AP  and  Reuters  are  following  the 
market  leader,  Ted  Turner’s  Cable 
News  Network,  which  sends  180  items 
in  11  feeds  a  day  to  350  U.S.  stations 
—  more  than  any  of  the  broadcast  net¬ 
works,  which  have  expanded  services 
to  affiliates  dramatically,  Bartlett  said. 

“CNN  has  proved  that  there  is  a  big 
domestic  market  for  news  video,  na¬ 
tional  and  international,  and  1  think 
AP  is  getting  into  that  business.  And  it 
looks  like  a  very  good  business,”  he 
added. 

“It’s  a  competitive  market,”  said  Gary 
Anderson,  vice  president  of  CNN 
Television.  “We  welcome  the  competi¬ 
tion.” 

Other  competitors  include  the 
Conus  service  and  Worldwide  Televi¬ 
sion  News,  formerly  Fox  Movietone, 
which  is  80%  owned  by  Capital 
Cities/ABC  Inc.  and  supplies  interna¬ 
tional  news. 
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Takeover  Sparks 
Union  Anger 

Cuts  in  jobs,  pay  and  benefits  lead  to  one-day  strike  by 
Newspaper  Guild  unit  against  new  owner  of  Norristown,  Pa.,  daily 


by  Qeorge  Qarneau 

THE  PHILADELPHIA  NEWSPAPER 
Guild  local  Sept.  19  ended  a  one-day 
strike  against  the  Norristown,  Pa., 
Times  Herald  over  cuts  in  jobs,  pay  and 
benefits  imposed  by  the  newspaper’s 
new  owner,  the  Journal  Register  Co. 

Management  said  the  strike  did  not 
interrupt  production  and  distribution 
of  the  30,000-circulation  daily. 

Guild  members  returned  to  work 
pending  negotiations.  Management 
agreed  not  to  penalize  strikers  and  to 
submit  disputes  to  arbitration. 

Nevertheless,  workers  expressed  bit¬ 
terness  at  the  cuts  and  how  the 
takeover  was  effected. 

Journal  Register  has  agreed  to  nego¬ 
tiate  with  the  Guild  and  two  units  of 
the  Communications  Workers  of 
America  even  though  its  purchase  did 
not  recognize  existing  union  contracts. 

Leaders  of  the  Guild,  which  repre¬ 
sented  65  workers  in  news,  advertising, 
circulation  and  business  operations, 
said  Journal  Register  left  16  Guild-rep- 
resented  workers  jobless,  cut  pay  6%  to 
33%  and  sent  health-insurance  premi¬ 
ums  soaring  to  $125  a  month  from  $16 
a  month  for  families. 

Journal  Register  president  and  chief 
executive  officer  Robert  M.  Jelenic  said 
about  25  of  170  employees  —  or  about 
15%  —  were  not  offered  jobs.  The 
maximum  pay  cut  was  9%,  he  said, 
adding  that  the  union  unfairly  includ¬ 
ed  ad  sales  commissions  in  its  compar¬ 
isons. 

Jelenic  said  the  Times  Herald  was 
“totally  overstaffed”  for  its  size  and 
compensation  was  higher  than  at  the 
company’s  other  papers. 

The  Guild  contract,  which  would 
have  run  into  1994,  set  top  minimum 
pay  for  reporters  at  $661  a  week. 

Jelenic  said  employees  received  Jour¬ 
nal  Register’s  standard  benefits  pack¬ 
age,  which  includes  more  expensive 


Robert  Jelenic,  Journal  Register  Co. 
president  and  chief  executive  officer,  de¬ 
fended  cutbacks,  saying  the  newspaper 
was  “totally  overstaffed”  for  its  size. 


comprehensive  health  coverage. 

Journal  Register  purchased  the  as¬ 
sets  of  the  paper  for  an  undisclosed 
price  from  the  estate  of  Johann  An¬ 
dreas  Peter  Strassburger,  who  died  in 
April.  Strassburger’s  family  had  owned 
the  194-year-old  paper  since  the  1920s. 

The  Guild  said  the  deal  was  worth 
$30  million.  Both  sides  agree  that  the 
six-day  afternoon  paper  was  profitable. 

An  agreement  with  the  former  own¬ 
er  calls  for  employees  who  lose  their 
jobs  to  get  severance  pay  of  two  weeks 
per  year  of  service.  Those  who  kept 
their  jobs  get  70%  of  accrued  sever¬ 
ance. 

Journal  Register  agreed  to  honor  the 
lifetime  job  guarantees  of  about  18 
printers  in  one  CWA  unit.  The  other 
unit  represents  mailers  and  drivers. 
Both  accepted  new  terms  of  employ¬ 
ment  and  will  negotiate  toward  con¬ 
tracts. 

News  editor  Brian  Steer,  37,  a  15- 


year  veteran,  quit  the  day  of  the  strike 
after  he  was  asked  to  identify  Guild 
picketers. 

“I  carried  out  that  order  but  was 
sickened  because  1  felt  I  betrayed  peo¬ 
ple  who  had  worked  hard  for  me,”  he 
said.  Managers  were  told  “to  put  the 
fear  of  God”  into  remaining  staffers 
and  communicate  that  strikers  would 
be  “crushed,”  he  added. 

Steer  also  accused  the  paper  of  re¬ 
fusing  to  report  about  the  job  and  pay 
cuts. 

“It  made  us  look  bad,  like  we  were 
hiding  something,  and  we  were,”  he 
said,  describing  the  takeover  as  “a  text¬ 
book  case  of  how  not  to  take  over  a 
company.  To  come  in  with  that  con¬ 
frontational  attitude,  I  think  it  severely 
hurt  staff  morale  and  the  credibility  of 
the  newspaper.” 

Jelenic  said  reporting  job  and  pay 
cuts  at  the  paper  was  “not  an  essential 
element.  He’s  wrong.  The  newspaper 
has  never  been  better  than  it  is.” 

Guild  representative  David  J.  Baum 
said,  “You  don’t  come  into  a  paper 
that’s  successful  and  cut  wages  and 
benefits  to  people  who  have  nothing 
else  to  lose  if  they  walk  out  on  you. 

“They  came  in  and  ripped  the  heart 
out  of  the  paper  like  a  bunch  of  carpet¬ 
baggers.” 

Not  so,  Jelenic  responded.  Journal 
Register  is  investing  in  the  paper, 
which  has  improved  in  just  two  weeks 
and  “will  only  get  better,”  he  said. 

Jelenic  said  Journal  Register  already 
has  begun  a  $3  million  project  to  in¬ 
stall  a  Harris  offset  press  from  one  of 
its  Ohio  papers.  It  plans  to  switch  to 
morning  publication  and  begin  zoned 
sections  later  this  year  and  to  add  a 
Sunday  edition  next  year. 

“We  are  going  to  spend  money  to 
grow  that  franchise  and  in  the  long 
run  create  more  jobs,”  Jelenic  said. 


(See  Anger  on  page  40) 
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Hawking  A 
Communist  Paper 
In  London  Suburb 

Michael  Balchin,  79,  has  been  a 
street  seller  of  the  Morning  Star  for  almost  20  years 


by  Berry  Craig 

MICHAEL  BALCHIN  HAS  been 
hawking  the  same  newspaper  in  the 
same  spot  every  Saturday  for  almost  20 
years. 

“I  reckon  I’m  doing  all  right  if  I  sell 
eight  each  time,”  said  Balchin,  79. 

The  reason  for  his  few  sales  might  be 
the  message,  not  the  messenger,  in 
Tory-minded  Eltham,  England,  a  Lon¬ 
don  suburb  and  comedian  Bob  Hope’s 
hometown.  Balchin,  a  slender,  bespec¬ 
tacled  man  with  turquoise  eyes  and 
wispy  gray  hair,  is  one  of  few  street  sell¬ 
ers  of  the  Morning  Star,  a  paper  still 
unapologetically  communist  in  this 
resolutely  capitalist  kingdom. 

“The  Morning  Star  may  be  the  only 
communist  newspaper  published  daily 
in  the  English  language  left  in  the 
world,”  said  Balchin,  a  Communist 
since  1936.  The  Morning  Star  may  be 
falling,  too. 

The  paper,  deep  in  debt  and  strug¬ 
gling  to  survive,  is  on  sale  at  leftist 
bookshops  and  newsstands,  mostly  in 
London,  but  sidewalk  sellers  like 
Balchin  are  seldom  seen. 

“There  can’t  be  many  of  us  left  any¬ 
where  in  this  country,”  he  said. 

Balchin  keeps  the  faith  anyway. 

“Morning  Star!  Morning  Star!”  he 
cries.  Customers  are  rare. 

“Some  people  will  pause  to  look  at 
the  headlines,”  said  Balchin,  a  widower 
and  retired  government  clerk.  “That’s 
why  I’ve  always  thought  good  headlines 
are  important.” 

Selling  a  communist  newspaper  on  a 

Craig  teaches  history  and  journalism  at 
Paducah  (Ky.)  Community  College.  A 
former  feature  writer  and  columnist  at 
the  Paducah  Sun,  he  writes  a  free-lance 
column  for  the  Associated  Press . 


Michael  Balchin  reads  the  communist 
newspaper,  the  Morning  Star,  that  he 
has  sold  on  the  street  in  Eltham, 
England,  for  almost  20  years. 


U.S.  sidewalk  might  invite  a  close  en¬ 
counter  of  the  worst  kind.  But  Balchin 
said  passersby  never  have  abused  him, 
verbally  or  physically.  “Mostly,  they  ig¬ 
nore  me.  They  just  walk  by.” 

Some  do  stop,  although  they  usually 
don’t  buy.  Many  know  Balchin  from 
Good  Neighbors,  an  Eltham  senior-cit¬ 
izens  group,  or  from  a  local  charity 
shop,  where  he  works  as  a  volunteer. 
“One  or  two  people  will  say,  ‘I  admire 
you,  year  after  year  .  . .  ’  or  ‘You’re  one 
of  the  sights  in  Eltham,  a  fixture  in  the 
High  Street.’  ” 

He  responds  with  a  shrug  and  a 
smile,  not  revolutionary  rhetoric. 

“When  they  see  me  in  the  High 
Street  trying  to  sell  the  Morning  Star, 


they  can  conclude  that  at  least  one 
Communist  is  not  hellbent  on  bloody 
revolution.” 

The  unpopularity  of  his  cause  hasn’t 
stayed  Balchin  from  his  appointed 
rounds.  Every  Saturday  morning,  he 
walks  or  rides  a  bus  to  Eltham’s  High 
Street,  the  community’s  main  shopping 
area.  Usually,  he  takes  about  16  copies 
of  the  London-published  newspaper, 
each  with  a  blood-red  star  on  the 
masthead. 

He  sells  the  paper  for  40  pence 
(about  650 )  a  copy  in  front  of  the  co¬ 
op  store  in  Eltham,  a  district  of  his¬ 
toric,  seafaring  Greenwich  in  southeast 
London.  As  a  co-op  member,  Balchin 
is  welcome  as  a  shopper  but  not  as  a 
newspaper  vendor. 

“The  co-op  people  don’t  like  me  be¬ 
ing  there,”  he  said.  The  store  manager 
once  called  police  to  have  Balchin  re¬ 
moved.  Officers  didn’t  arrive,  and  he 
stayed. 

For  57  years,  Balchin  has  marched  to 
a  different  drummer.  The  old  commu¬ 
nist  newspaper,  the  Daily  Worker,  at¬ 
tracted  him  to  the  Communist  Party  of 
Great  Britain;  he  joined  the  party  May 
Day  1936.  Balchin  sold  the  Daily 
Worker  in  London  before  it  became 
the  Morning  Star  in  1966. 

The  Morning  Star  was  the  official 
organ  of  the  CPGB.  With  the  demise 
of  communism  and  the  Soviet  Union, 
the  CPGB  abandoned  its  tradition¬ 
al  Marxism-Leninism,  dropped  the 
Morning  Star  as  the  party  paper  and 
renamed  itself  “Democratic  Left.” 

The  new  party  says  it  has  about 
4,600  members.  Balchin  and  Morning 
Star  editor  Tony  Chater  aren’t  among 
them.  Chater  hews  to  the  old  party 
line,  telling  the  Christian  Science  Mon¬ 
itor  in  1991  that  his  paper  “will  contin¬ 
ue  to  be  a  thorn  in  the  capitalist  side 
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Grit  moving  after  111  years 

The  family  tabloid  geared  to  ‘Middle  America’  goes  to 
Topeka  after  more  than  a  century  in  Williamsport,  Pa. 


for  a  long  while  yet.” 

But  reality  is  red  ink,  not  a  red 
Britain.  The  Peoples  Press  Printing  So¬ 
ciety,  an  independent  worker  coopera¬ 
tive  that  publishes  the  Morning  Star,  is 
£200,000  (about  $322,000)  in  debt  and 
is  begging  readers  to  chip  in  to  save 
the  paper. 

“The  Morning  Star  needs  about 
£15,000  every  month  by  way  of  dona¬ 
tions  from  readers,  most  of  whom  have 
little  money  to  spare,”  Balchin  said. 

Since  January,  he’s  managed  to 
scrape  up  and  send  in  £75  from  readers 
in  Eltham,  which  is  represented  in  Par¬ 
liament  by  a  Conservative. 

Balchin  worries  that  the  Morning 
Star  may  not  last  long. 

“The  object  never  was  to  make 
money  but  to  present  the  news  from  a 
communist  perspective,”  he  said, 
adding  that  the  paper  doesn’t  sell  ads. 

Hurt  by  the  end  of  the  CPGB  and 
Soviet  Union,  Morning  Star  sales  have 
slumped. 

Just  before  the  Soviet  Communist 
Party  collapsed,  it  canceled  an  order 
for  12,000  copies  of  the  Morning  Star 
to  be  sent  daily  to  Moscow,  the  Moni¬ 
tor  reported.  That  loss  cut  subscrip¬ 
tions  in  half  and  forced  layoffs  at  the 
paper. 

Balchin  said  the  paper  probably  has 
fewer  than  10,000  subscribers  now, 
most  of  them  in  London.  It  has  shrunk 
to  eight  to  12  pages  each  issue,  he 
added. 

While  the  Morning  Star  is  a  paper 
without  a  party,  Balchin  has  found  a 
new  home  in  the  Marxist-Leninist 
Communist  Party  of  Britain.  The  CPB, 
thought  to  have  fewer  than  l,OO0 
members,  and  the  smaller  and  more 
militant  New  Communist  Party  are 
about  all  that  remains  of  British  com¬ 
munism. 

Despite  hard  times  for  the  Morning 
Star  and  communism,  Balchin  said  the 
pre-Gorbachev  Soviet  Union  “repre¬ 
sented  the  best  hope  for  working  peo¬ 
ple  all  over  the  world.” 

He  also  believes  that  anti-commu¬ 
nist  Russians  and  Eastern  Europeans 
will  become  disenchanted  with  West¬ 
ern-style  capitalism,  a  view  that  he 
shared  with  Morning  Star  readers  in  a 
letter  to  the  editor. 

Balchin  likes  to  quote  Sir  Robert 
Walpole,  an  18th-century  British  prime 
minister,  saying  his  words  apply  to 
those  applauding  the  ruin  of  commu¬ 
nism:  “They  are  ringing  the  bell  now. 
Soon  they  will  be  wringing  their 
hands.” 


by  Laura  Henning 

GRIT,  A  FAMILY  tabloid  published  by 
Topeka-based  Stauffer  Communica¬ 
tions  Inc.,  cannot  be  accused  of  sitting 
on  its  laurels.  After  111  years,  the  pub¬ 
lication  has  moved  from  Williamsport, 
Pa.,  to  the  Kansas  capital. 

There,  it  joins  a  114-year-old  more 
“newsy”  family  tabloid  called  Capper’s 
and  Best  Recipes  magazine,  both  pub¬ 
lished  by  Stauffer,  a  media  conglomer¬ 
ate  that  owns  newspapers  and  televi¬ 
sion  and  radio  stations. 

Stauffer  acquired  Grit  a  dozen  years 
ago;  it  is  virtually  the  only  owner  other 
than  the  Lamade  family,  which  found¬ 
ed  the  publication  in  1882. 

In  its  new  location,  the  combined 
editorial,  circulation  and  advertising 
staffs  of  Grit  and  Capper’s  result  in  a 
more  efficient  operation,  general  man¬ 
ager  Don  Keating  said. 

“Before,  it  was  hard  to  coordinate 
them  when  they  were  1,100  miles 
apart,”  he  said. 

Although  a  number  of  Grit  staff 
members  were  invited  to  make  the 
move,  virtually  all,  citing  family  and 
community  ties,  opted  to  remain  in 
Williamsport,  the  national  headquar¬ 
ters  of  Little  League  baseball. 

The  combined  staff  of  Grit  and  Cap¬ 
per’s,  which  once  numbered  90,  has 
been  pared  to  58.  With  many  of  the 
new  staffers  coming  from  the  Midwest, 
Williamsport’s  loss  was  Topeka’s  gain, 
Keating  said. 

Grit  executive  editor  Roberta  Peter¬ 
son  said  that  while  the  move  to  the 
center  of  the  country  perhaps  gives  the 
publication  a  “more  balanced  view¬ 
point,”  the  tabloid,  which  has  a  circula¬ 
tion  of  400,000,  will  keep  the  editorial 
emphasis  that  it  has  had  for  the  past 
century. 

“Good  news  underlies  everything  we 
do,”  she  said.  With  its  accent  on  family 
and  neighbors  helping  neighbors.  Grit 
looks  at  “what’s  right  about  America.” 

“We  have  found  our  niche,”  Peterson 
said.  “How  many  places  do  you  see 
positive?  So  much  in  the  news  is  nega- 

Henning  is  a  free-lance  writer  based  in 
Long  Beach,  Calif. 


tive  and  that’s  what  turns  off  alot  of 
people.  Grit  has  been  positive  for  111 
years  and  it  has  always  worked.  People 
want  that.” 

Dietrick  Lamade  hit  upon  the  suc¬ 
cessful  formula  when  he  started  the 
publication  as  a  weekend  supplement 
to  the  local  Williamsport  newspaper. 
The  tabloid  struggled  in  its  early  years, 
and  Lamade  dubbed  it  Grit  when  he 
realized  that  it  would  survive  only 
through  sheer  perseverance. 

That  old-fashioned  notion  of  Amer¬ 
ican  tenacity  is  celebrated  in  the 
tabloid,  Peterson  said.  She  became 
Grit’s  editor  after  a  stint  in  the  features 
department  of  Topeka’s  Capital  Jour¬ 
nal,  also  a  Stauffer  publication. 

Grit,  which  circulates  nationwide 
through  subscriptions  to  residents  of 
small  towns  and  rural  counties,  is 
“Middle  America,”  Peterson  said.  “And 
that’s  not  just  geography.  It’s  a  state  of 
mind  and  a  feeling  that  Americans  can 
overcome  obstacles.” 

A  stroll  through  its  pages  gives  clues 
to  its  readership.  With  readers  ranging 
from  30-year-olds  to  centenarians.  Grit 
settles  most  comfortably  among  60- 
year-olds,  Peterson  said.  They  respond 
to  ads  that  tout  the  “golden  voice  of 
Vaughn  Monroe,”  music  books  of 
World  War  II  hits  and  arthritis  reme¬ 
dies. 

The  age  of  the  tabloid’s  readers  does 
not  worry  Peterson,  who  said  the  pub¬ 
lication  has  a  solid  subscription  base. 
But,  to  her  frustration,  its  circulation 
numbers  grow  slowly  because  on  aver¬ 
age  each  issue  is  passed  to  five  family 
members  and  friends. 

Peterson  said  that  now  that  the  staff 
has  settled  into  its  new  quarters,  it  will 
begin  to  look  at  new  ways  to  market 
the  publication. 

Thirty  years  ago.  Grit  depended  on 
more  than  40,000  delivery  boys  —  and 
a  few  girls,  at  least  one  of  whom 
dressed  as  a  boy  to  get  the  job.  Now, 
just  1,200  youngsters  deliver  and  pro¬ 
mote  the  tabloid. 

In  the  days  when  selling  the  publica¬ 
tion  was  the  “in”  thing  to  do,  John 
Glenn,  now  a  U.S.  senator  from  Ohio, 
and  other  notables  could  be  found 
hawking  the  publication.  lE^fP 
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Supplementing 

Income 

High  school  sports  supplement  aims  to  reach 
new  teen  readers,  garner  untapped  ad  revenue 


by  M.L.  Stein 

WILL  SUBSCRIBERS  PAY  extra  for  a 
supplement  devoted  solely  to  high 
school  sports? 

Absolutely,  said  Ronald  Redfern,  se¬ 
nior  vice  president/sales  and  marketing 
at  the  Orange  County  Register,  which 
has  just  launched  Varsity,  a  special 
newspaper  weekly  supplement  dealing 
exclusively  with  high  school  athletics. 

Redfern  said  the  tabloid,  which  de¬ 
buted  Sept.  14-20,  has  drawn  an  “over¬ 
whelming  response”  from  advertisers 
and  subscribers,  who  are  charged  $1  a 
month  extra  for  it. 

The  first  issue  had  44  pages  and  was 
loaded  with  ads  from  fast-food  restau¬ 
rants,  a  bike  shop,  auto  dealers,  a  com¬ 
puter  store,  a  chain  of  stores  dealing  in 
video  and  music  items,  and  other  re¬ 
tailers. 

“We’ve  set  up  a  win-win  situation 
that  reflects  meeting  the  particular 
cost  and  performance  requirements  of 
the  advertiser  in  the  ’90s,”  Redfern 
said. 

Varsity  is  aimed  primarily  at  the 
hard-to-crack  teen  audience. 

It  plans  to  cover  high  schools  and 
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every  high  school  sport  in  sprawling 
Orange  County,  south  of  Los  Angeles. 

The  supplement  will  provide  stats, 
standings,  color  action  photos,  team- 
by-team  comparisons  and  player-coach 
profiles  for  both  boys’  and  girls’  varsity 
sports,  the  paper  promised. 

Register  editor  Tonnie  Katz  said  Var¬ 
sity  “dramatically  increases  our  cover¬ 
age  of  high  school  sports. 

“It  is  our  first  customized  product, 
our  first  attempt  at  address-specific  de¬ 
livery  and  our  first  outreach  to  the 
youth  market.  We  are  convinced  it  will 
be  a  winner,  increasing  circulation, 
revenue  and  readership.” 


FROM  REAL  ESTATE  guides  to  tele¬ 
phone  directories  to  entertainment 
tabloids,  many  niche  publications  can 
bring  lots  of  money  into  newspapers, 
Ken  Blum,  weekly  division  manager  of 
Spectrum  Publications,  Orrville,  Ohio, 
told  National  Newspaper  Association 
members  at  their  recent  convention. 

Blum  said  community-newspaper 
publishers  can  use  their  expertise  to 
create  new,  profitable  publications  that 
will  attract  customers  and  make  the 
competition  green  with  envy. 

Spectrum,  publisher  of  the  2,388-cir¬ 
culation  weekly  Orrville  Courier  Cres¬ 
cent,  also  produces  eight  community 
guides,  which  have  an  average  gross 
profit  of  $26,000. 

The  circulations  of  the  company’s 
publications  vary  from  9,000  to  16,000; 
the  publications  charge  from  $200  to 
$300  for  a  quarter-page  advertisement. 

Two  of  Spectrum’s  most  successful 
papers,  both  monthlies,  are  the  North 


Sports  editor  Mark  Tomaszewski  said 
Varsity  enables  the  Register  to  expand 
high  school  sports  coverage  without  re¬ 
ducing  coverage  of  other  sports. 

To  promote  the  tabloid,  the  first  is¬ 
sue  was  given  free  to  all  regular  sub¬ 
scribers  and  newsstands  as  well  as  to  a 
theater  chain  and  20  different  high 
schools. 

Jill  Cieslak,  a  Register  spokeswoman, 
said  that  before  publication,  the  news¬ 
paper  gathered  an  advertiser  focus 
group,  which  produced  a  number  of 
commitments  from  Disneyland,  Jack  in 
the  Box,  the  Los  Angeles  Rams  and 
major  department  stores. 


Central  Business  Journal  and,  for  senior 
citizens.  Horizons.  Blum  said  Horizons 
is  distributed  free  at  local  businesses.  It 
is  especially  popular  at  eating  establish¬ 
ments  frequented  by  seniors. 

Horizons  is  cost-efficient,  he  pointed 
out,  as  distribution  is  cheap  (a  single 
driver  is  paid  $100  to  drop  the  papers  at 
delivery  points  in  a  two-county  area), 
printing  costs  are  reasonable  and  sto¬ 
ries  are  written  by  free-lancers. 

Spectrum  has  a  strict  policy  of  keep¬ 
ing  its  niche  publishing  arm  indepen¬ 
dent  of  its  newspaper  operation,  Blum 
said.  He  advised  publishers  wanting  to 
get  into  the  field  to  select  projects  care¬ 
fully  by  determining  their  prospective 
audiences  and  best  profit  potential. 

“Launch  a  successful  project,  and  af¬ 
ter  it’s  flying,  layer  on  the  next  project 
for  continual  growth,”  he  said.  But  if  a 
publication  does  not  meet  revenue  and 
profit  goals,  “cut  your  losses  and  get 
out.”  —  Tony  Case 
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Niche  publications  can  be 
profitable  to  newspapers 
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In  Brief 


Ex-publisher  charged 
with  theft,  forgery 

A  FORMER  PUBLISHER  of  the  Sentinel  &  Enterprise , 
Fitchburg,  Mass.,  and  his  wife  have  been  charged  with  theft 
and  forgery  of  checks  worth  thousands  of  dollars  from  the 
Thomson  paper. 

.Authorities  accused  Joseph  and  Marie  Belsito  of  stealing 
$4,250,  forging  checks  and  passing  bad  checks  on  the  paper’s 
account  during  the  past  year. 

After  Thomson  closed  the  Hudson  Valley  News,  New¬ 
burgh,  N.Y.,  where  he  had  worked  10  years,  including  as  man¬ 
aging  editor  and  general  manager,  Belsito  joined  the  Sentinel 
&  Enterprise  in  October  1992.  He  left  June  30. 

The  Belsitos  have  pleaded  not  guilty. 

Lawyer  wins  $7.5  million 

in  libel  suit  against 

New  York  Times-owned  daily 

THE  SANTA  BARBARA  (Calif.)  News'Press  and  its  parent 
firm,  the  New  York  Times  Co.,  were  assessed  $7.5  million  in 
damages  by  a  Los  Angeles  jury  in  a  libel  suit  brought  by  a 
Beverly  Hills  attorney  and  businessman. 

The  plaintiff,  Leonard  M.  Ross,  had  sued  the  newspaper 
and  a  former  editor  and  reporter  for  $20  million,  charging 
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that  they  falsely  associated  him  with  a  convicted  swindler, 
who  was  Ross’  former  partner  in  real  estate  ventures. 

Rex  S.  Heinke,  attorney  for  the  defendants,  said  he  will  ask 
the  judge  to  set  aside  the  verdict  of  a  Superior  Court  jury. 
That  failing,  Heinke  said,  an  appeal  will  be  considered. 

Ross,  49,  told  the  Los  Angeles  Times  that  he  was  pleased 
that  jurors  “understood  the  article  and  the  misleading  way  it 
was  written.’’ 

Also  named  as  defendants  were  former  NewS'Press  editor 
David  McCumber  and  former  reporter  Kathleen  Sharp.  The 
suit  concerned  stories  published  in  1988  and  1989. 

Ross’  lawyers  argued  that  the  stories  included  false  state¬ 
ments  in  connection  with  Ross’  business  dealings  and  court 
battles.  The  jury,  which  deliberated  T/i  days,  agreed  that 
three  of  the  disputed  statements  were  libelous. 

The  plaintiff’s  attorneys  said  the  allegations  of  wrongdoing 
in  the  articles  applied  solely  to  Ross’  ex-partner,  Barry  Mar¬ 
lin,  who  was  convicted  and  imprisoned  on  fraud  charges  in 
1978. 

AP  rates  up  2.9% 

THE  ASSOCIATED  PRESS  has  raised  its  1994  rates  2.9%. 

The  increase  takes  effect  Jan.  23  for  1,653  newspaper  and 
5,900  broadcast  members  of  the  cooperative. 

AP,  the  world’s  largest  news-gathering  organization,  with 
more  than  3,100  employees,  set  its  1994  budget  at  $386  million. 
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46.875 

Knight-Ridder  Inc.  (NY) 

52.25 

52.375 

54.875 

Lee  Enterprises  Inc.  (NY) 

31.25 

31.375 

32.25 

McClatchy  Newspapers  Inc.  (NY) 

20.75 

20.75 

20.125 

Media  General  Inc.  (AM) 

27.75 

27.875 

15.50 

Multimedia  Inc.  (NDQ)  * 

35.25 

36.25 

24.75 

New  York  Times  Co.  (AM) 

25.25 

25.50 

25.00 

Park  Communications  Inc.  (NEX^] 

19.00 

19.375 

17.25 

Pulitzer  Publishing  Co.  (NY) 

33.00 

33.25 

30.50 

EW.ScrippsCo.  (NY) 

26.625 

25.625 

24.00 

Times  Mirror  Co.  (NY) 

28.875 

29.375 

29.375 

Tribune  Co.  (NY) 

51.25 

52.125 

44.00 

Washington  Post  Co.  (NY) 

222.00 

223.00 

240.00 

*  3  for  1  stock  split 

Editor  &  Publisher 

Foreign  Media  Stock  Values 

(Weekly  Closing  Quotes) 

Stock  10/12/93 

10/5/93 

10/13/92 

MacLean  Hunter  Ltd.  (a) 

11.25 

10.875 

11.625 

Hollinger  Inc.  (a) 

12.25 

12.50 

11.75 

Quebecor  Inc.  Class  A  (a)(d) 

19.00 

19.00 

14.625 

Reuters  (c) 

70.125 

69.25 

65.625 

Southam  Inc.  (a) 

17.25 

17.375 

16.25 

Thomson  Corp.  (a) 

15.875 

15.375 

12.75 

Toronto  Sun  Publishing  Corp.  (a) 

13.00 

12.25 

16.25 

TorStar  Corp.  (a) 

22.375 

22.625 

23.625 

Pearson  Ltd.  (b)(e) 

5.42 

5.46 

3.53 

News  Corp.  Ltd.  (c) 

57.00 

56.00 

35.00 

(a)  Quotes  are  in  Canadian  dollars 

(b)  Quote  is  in  British  pounds 

(c)  Quotes  are  in  U.S.  dollars 

(d)  2  for  1  stock  split  -  Jan.  24,  1992 

(e)  2  for  1  stock  split  -  June  15,  1992 

Prepared  for  EffP  by  Wertheim  Schroder  &  Co.  Inc. 


Of  every  dollar  spent,  760  comes  from  members  and  240 
comes  from  non-traditional  sources,  or  sales  of  information 
and  services  to  other  businesses. 

“The  board  is  confident  that  the  budget  reflects  the  reali¬ 
ties  in  our  industry  as  well  as  the  need  to  keep  AP  strong  and 
vital  for  the  benefit  of  all  members’’  said  chairman  Frank  A. 
Daniels  Jr.,  president  and  publisher  of  the  Raleigh  News  & 
Observer.  Daniels  noted  that  AP  must  respond  to  greater  de¬ 
pendence  on  it  in  the  wake  of  cost  cutting  in  newsrooms 
throughout  the  country. 

Also  next  year,  AP  continues  phasing  in  new  formulas  for 
assessing  members.  Letters  to  be  sent  in  October  will  notify 
members  of  their  weekly  assessments. 
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Book  Reviews  by  Hiley  Ward 


The  Press  and  the  Werid  ef  Mon¬ 
ey.  John  Quirt.  (Anton/California 
Courier,  5617  Schooner  Loop,  Byron, 
Calif.  94514),  364  pages,  $24.95. 

Themes  that  run  through  this  report 
on  money  reporting  are  ( 1 )  Too  much 
effort  is  given  to  putting  coverage  into 
a  context  of  conflict  —  every  view¬ 
point  has  an  opposing  opinion;  (2)  ar¬ 
ticles  have  become  shorter  —  too 
short  to  allow  understanding;  (3)  mod¬ 
ern  money  reporting  tends  to  skim  the 
surface;  and  (4)  many  business  and  fi¬ 
nancial  reporters  are  not  trained  prop¬ 
erly  for  the  complexity  of  their  tasks. 

The  opinions  come  from  John  Quirt, 
a  former  associate  editor  at  the  Institu¬ 
tional  Investor,  and  19  other  leading 
money  columnists  and  experts  who  are 
interviewed  at  length,  with  the  inter¬ 
view  transcripts  constituting  the  latter 
third  of  the  book. 

In  his  overview,  which  traces  money 
reporting  primarily  from  the  1930s, 
Quirt  dwells  on  the  two  magazines  that 
he  knew  as  an  insider. 

He  sings  the  praises  of  the  Institu¬ 
tional  Investor,  especially  “that  epoch 
which  extended  into  the  ’70s,”  marked 
by  “fresh  ideas,  bright  graphics,  irrev¬ 
erent  headlines  and  lucid  writing.” 

He  says  further,  in  a  style  that  be¬ 
comes  breezy,  “It  is  only  recently  that 
the  Institutional  Investor  has  lost  some 
of  its  zip,  like  a  show  girl  who  has 
danced  front  and  center  in  the  chorus 
line  for  a  good  many  years ....  It’s  less 
paradigmatic  now,  gentler,  fatter  and 
very  prosperous.” 

In  noting  that  “Fortune’s  reign  as 
primus  inter  pares  ended  gradually  over 
the  past  quarter-century,”  he  quotes 
various  experts,  some  of  whom  cite  as 
reasons  competition,  design  (smaller 
size)  and  increased  frequency  (twice  a 
month)  that  resulted  in  shorter  pieces. 

Former  staffer  J.K.  Galbraith,  be¬ 
moaning  Fortune’s  loss  of  “detached 
humor,”  said  the  magazine  today  lacks 
“the  element  of  wry  amusement.” 

Among  the  distinguished  journalists 
and  specialized  money  writers  who  of¬ 
fer  extended  assessments  of  the  state  of 
financial  reporting  are  Milton  Fried¬ 
man,  Lester  Thurow,  Robert  Samuel- 
son,  Sylvia  Porter,  William  Wolman, 
Barry  Bosworth,  Paul  Erdman,  Andrew 
Burns,  Joseph  Coyne,  Paul  Craig 
Roberts,  Vermont  Royster,  Lindley 
Clark,  Donald  K.  White,  William 


O’Neil,  William  German,  Will  Hearst, 
Joe  Livingston  and  Herbert  Stein. 

Jim  Murray:  An  Autobiography. 

(Macmillan,  866  Third  Ave.,  New 
York,  N.Y.  10022),  268  pages,  $20. 

Fortunately,  this  is  not  a  recycling  of 
a  noted  sportswriter’s  stories  or  col¬ 
umns.  The  book  is  fresh  —  in  Jim  Mur¬ 
ray’s  amiable  style  —  created  from  a 
tabula  rasa,  or  clean  slate,  by  memory. 

Pulitzer  Prize-winner  Murray  goes 
back  a  long  ways.  In  fact,  the  reader 
may  be  surprised  to  know  that  he  had 
a  distinguished  and  important  career 
as  a  reporter  on  movie  stars  and  politi¬ 
cians  for  Time  magazine  and  that  he 
was  one  of  the  original  staffers  of 
Sports  Illustrated. 

He  knew  all  the  big  Hollywood  stars 
and  shares  interesting  items  about 
many  of  them.  For  instance,  he  tells  of 
the  logistics  involved  in  taking  Marilyn 
Monroe  to  dinner: 

“The  trick  with  Marilyn  was  to  tell 
her  the  dinner  was  for  seven  o’clock. 
Then  you  would  call  the  restaurant, 
making  the  reservation  for  8:30.  With 
luck,  you  could  get  her  there  by  quarter 
to  nine.  You  brought  magazines  to  read 
while  waiting  for  her  to  get  every  hair 
in  place  and  change  her  dress  four  to 
seven  times.” 

He  did  not  have  to  take  Marilyn 
home.  “As  we  dined  and  talked,  out  of 
the  corner  of  my  eye,  1  saw  a  famous 
former  athlete  come  into  the  restau¬ 
rant  by  a  side  door.  He  was  escorted  to 
a  private  dining  area  by  the  owner  and 
a  screen  was  placed  around  his  table. 

“1  knew  the  great  Joe  DiMaggio 
when  1  saw  him  and,  later  in  the 
evening,  when  Marilyn  leaned  over 
and  breathed,  ‘Do  you  mind  if  you 
don’t  take  me  home  but  1  go  home 
with  a  friend  of  mine?’  1  was  ready. 
‘Only  if  you  introduce  me  to  Joe 
DiMaggio  first!’  ” 

Murray  takes  credit  for  helping  to 
launch  the  popularity  of  the  Rev.  Billy 
Graham.  Murray  persuaded  his  Time 
editors  to  let  him  do  a  feature  about 
the  then-generally  unknown  Graham 
and  ended  up  spending  two  weeks  with 
him. 

Boasts  the  often  low-keyed  Murray: 
“I  got  a  full-page  story  on  him  in  the 
religion  section.  He  was  later  to  say  it 
was  the  most  important  breakthrough 


in  his  career.  Luce  became  fascinated 
with  him.  So  did  succeeding  presidents 
of  the  United  States.  Dr.  Graham  later 
was  to  make  the  cover  of  Time.  This 
made  him  an  international  celebrity. 

“Me?  1  got  my  twenty  bucks.” 

Virtually  all  the  contemporary  sports 
greats  are  here.  Murray  in  his  youth 
even  saw  Babe  Ruth  hit  a  home  run. 

Murray  has  his  moments  of  contro¬ 
versy,  especially  as  he  deflates  and  crit¬ 
icizes  racing  and  boxing,  marking  them 
as  events  of  cruel  and  unusual  punish¬ 
ment. 

He  takes  a  middle-of-the-road  view 
of  the  fall  of  baseball  legend  Pete  Rose 
because  of  gambling  and  tax-evasion 
charges.  He  says,  “Given  the  absence 
of  proof  he  ever  bet  against  his  own 
team,  given  the  absence  of  proof  he 
ever  maneuvered  his  team  or  himself 
into  a  position  to  lose  .  .  .  was  Pete  a 
crook?  A  liar,  certainly.  Gambling  ad¬ 
dicts  usually  are.  Addicts  of  all  kind 
usually  are. 

“Pete  enraged  the  moral  sensibilities 
of  Bart  Giamatti.  Should  he  have  out¬ 
raged  the  rest  of  us? 

“A  hard  call ....’’ 

No  story  in  the  book  compares  to 
Murray’s  heartfelt  account  of  his  bout 
with  blindness.  He  loses  sight  in  one 
eye  and  for  a  time  in  the  second,  only 
to  have  it  restored  by  modern  technol¬ 
ogy- 

Murray  says  his  real  heroes  are  his 
unsung  doctors. 

Murray  joined  the  Los  Angeles 
Times  in  1961  and  has  spent  more  than 
30  years  there  as  a  sportswriter  and 
columnist. 


Weekly  magazine  for 
Thomson  papers 

THOMSON  NEWSPAPERS  HAS  cre¬ 
ated  a  regional  magazine  for  its  18  Ohio 
papers. 

Ohio  Week  made  its  debut  Oct.  1 
and  will  appear  in  Friday  papers  with 
an  audited  circulation  of  400,000.  The 
insert  will  cover  travel,  home,  garden¬ 
ing,  people  and  entertainment. 

Thomson  tapped  James  M.  Gabal, 
who  helped  launch  Country  America 
and  was  ad  director  of  File  magazine,  as 
publisher.  Former  Ohio  Magazine  editor 
Ellen  Stein  Burbach  was  named  editor. 
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LAUREL  to  New  York  Newsdqy,  and  to  staff  writer 
Glenn  Kessler,  for  a  record-breaking  solo  flight.  With 
most  of  the  nation’s  news  media  zooming  in  on  the 
president’s  $200  haircut  on  the  Los  Angeles  Airport 
runway  and  roaring  about  the  disruptions  his  hirsutic 
hubris  caused,  Kessler  took  off  in  a  different  direction- 
and  landed  on  some  hard,  concrete  facts.  His  analysis 
of  Federal  Aviation  Administration  records,  obtained 
under  the  Freedom  of  Information  Act,  revealed  that, 
contrary  to  stories  of  circling  planes,  jammed  up 
runways,  and  inconvenienced  passengers  (and  contrary, 
too,  to  the  apology  the  White  House  felt  pressured  to 
make),  only  one  (unscheduled)  air  taxi  reported  an 
actual  (tw'o-minute)  delay.  Unfortunately,  most  of  the 
nation’s  news  media,  in  usual  near-perfect  formation, 
found  neither  time  nor  space  to  correct  a  story  that 
had  been  wildly  off  course. 


Columbia  Journalism  Review 
September!  October  1993 
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No  joke  settlement 
for  Roseanne,  Tom 

SITCOM  PERSONALITIES  Rose¬ 
anne  and  Tom  Arnold  have  agreed  to 
pay  $20,000  to  settle  a  lawsuit  by  a  pho¬ 
tographer  who  said  Tom  Arnold  at¬ 
tacked  him  and  damaged  his  camera 
equipment  when  he  took  their  picture. 

Knight-Ridder  Newspapers  reported 
that  photographer  Gary  Aloian  said  he 
was  shooting  photos  of  the  couple  in 
August  1990  at  Los  Angeles  Interna¬ 
tional  Airport  when  Tom  Arnold 
grabbed  him  in  a  bear  hug  and  punched 
him  repeatedly  in  the  back. 

Aloian  said  he  suffered  back  pain 
and  emotional  damage  and  had  trouble 
working  because  he  feared  another  at¬ 
tack. 

Judge  says  ex-editor 
can  sue  newspaper 

A  FEDERAL  JUDGE  has  ruled  that 
the  First  Amendment  does  not  bar  a 
former  editor  from  bringing  a  sex-dis¬ 
crimination  suit  against  a  newspaper. 

In  the  case  of  Mary  E.  Hausch  vs. 
the  Las  Vegas  Review'] oumal,  U.S.  Dis¬ 
trict  Judge  Philip  M.  Pro  of  Nevada  de¬ 
clared,  “It  is  clear  that  the  First  Amend¬ 
ment  does  not  invalidate  every  inciden¬ 
tal  burdening  of  the  press  that  may 
result  from  enforcement  of  civil  statutes 
of  general  applicability  . . . .  ” 

Hausch,  the  Review'] ournal's  former 
managing  editor,  filed  the  $10  million 
discrimination  suit  against  the  paper 
and  its  parent  company,  Donrey  Media, 
after  she  was  passed  over  for  the  paper’s 
editorship  and  later  fired  (E&P,  May 
22,  p.  36). 

Hausch  said  she  was  denied  promo¬ 
tion  because  of  her  sex  in  violation  of 
the  1964  Civil  Rights  Act.  Her  claim 
was  supported  by  the  federal  Equal  Em¬ 
ployment  Opportunity  Commission 
and  the  Nevada  Equal  Rights  Commis¬ 
sion. 

In  their  motion  for  summary  judg¬ 
ment,  the  defendants  argued  that  ap¬ 
plying  the  Civil  Rights  Act  to  the  news¬ 
paper  business  would  violate  their  con¬ 
stitutional  rights.  They  said  that  if  the 
government,  through  the  act,  can  con¬ 
trol  who  a  publisher  may  hire  as  editor, 
it  is  exercising  control  over  the  newspa¬ 


per’s  content. 

In  his  25 -page  order.  Pro  turned  aside 
the  defendants’  argument  that  the 
Supreme  Court’s  ruling  in  Miami  Pub' 
lishing  Co.  vs.  Tornillo  bolstered  their 
First  Amendment  plea.  In  1973,  the 
high  court,  on  First  Amendment 
grounds,  struck  down  a  Florida  statute 
that  gave  a  political  candidate  the 
“right  of  reply”  to  a  Miami  Herald  at¬ 
tack  on  his  character  and  record. 

“This  court  finds  Tornillo  easily  dis¬ 
tinguishable  from  the  issues  presented 
in  this  case,”  Pro  wrote.  He  noted  that 
in  the  Tornillo  case,  the  Florida  law  reg¬ 
ulated  content  because  it  required  pub¬ 
lication  of  “certain  specific  material.” 

On  the  contrary.  Pro  continued,  the 
Civil  Rights  Act  does  not  force  a  news¬ 
paper  to  publish  anything  that  it  does 
not  want  to  publish. 

The  judge  added,  “Defendants  have 
not  alleged  or  demonstrated  that  there 
is  any  relationship  between  their  ability 
to  choose  their  editor  on  the  basis  of 
sex,  race  or  any  of  the  other  character¬ 
istics  prohibited  by  Title  VII  [the  Civil 
Rights  Act]  and  their  ability  to  control 
the  content  and  character  of  their 
newspaper’s  message.” 

Welfare  mother 
presses  libel  suit 
against  judge 

AN  UNWED  MOTHER  who  said  a 
judge  defamed  her  by  calling  her  a 
“leech”  and  “breeding  machine”  has  ap¬ 
pealed  to  reinstate  her  libel  suit. 

Deborah  Rivera,  29,  of  North  Bergen, 
N.J.,  in  September  asked  a  state  appeals 
court  in  Hackensack  to  reinstate  her 
suit,  which  a  lower  court  last  year  dis¬ 
missed  on  the  grounds  that  the  judge’s 
“name  calling”  and  “rhetorical  hyper¬ 
bole”  were  offensive  but  not  libelous. 

Rivera  sued  former  Superior  Court 
Judge  Eugene  P.  Kenny,  who  was  fired 
for  his  courtroom  tirade,  and  the  Na¬ 
tional  Enquirer  for  compensatory  and 
punitive  damages  for  damaging  her  rep¬ 
utation  and  inflicting  emotional  distress 
and  economic  hardship. 

The  Enquirer  quoted  Kenny  as  say¬ 
ing,  “She’s  no  fool.  She  knows  how  to 
work  the  system.  These  men  give  her 
babies,  and  the  kids  are  her  meal  tickets 
because  of  welfare.” 

Rivera’s  attorney,  Kyle  M.  Francis,  ar¬ 


gued,  “He  (Kenny)  said  she  violated  the 
law  by  having  children  out  of  wedlock, 
which  certainly  sounds  like  an  accusa¬ 
tion  of  criminality.”  The  fact  that 
women  are  poor  and  on  welfare  should 
not  be  “a  license  to  defame”  them, 
Francis  said. 

According  to  an  account  in  the 
Record,  Bergen  County,  N.J.,  Enquirer 
attorney  Paul  K.  Dueffert  said  Kenny 
simply  was  “defending  himself  after 
Rivera  filed  a  complaint  against  the 
judge.”  He  said  Kenny’s  statements  were 
“bombastic”  but  “not  provably  false.” 

Dueffert  argued  that  the  law  protects 
Kenny’s  conclusions  about  the  woman 
“so  long  as  he  gets  his  facts  straight,” 
which  he  did. 

Corrine  M.  Mullen,  Kenny’s  attorney, 
said  his  statements  were  opinions  that 
he  had  a  right  to  express.  The  disputed 
remarks  “were  criticism  of  the  welfare 
system  in  general  and  of  Deborah 
Rivera  as  a  symbol  of  the  welfare  sys¬ 
tem,”  Mullen  said.  “You  may  not  like 
what  he  said,  but  he  has  a  First  Amend¬ 
ment  right  to  say  it.” 

Kenny  was  removed  from  the  bench 
after  lambasting  Rivera  during  a  1991 
small-claims  court  hearing  in  which  the 
woman  pressed  her  claim  against  a 
check-cashing  company. 

Court  says  there^s 
no  scholar’s  privilege 

A  U.S.  COURT  of  Appeals  has  thrown 
out  the  argument  of  a  scholar  who  re¬ 
fused  to  answer  federal  grand  jury  ques¬ 
tions  on  the  grounds  that  he  should 
have  the  same  First  Amendment  privi¬ 
lege  as  a  reporter. 

A  three-judge  panel  upheld  a  federal 
district  court’s  contempt  citation 
against  James  R.  Scarce,  a  Washington 
State  University  doctoral  student  who 
had  been  called  as  a  witness  before  a 
grand  jury  investigating  a  1991  trashing 
of  and  theft  from  an  animal-research  fa¬ 
cility  at  the  university. 

Several  animals  were  stolen  or  set 
free,  and  hydrochloric  acid  was  spread 
throughout  the  laboratories,  causing 
damage  estimated  at  $100,000.  The  sus¬ 
pects  reportedly  had  been  staying  at 
Scarce’s  home  in  Pullman,  Wash. 

Scarce,  who  has  written  a  book  and 
several  essays  and  papers  about  the  rad¬ 
ical  environmental  movement,  an- 
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Court  upholds 
publisher's  conviction 


swered  general  questions  during  his 
grand  jury  appearance  but  balked  at  dis¬ 
closing  his  conversations  with  the  sus¬ 
pects  about  the  WSU  incident. 

Saying  the  questions  involved  confi¬ 
dential  information  related  to  his  re¬ 
search,  Scarce  claimed  a  “scholar’s  priv¬ 
ilege”  —  akin  to  that  of  a  reporter  — 
under  the  First  Amendment  and  federal 
common  law. 

He  based  his  argument  largely  on  the 
1971  landmark  Branzburg  vs .  Hayes  de¬ 
cision.  In  that  case,  the  U.S.  Supreme 
Court  ruled  that  a  news  gatherer  does 
not  have  to  testify  before  a  grand  jury 
concerning  confidentially  obtained  in¬ 
formation  unless  the  government 
demonstrates  that  its  need  for  the  infor¬ 
mation  outweighs  the  reporter’s  consti¬ 
tutional  protection.The  appellate  court 
said  the  Branzburg  ruling  did  not  apply. 

The  court  concluded  that  it  could 
not  find  a  legal  precedent  that  “actual¬ 
ly  recognized  a  scholar’s  privilege  to 
withhold  from  a  federal  grand  jury  con¬ 
fidentially  obtained  information  which 
is  relevant  to  a  legitimate  grand  jury  in¬ 
quiry  and  sought  in  good  faith.” 

Subpoena  limited 
to  chats  with  lawyer 

A  FEDERAL  APPEALS  court  has 
ruled  that  reporters  must  turn  over  to 
lawyer  Bruce  Cutler  unpublished  notes 
of  interviews  with  him  so  he  can  defend 
himself  against  contempt-of-court 
charges. 

The  U.S.  Court  of  Appeals  for  the 
Second  Circuit  held,  however,  that  re¬ 
porters  do  not  have  to  turn  over  notes 
of  interviews  with  government  officials 
and  confidential  sources. 

Cutler  had  convinced  a  judge  in  U.S. 
District  Court  in  Uniondale,  N.Y.,  that 
he  needed  reporters’  notes  and  testimo¬ 
ny  about  interviews  with  him  and  with 
government  and  confidential  sources. 
He  is  accused  of  violating  a  gag  order 
by  discussing  the  case  of  mob  boss  John 
Gotti. 

The  case  is  unusual  because  reporters 
—  who  routinely  fight  subpoenas  on 
the  grounds  that  complying  would  dis¬ 
courage  sources  from  talking  to  the 
press  —  hold  evidence  of  whether  Cut¬ 
ler  talked  about  the  case. 

New  York  Times  staff  attorney  Adam 
Liptak  said  he  was  not  surprised  by  the 
appellate  court’s  compromise. 

“The  crucial  thing  is  that  the  Second 
Circuit  refused  to  order  the  identifica¬ 
tion  of  confidential  sources,  which  has 
always  been  the  central  protection  af¬ 


forded  to  reporters  by  the  news-gather¬ 
ing  privilege. 

“All  the  other  stuff,”  he  said,  referring 
to  subpoenaed  notes  of  interviews  with 
government  and  confidential  sources, 
“was  a  fishing  expedition.” 

The  ruling  means  that  10  reporters 
from  the  Times,  Daily  News,  New  York 
Post  and  New  York  Newsday  will  have 
to  decide  whether  to  comply  by  turning 
over  notes  from  and  testifying  about  in¬ 
terviews  with  Cutler. 

If  they  don’t  comply,  the  reporters 
could  face  contempt  charges  and  six- 
month  jail  terms. 


A  FRANKFORT,  KY.,  Court  of  Ap¬ 
peals  has  upheld  the  conviction  of  an 
alternative  newspaper  publisher  for 
evading  vehicle  taxes.  However,  the 
court  overturned  his  five-year  sentence. 

Robert  Harrell  was  convicted  in  1991 
in  Calloway  Circuit  Court  on  a  charge 
of  intent  to  evade  motor-vehicle-usage 
taxes  by  driving  a  car  with  dealer’s  tags. 
Harrell  said  he  was  using  a  dealer’s  car 
while  his  was  being  repaired.  —  AP 


best,  WILLIS  D., 

official;  b.  Jane  Cook, 

Steven  W..  Kevin  ^3  ^^ght  Jr. 

Itudenl,  Miss.  State^  M  any  cw- 

Uabo’r^SmdUs  I969.jl;^72- 

1988-;  mem.  ^abor/iv  s  nusice  lU- 

Force  on  ’ labor  r«;h.  ad''-^' 

Coun.  ECO"  ^ neot  Labor.  With 

4276.  — 


brightman,  Sarah 

f9%!""r  Lloyd 

.Edn.  SchTLond^dn ''“si*  Am 

^  Dance  1984  pi,'  1982  Sone 

O^uiemj  Andrew  Uo^'web^.^’^ 

*'"g'ng.  driving,  .swimmino  '  .''''"oaiions: 
Bntiania  House  i  1 1")!??*”*'  "riting.  Office- 
'^6  OLF.  •  ^^o'honie  rI  S 


Thae  is  only  one  fJace  where  Amaica’s  most 
aoconpGshed  and  influential  people  have  gathered 
since  1899.  (koundbieaking,  innovative  people  vM 
biogra{flues  diat  make  news.  If  s  Marquis  Who’s 
my4menits.  As  the  harden 
working  resource  in  the  news- 
town,  ifsbecone  the  fciemost 
biographical  reference  book 
in  America.  If  s  accurate.  If  s 
trusted.  And  this  year,  if  s 
better  dian  ever.  Now  updated 


MARQUIS 

JMlO’sWtO 
in  America 

A  REED  REFERENCE  PUBLISHING  OJMPANY  atafltUneS. 

Tb  order  your  1994  edition,  caU  800-^1-8110  today. 


annually,  the  1994  Who’s  Who  mAmmoa  features 
13,000  new  entries  and  55,000  updated  ones. 

And  to  hdp  you  find  fects  fester  under  dead¬ 
line,  weVe  induded  a  Ger^^TeQjhical/PtTrfessiwial 
Index  vdume  at  no  extra  cost 
Order  your  1994  editiwi 
ol  Marquis  Who’s  Who  in 
America  today  and  keep 
81,000  of  America’s  best 
and  Ixig^test  in  your  office 


Editorfif Publisher  •  October  16,  1993 


21 


Compiled  by  Ian  E.  Anderson 


Newspeople  in  the  News 


James  Reindl,  assistant  bureau  chief 
at  the  Associated  Press  in  Chicago,  has 
been  named  bureau  chief  in  Miami. 

He  succeeds  Gary  Clark,  who  was 
named  bureau  chief  in  Atlanta. 

Earlier,  Reindl  worked  at  the 
Muskegon  (Mich.)  Chronicle. 

Kathryn  M.  O'Shea,  publisher  of 
Boston-based  Community  Newspaper 
Co.’s  Norfolk  Newspaper  Co. /TAB 
Communications  unit,  has  been  ap¬ 
pointed  president  of  Fidelity  Publish¬ 
ing  Group,  a  wholly  owned  subsidiary 
of  Fidelity  Investments. 

Lynn  Carherry,  Norfolk’s  chief  op¬ 
erating  officer,  replaces  O'Shea. 

David  D.  Hiller,  senior  vice  presi¬ 
dent/general  counsel  at  Tribune  Co.  in 
Chicago,  has  been  appointed  senior 
vice  president  of  development. 

James  E.  Cushing  Jr.,  vice  presi¬ 
dent  of  business  affairs  at  ChicagoLand 
Television  News,  was  named  vice  presi¬ 
dent/general  counsel,  replacing  Hiller. 

Jane  Migely,  help  wanted/recruit¬ 
ment  manager  at  the  Chicago  Tribune, 
was  appointed  food,  drug  and  liquor 
division  manager. 

Harry  Philips,  a  division  manager 
in  the  Tribune’s  Homewood  office,  re¬ 
places  Migely. 


David  Walsh  takes  over  in  Home- 
wood. 

Pal  WIdder,  a  media  writer  at  the 
Tribune,  was  named  associate  manag¬ 
ing  editor  for  financial  news. 

David  Renfre,  publisher  of  Donrey 
Media  Group’s  Examiner-Enterprise, 
Bartlesville,  Okla.,  has  been  named 
publisher  of  the  Asheboro,  N.C., 
Courier-Tribune. 

Joseph  H.  Edwards,  publisher  of 
the  Ukiah  Daily  Journal,  Fort  Bragg 
Advocate-News  and  Mendocino  Bea¬ 
con,  all  in  California,  was  appointed 
publisher  in  Bartlesville. 

Dennis  Wilson,  advertising  man¬ 
ager  in  Ukiah,  becomes  publisher 
there. 

Sharon  Brower,  who  started  in 
the  composing  room  at  Fort  Bragg,  be¬ 
comes  publisher  at  the  weeklies  in  Fort 
Bragg  and  Mendocino. 

Ross  Jones,  vice  president  of  finance 
at  Knight-Ridder  Inc.,  Miami,  has  been 
promoted  to  senior  vice  president  and 
chief  financial  officer. 

He  succeeds  Rehorl  F.  Singleton, 
who  retired. 

Tally  C.  Liu,  vice  president  and 
controller,  becomes  vice  president  of 
finance  and  controller. 

Christina  L.  Mondoxa,  vice  pres¬ 
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ident  and  associate  general  counsel, 
was  named  general  counsel. 

She  succeeds  John  C.  Fontaine, 

who  remains  senior  vice  president  re¬ 
sponsible  for  Knight-Ridder’s  Business 
Information  Services  Division. 

Louis  S.  Barseny,  advertising  direc¬ 
tor  at  the  Niagara  Gazette,  Niagara 
Falls,  N.Y.,  has  been  named  publisher 
of  Forbes  Newspapers,  New  Jersey. 

Earlier,  he  was  publisher  of  the  Sub¬ 
urban  Newspaper  Group,  Cherry  Hill; 
Daily  Journal,  Vineland;  and  Hammon- 
ton  News,  all  in  New  jersey. 

Col.  Harry  G.  Summors  Jr.,  editor 
of  Vietnam  magazine  and  a  syndicated 
columnist  at  the  Los  Angeles  Times, 
will  hold  the  Oppenheimer  Chair  of 
Warfighting  Strategy  at  Marine  Corps 
University,  Leesburg,  Va.,  during  the 
1993-94  academic  year. 

Larry  Gray,  circulation  director  of 
the  Jackson,  Miss.,  Clarion-Ledger,  has 
been  appointed  vice  president  of  circu¬ 
lation  at  the  Courier-Journal,  Louis 
ville. 

He  succeeds  David  Thomas,  who 
retired. 

Mary  Schuchmann,  editor  of  Oak 
Creek,  Wis. -based  Community  News¬ 
papers  Inc.’s  North  Shore  Herald,  has 
added  the  responsibilities  of  editor  of 
the  Mequon-Thiensville  Courant, 
CNI’s  newest  weekly  in  Wisconsin. 

Other  staff  members  are  executive 
editor  Mark  Maloy,  managing  editor 
Janet  Raasch,  sports  editor  John 
Burlingham  and  community  news 
editor  Marilyn  Joswik. 

Gary  K.  Sheris,  publisher  and  chief 
executive  officer  of  the  Allentown,  Pa., 
Morning  Call,  was  elected  president  of 
the  Pennsylvania  Newspaper  Publish¬ 
ers  Association  in  1993-94  at  the  an¬ 
nual  meeting  in  Pittsburgh. 

Other  officers  elected  were  William 
Horihrop,  co-publisher  of  the  Wash¬ 
ington  Observer- Reporter  —  vice  pres- 
ident/dailies;  Mark  LaskowskI,  gen¬ 
eral  manager  of  Brown  Thompson 
Newspapers,  Union  City  —  vice  presi¬ 
dent/weeklies;  and  Coulslon  Honry, 
publisher  of  News  Gleanor  Publica¬ 
tions,  Philadelphia  —  secretary/trea¬ 
surer. 
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Obituaries 


Albert  F.  Barnes,  76,  a  former  state 
editor  and  editorial  administrator  at 
the  Portland  (Maine)  Press  Herald, 
died  Aug.  7. 

Charles  Brewn  Brakefleld,  73,  a 

former  president  of  the  New  York 
Times  Broadcasting  group,  died  Aug. 
13. 

Mary  Bridges,  75,  a  retired  classified 
advertising  supervisor  at  the  Boston 
Globe,  died  Aug.  14. 

SceH  W.  Bright,  80,  a  retired  Detroit 
Free  Press  circulation  manager,  died 
Aug.  2  of  cancer  at  his  home  in  St. 
Clair  Shores,  Mich. 

John  William  Carroll,  92,  a  former 
state  legislator  and  newspaper  publish¬ 
er,  died  Sept.  8  in  Wheeling,  111. 

Nelson  Cullenward,  80,  a  champion 
golfer  and  sportswriter  at  San  Francis¬ 
co  newspapers  for  43  years,  died  Sept. 
2  of  a  heart  attack. 

He  started  his  sportswriting  career  in 
1938  at  the  San  Francisco  Call-Bulletin 
and  retired  from  the  San  Francisco  Ex¬ 
aminer  in  1981. 

Robert  J.R.  Johnson,  62,  a  retired 
city  editor  of  the  St.  Paul  Pioneer 
Press,  died  July  31. 

Edward  C.  Lapping,  94,  a  copy  edi¬ 
tor  at  the  Buffalo  News,  died  Sept.  17 
at  Buffalo  General  Hospital. 

Earlier,  he  was  an  editor  of  the  Lo¬ 
rain,  Ohio,  Morning  Journal  and  an  ex¬ 
ecutive  editor  of  the  Chicago  Ameri¬ 
can. 

Arlene  C.  LaRue,  81,  a  former  editor 
and  columnist  at  the  Syracuse  (N.Y.) 
Herald-Journal  and  Herald  American, 
died  Aug.  15. 

Henry  Walsh  Lee,  82,  a  retired  fea¬ 
ture  writer,  rewrite  man  and  editorial 
writer  at  the  New  York  Daily  News, 
died  Aug.  5  in  Sudbury,  Mass. 

Robert  Lindsay,  68,  a  professor 
emeritus  of  mass  communication  and 
international  relations  at  the  Universi¬ 
ty  of  Minnesota,  died  Sept.  26  in  St. 
Paul. 


Stanley  May,  62,  an  associate  sports 
editor  at  the  Superior,  Wis.,  Evening 
Telegram,  died  Sept.  7. 

Hector  J.  Mentpetit,  93,  a  former 
Detroit  News  stereotyper,  died  Aug.  20 
of  congestive  heart  failure. 

Vincent  "Tex"  Novelline,  81,  a  re¬ 
tired  police  reporter  at  the  Newark 
Star-Ledger,  died  Aug.  14. 

Bert  W.  Okuley,  56,  an  editor  and 
columnist  at  the  South  China  Morning 
Post  in  Hong  Kong,  died  Sept.  4  after  a 
stroke. 

Earlier,  he  was  a  longtime  United 
Press  International  foreign  correspon¬ 
dent  in  Asia. 

Zee  Y.  Paulsen,  77,  wife  of  John  D. 
Paulson,  a  former  editor  of  the  Fargo, 
N.D.,  Forum,  died  Aug.  12  at  her  home 
in  Fargo. 

Frank  A.  Pemberton  Jr.,  73,  a  for¬ 
mer  feature  writer  and  arts  editor  of 
the  Providence  Journal,  died  Aug.  11  in 
Baltimore. 

Margaret  Phillips,  76,  a  former 
owner  of  the  Tunica  Times-Democrat 
and  DeSoto  County  News,  both  in 
Mississippi,  died  Sept.  11. 

William  A.  Raidy,  a  Broadway  and 
off-Broadway  theater  critic  and  colum¬ 
nist  at  the  Newark  Star-Ledger  and 
Newhouse  News  Service,  died  Sept.  4 
of  congestive  heart  failure. 

Louis  Rubin,  91,  founder  of  Troy 
News  Co.,  later  Rubin  Periodical 
group,  a  wholesale  distributor  of  news¬ 
papers  and  magazines  in  many  states, 
died  Aug.  29  in  Troy,  N.Y. 

Herman  Smith,  89,  a  former  head  of 
the  communications  staff  in  the  Asso¬ 
ciated  Press’  Albany,  N.Y.,  bureau,  died 
Sept.  11. 

C.L.  Sulzberger,  80,  a  Pulitzer  Prize¬ 
winning  journalist  at  the  New  York 
Times,  died  Sept.  20  in  Paris. 

Steve  Summers,  52,  a  sportswriter  at 
the  Patriot-News,  Harrisburg,  Pa.,  who 
covered  the  Hershey  Bears  hockey  beat 
for  17  years,  died  of  cancer  Aug.  17. 


Cassie  Eugenia  Tartoise,  62,  a 

columnist  at  the  Palouse,  Wash., 
Boomerang,  died  July  9  in  Moscow, 
Idaho. 

Milten  J.  Tatelman,  50,  who  work¬ 
ed  in  advertising  and  as  a  film  critic 
(under  the  pen  name  Newton  North) 
at  the  New  York  Post  and  New  York 
Herald  Tribune,  died  of  AIDS-related 
lymphoma  June  11  in  Provincetown, 
Mass. 

Jim  Thomas,  a  co-publisher  of  the 
weekly  Garfield  County  News,  Pan- 
guitch,  Utah,  died  July  7. 

John  "Jack"  Thompson,  59,  a  sales 
supervisor  at  the  newspaper  represen¬ 
tative  company  Sawyer  Ferguson 
Walker,  died  of  cancer  in  Montauk, 
N.Y.,  Aug.  1. 

Jim  Trinkle,  71,  a  retired  award-win¬ 
ning  sportswriter  at  the  Fort  Worth 
Star-Telegram,  died  Sept.  7. 

Fran  Tuckwiler,  74,  a  former  sports¬ 
writer  at  the  San  Jose  Mercury  News, 
died  Aug.  28. 

Tnrzie  VlHachl,  72,  a  former  head  of 
the  Division  of  Information  of  the 
United  Nations  Population  Fund  and 
deputy  executive  director  of  UNICEF, 
died  Sept.  17  in  London. 

Earlier,  he  was  an  editor  of  the  Cey¬ 
lon  Observer  and  a  columnist  at  News¬ 
week  and  Inter  Press  Service  news 
agency. 

Lee  Wagner,  83,  founder  and  former 
editor  of  TV  Guide,  died  of  a  stroke 
Sept.  7. 

Charles  Whippo  Jr.,  a  retired  news 
editor  at  the  Amarillo  (Texas)  Globe- 
News,  died  Aug.  31. 

Mary  Ellen  Welle,  75,  a  writer  who 
spent  more  than  30  years  working  at 
Ohio  dailies,  died  Sept.  3. 

She  worked  at  the  Ashland  Times- 
Gazette,  Dayton  Daily  News,  Toledo 
Blade  and  Sandusky  Register. 

Edward  H.  Zlegner,  72,  a  retired 
political  reporter  at  the  Indianapolis 
News,  died  June  22. 
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Advertising/Promotion 

Fraud  using 
classified  ads 
on  the  rise 

Newspapers  find  ally  in  U.S.  Postal  Service, 
which  is  attempting  to  stop  'bogus  invoicing’ 


by  Debra  Qersh  Hernandez 

A  FORM  OF  fraud  involving  classified 
advertising  is  increasing,  and  news¬ 
papers  are  growing  more  concerned 
about  it. 

Gary  H.  Bugge,  vice  president  of  op¬ 
erations  at  Media  Advertising  Credit 
Services,  a  subsidiary  of  the  Interna¬ 
tional  Newspaper  Financial  Executives, 
recently  described  the  practice  of  “bo¬ 
gus  invoicing”  to  a  House  subcommit¬ 
tee. 

Bugge,  who  testified  on  behalf  of 
MACS,  INFE  and  the  Newspaper  As¬ 
sociation  of  America,  told  the  House 
Post  Office  and  Civil  Service  Commit¬ 
tee’s  Subcommittee  on  Postal  Opera¬ 
tions  and  Services  that  at  least  16, 
maybe  17,  companies  operate  such 
schemes. 


Here’s  how  they  work;  Without  per¬ 
mission,  individuals  or  companies 
reprint  newspapers’  classified  ads,  usu¬ 
ally  employment  ads,  in  publications 
that  look  legitimate  but  have  little  or 
no  circulation.  They  then  contact  the 
advertiser,  usually  by  mailing  a  solicita¬ 
tion  form  to  its  accounts-payable  de¬ 
partment. 

“This  solicitation  form,  however, 
looks  like  an  invoice  that  a  newspaper 
would  send  an  advertiser  who  has 


placed  a  classified  ad,”  Bugge  said. 

Because  the  advertiser’s  accounts- 
payable  department  often  is  unaware  of 
where  an  ad  was  placed,  it  pays  the  so¬ 
licitation  in  addition  to  or  instead  of 
the  newspaper  invoice. 

“The  deceptive  schemes  that  these 
publications  practice  threaten  a  news¬ 
paper’s  integrity,  injure  its  goodwill 
with  advertisers  and  reek  havoc  on 
well-planned  advertising  efforts,” 
Bugge  noted. 

“Bogus  invoicing  causes  scarce  ad¬ 
vertising  dollars  to  pay  for  services  that 
were  neither  solicited  nor  requested, 
causing  budget  problems  for  the  adver¬ 
tisers  and  depriving  a  newspaper  of  po¬ 
tential  revenue.” 

These  solicitations,  which  often  in¬ 
clude  disclaimers  printed  in  yellow  ink 
so  they  do  not  reproduce  when  a  copy 


is  made  and  sent  to  another  depart¬ 
ment  for  payment,  ask  from  $138  to 
$166  per  column  inch. 

“One  tearsheet  I  was  able  to  exam¬ 
ine  had  250  column  inches  and  the 
publication  apparently  contained  at 
least  188  pages,”  Bugge  told  subcom¬ 
mittee  members.  “Assuming  that  the 
various  publications  mimic  one  anoth¬ 
er,  that  works  out  to  $41,500  per  page, 
or  $7.8  million  per  issue. 

“If  only  1%  of  those  solicited  sent  a 


check  in  error,  one  of  these  publica¬ 
tions  would  receive  $78,000  per  issue 
each  week,  or  over  $4  million  per  year. 
If  all  16  documented  publications  are 
similar  in  size  and  published  weekly, 
the  amount  of  money  is  $64  million 
per  year,”  he  said. 

Informal  efforts  to  eradicate  these 
solicitations  have  been  fruitless,  but 
newspapers  have  found  an  ally  in  the 
U.S.  Postal  Inspection  Service,  Bugge 
said. 

Despite  the  service’s  “diligent  ef¬ 
forts,”  it  has  not  been  fully  effective  be¬ 
cause  the  Postal  Service’s  judicial  offi¬ 
cers  have  not  issued  cease-and-desist 
orders  in  a  timely  fashion,  he  added. 

Some  newspapers,  such  as  the  Or¬ 
ange  County  Register,  have  taken  legal 
action,  but  often  they  only  can  restrain 
the  publications  from  pulling  ads  from 
their  newspapers,  not  all  papers,  Bugge 
said. 

Similarly,  state  efforts  have  made 
nary  a  dent  in  the  schemes. 

“As  bogus  invoicing  spreads  across 
the  country,  a  concerted  national  and 
unified  effort  to  effectively  combat  this 
problem  must  be  undertaken,”  Bugge 
said.  “Without  such  an  effort,  the 
problem  will  not  go  away.” 

The  Postal  Service  is  the  right 
agency  to  handle  the  matter  because 
the  solicitations  primarily  are  sent  by 
mail,  he  said. 

Bugge  spoke  at  the  third  of  three  in¬ 
formational  hearings  on  mail  fraud 
held  by  the  subcommittee,  which  is 
chaired  by  Rep.  Barbara-Rose  Collins 
(D-Mich.). 

The  first  hearing,  in  May,  featured 
victims  of  fraud.  During  the  second,  in 
July,  people  from  government  agencies 
and  consumer  groups  who  are  working 
to  combat  this  fraud  testified. 

Glossary  of 
media  terms 

SAWYER  FERGUSON  WALKER,  a 
national  newspaper  advertising  sales 
representative  firm  based  in  New  York, 
has  published  a  glossary  of  media  terms. 

The  68-page  booklet  includes  basic 
and  new  media  terms  as  well  as  media 
analysis  calculation  formulas  and  a  list 
of  resources  for  media  data. 

Contact  Steve  Seraita  at  the  firm  for 
more  information. 


“The  deceptive  schemes  that  these  publications 
practice  threaten  a  newspaper’s  integrity,  injure  its 
goodwill  with  advertisers  and  reek  havoc  on 
well-planned  advertising  efforts,”  Bugge  noted. 
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Ad  Scene 


and  Advance  Publications  chairman  S.l. 
Neuihouse  were  among  five  executives 
labeled  “America’s  richest  ‘drug  push- 
ers’  ”  in  an  advertisement,  placed  by  a 
group  called  Stop  Teenage  Addiction  to 
Tobacco,  that  ran  in  the  Washington 
Post.  Also  targeted  by  the  ad  were  three 
tobacco  company  executives. 

The  New  York  Times  rejected  the  ad. 
A  spokeswoman  for  the  newspaper  said 
the  ad  “crossed  the  line  into  question^ 
able  taste  by  making  a  personal  attack 
rather  than  a  corporate  point.” 


Sulzberger  says 
Times^  color 
needs  improvement 

THE  NEW  YORK  Times  has  been  run¬ 
ning  color  in  its  Sunday  advance  sec¬ 
tions  for  months,  but  apparently  the 
quality  is  not  up  to  snuff. 

While  Times  advertising  executives 
dismiss  suggestions  that  the  color  has 
been  anything  less  than  magnificent, 
their  boss.  New  York  Times  Co.  chair¬ 
man  Arthur  Ochs  Sulzberger,  begs  to 
differ. 

Sulzberger  said  the  Times  was  unsat¬ 
isfied  with  the  color  quality  that  it  had 
introduced  on  Sunday  inside  sections 
and  would  not  use  color  unless  it  added 
to  the  paper.  Even  then,  he  said,  it  will 


take  the  paper’s  new  printing  plant  sev¬ 
eral  years  before  it  has  the  ability  to 
print  color  daily. 

“We  are  still  not  happy  with  the 
quality  of  color  we  are  producing,” 
Sulzberger  told  about  100  Times  Co. 
shareholders  at  a  special  meeting  Sept. 
28  to  consider  the  Times’  acquisition  of 
the  Boston  Globe. 

His  comment  came  in  response  to 
questions,  suggestions  and  criticisms 
from  shareholders.  Their  views  ranged 
from  a  New  York  man  who  urged  him 
to  get  with  the  times  and  print  color  on 
the  front  page  of  the  Times  to  a  woman 
from  Knoxville  who  pleaded  that  he 
not  besmirch  the  paper’s  classic  black- 
and-white  dignity  with  such  a  garish 
amenity  as  color. 

“It’s  not  unseemly  but  it’s  not  in 
keeping  with  the  New  York  Times,”  she 
said.  —  George  Garneau 


Treasure  Chest 
sold  for  $235  million 

TREASURE  CHEST  Advertising 
Co.  Inc.,  a  Southern  California  mar¬ 
keter  and  producer  of  retail  advertising 
circulars,  Sunday  newspaper  comics, 
Sunday  magazines,  TV  books  and  spe¬ 
cial  supplements  has  been  acquired  by  a 
group  of  investors  and  senior  manage¬ 
ment. 

Big  Flower  Press  Inc.,  the  investment 
group,  is  headed  by  Theodore  Ammon 
and  includes  a  limited  group  of  Treasure 
Chest’s  senior  management  team. 
Banker’s  Trust  New  York,  Apollo  Advi¬ 
sors  and  Bernson  Minella  &  Co. 

The  company  said  the  current  favor¬ 


able  financing  rates  and  terms  were  in¬ 
strumental  in  the  timing  of  the  acquisi¬ 
tion.  The  total  acquisition  price  was  ap¬ 
proximately  $235  million.  The  $550 
million  company  was  founded  in  1967 
as  a  small  weekly  newspaper  called  the 
Treasure  Chest  of  Values. 

Supermarket  pulls 
inserts  from  Post 

SAFEWAY  STORES  HAS  withdrawn 
most  of  its  weekly  color  sales  inserts 
from  the  Washington  Post’s  Wednesday 
Food  section  in  favor  of  direct-mail  de¬ 
livery. 

According  to  the  Post,  the  move  will 
cost  it  about  $3  million  this  year,  al¬ 
though  it  says  two  other  grocery  chains 
now  using  direct  mail  may  sign  ad 
schedules  in  the  Post  soon. 

Safeway  will  continue  advertising  in 
the  Post,  but  in  areas  where  the  paper’s 
penetration  is  low,  it  will  use  direct  mail 
to  increase  efficiency  of  delivery. 

Tree’  classifieds 

THE  SAN  DIEGO  Union-Tribune  has 
come  up  with  an  offer  that  it  hopes 
classified-ad  buyers  can’t  refuse. 

If  they  place  a  two-line,  private-party 
auto  ad  for  a  week  at  $20  and  the  car 
doesn’t  sell,  they  get  a  free  re-run  Satur¬ 
day  and  Sunday.  If  the  buyers  don’t 
want  the  ad  to  run  on  the  weekend, 
they  may  select  two  other  days.  Each 
additional  line  is  $5  and  price  changes 
are  allowed.  The  deal,  which  is  promot¬ 
ed  as  a  “free  weekend,”  is  part  of  the 
Union-Tribune's  “Sure  Sell”  program. 
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Operations 
managers 
on  the  move 


At  the  Montgomery  (Ala.)  Advertiser,  i 
former  assistant  production  directors 

Mike  Bugner  and  Desmond  Hirst 

were  named  manager  of  prepress/press 
and  manager  of  post-press  operations, 
respectively. 

Raymond  E.  Deugias,  New  York 
Times  group  director/publishing,  sys¬ 
tems  and  technology,  was  promoted  to 
vice  president,  systems  and  technology. 

He  succeeds  Richard  H.  Gil¬ 
man,  who  was  named  Times  senior 
vice  president,  operations.  Gilman  is 
responsible  for  the  overall  direction  of 
the  paper’s  produc¬ 
tion,  systems  and 
technology. 

In  his  10  years  at 
the  Times,  Gilman 
has  worked  in  sev¬ 
eral  areas  of  pro¬ 
duction  and  circu¬ 
lation,  including  a 
stint  as  the  first  na¬ 
tional-edition  cir¬ 
culation  manager. 
In  1991,  he  was  promoted  to  executive 
director  of  prepress.  The  next  year,  he 
was  named  deputy  director  and  later 
vice  president  of  systems  and  technol¬ 
ogy. 

Gilman  began  his  newspaper  career 
as  a  reporter  and  editor  at  Tucson’s 
Arizona  Daily  Star,  becoming  an  assis¬ 
tant  managing  editor. 

In  his  new  position,  Douglas  is  in 
charge  of  the  paper’s  business  informa¬ 
tion  systems,  publishing  systems  and 
prepress  mechanical  functions.  A 
member  of  DSA  Today’s  start-up  team, 
he  joined  the  Times  as  prepress  manag¬ 
er  in  1990,  was  promoted  to  prepress 
director  the  next  year  and  was  appoint¬ 
ed  group  director  last  year. 

The  promotions  coincided  with  the 
announcement  that  Times  executive 
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vice  president  and  deputy  general 
manager  John  O'Brien,  who  has 
been  responsible  for  production,  will 
focus  on  business  functions  and  con¬ 
tinue  to  direct  labor  relations,  human 
resources,  wholesaler  operations  and 
new  facilities  development. 

Warren  Skipper,  production  man¬ 
ager  at  Tribune  Co.’s  Fort  Lauderdale 
Sun-Sentinel,  was  named  production 
director  at  Landmark  Communica¬ 
tions’  Virginian-Pi¬ 
lot  and  Ledger- 
Star,  Norfolk. 

Skipper  started 
with  Tribune  in 
1972,  becoming 
photography  direc¬ 
tor  and  quality-as¬ 
surance  coordina¬ 
tor  at  its  Orlando 
Sentinel  and  later 
general  manager  of 
the  Sentinel  Printing  subsidiary.  Before 
moving  to  Fort  Lauderdale,  he  was 
manager  of  the  Sentinel’s  regional  pro¬ 
duction  center  in  Lake  County. 

Murray  Shannon  was  named  com¬ 
puter  service  manager  in  the  informa¬ 
tion  services  department  of  the  Asbury 
Park  (N.J.)  Press,  where  he  had  been 
working  on  a  special  project.  He  now 
will  oversee  all  computer  systems  oper¬ 
ations. 

Shannon  earlier  was  management 
information  systems  director  at  two  au¬ 
tomobile  importers  and  manager  of 
systems  development  at  Metromedia 
Inc. 

Vince  Cribb,  production  manager  at 
Thomson  Newspapers’  Cordele  (Ga.) 
Dispatch,  has  taken  the  same  post  at 
the  Key  West  (Fla.)  Citizen,  also  a 
Thomson  paper. 


John  F.  Denn«  ■n  was  named  pro¬ 
duction  vice  president  at  the  San 
Francisco  Newspaper  Agency.  He  took 
over  production  re¬ 
sponsibilities  for 
the  San  Francisco 
Chronicle  and  San 
Francisco  Examin¬ 
er  in  August,  when 
34-year  SFNA  vet¬ 
eran  Ray  Lan- 
fear  temporarily 
moved  to  the  em¬ 
ployee  relations  de¬ 
partment  to  assist 
in  labor  negotiations.  Lanfear  decided 
to  take  early  retirement  as  of  Oct.  1. 
He  had  held  various  positions  in  man¬ 
agement  before  his  appointment  as 
production  director  eight  years  ago. 

Dennan  also  was  responsible  for  pre¬ 
press  and  printing  of  two  newspapers 
during  the  preceding  three  years  as 
production  vice  president  at  Philadel¬ 
phia  Newspapers  Inc. 

Shortly  before  joining  PNI,  he  was 
promoted  from  production  director  to 
vice  president  at  the  Fort  Worth  Star' 
Telegram,  owned  by  Capital  Cities/ 
ABC  Inc.,  where  seven  years  earlier,  he 
began  as  a  corporate  engineer  working 
on  new  and  renovated  broadcast  and 
publishing  facilities. 

Dennan  is  reported  to  be  reorganiz¬ 
ing  SFNA’s  production  department,  ap¬ 
parently  as  part  of  changes  under  way 
since  the  simultaneous  departures  of 
four  top  executives,  among  them  Larry 
Ingram,  senior  vice  president,  opera¬ 
tions,  and  president  and  chief  executive 
Robert  McCormick.  SFNA’s  produc¬ 
tion  department  reported  that  Fred 
Fuller,  named  production  vice  presi¬ 
dent  under  Ingram,  also  left  the  agency. 

Examiner  publisher  Will  Hearst 
called  the  management  changes  part  of 
a  business  restructuring  decision  ar¬ 
rived  at  jointly  by  Hearst  Newspapers 
and  Chronicle  Publishing  (E&P,  July 
3,  p.  23).  The  Examiner  reported  that 
further  cuts  to  improve  the  papers’  fi¬ 
nancial  picture  are  expected. 

McCormick’s  successor,  James  H. 
Hale,  is  a  former  publisher  of  the  Star- 
Telegram.  He  retired  from  Capital 
Cities/ ABC  as  chairman  and  publisher 
of  the  Kansas  City  Star.  He  was  re¬ 
cruited  by  John  B.  Sias,  the  former  ex¬ 
ecutive  vice  president  of  Capital 
Cities/ ABC  who  now  is  chief  executive 
of  Chronicle  Publishing. 


Dennan 
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Southern  Newspapers 
inspects  its  plants 


ONE  STEP  AHEAD  of  state  and  feder¬ 
al  officials,  Houston-based  Southern 
Newspapers  Inc.  has  been  sending 
Galveston  (Texas)  Daily  News  produc¬ 
tion  manager  Bill  Cochrane  on  unan¬ 
nounced  visits  to  SNl  plants  to  check 
compliance  with  governmental  safety 
and  environmental  regulations. 

Cochrane  assumed  his  extra  duties  in 
the  spring,  spending  most  of  his  time 
becoming  familiar  with  state  and  feder¬ 
al  regulations  that  apply  to  newspapers. 


SNl’s  corporate  officials  gathered 
managers  in  Houston  to  explain  what 
would  be  expected.  Preparations  includ¬ 
ed  acquiring  rule  books  and  model 
compliance  programs. 

So  far,  Cochrane  has  conducted  only 
two  inspections,  but  his  goal  is  one  a 
month.  The  chain  owns  or  manages  12 
dailies,  one  weekly  and  two  semiweek¬ 
lies. 

Cochrane  said  everything  from  the 
front  office  to  the  loading  dock  is  in¬ 
cluded  on  a  20-page  list  of  items  to 
check  and  questions  to  ask. To  see 
everything  and  talk  to  everyone  takes 
about  four  hours,  he  said. 

Though  most  of  his  inspection  focus¬ 
es  on  operating  safety,  his  visits  include 
making  officials  aware  of  the  need  to 
comply  with  the  Americans  with  Dis¬ 
abilities  Act,  Cochrane  said. 

He  also  receives  inquiries  from  news¬ 
paper  officials  regarding  regulations. 

“Nobody  enjoys  it  that  much,  but 
they  are  .  .  .  showing  a  lot  of  interest,” 
he  said.  “They  want  to  comply.” 

Neither  newspaper  that  Cochrane 
checked  has  had  a  subsequent  visit 
from  a  government  inspector.  However, 
when  one  paper  was  inspected  after  a 
complaint  by  a  dismissed  employee  be¬ 
fore  the  program  began,  corporate  offi¬ 
cials  “decided  to  make  sure  everybody 
was  trying  their  best  to  be  in  compli¬ 
ance,”  he  said.  Many  had  not  given  the 
matter  much  thought,  he  added. 

A  similar  complaint  by  another  dis¬ 


missed  staffer  several  years  earlier  in 
Galveston  prompted  the  Daily  News  to 
ask  Texas  officials  to  check  the  paper, 
Cochrane  said. 

“So  we  already  had  our  hazard-com¬ 
munication  program  going,”  he  said. 
“We  were  .  .  .  ahead  of  any  of  the  other 
papers  in  the  group.  1  guess  that’s  why 
they  relied  on  Galveston  to  show  them 
the  way.” 

Cochrane  said  recent  production 
changes,  including  adoption  of  pagina¬ 


tion  and  desktop  technology,  have  giv¬ 
en  him  time  to  learn  about  appropriate 
regulations  and  to  visit  other  Southern 
newspapers. 

“What  really  takes  the  time  is  finding 
the  regulations  and  deciphering  them,” 
he  said,  noting  that  he  had  just  re¬ 
turned  from  a  seminar  on  Occupation¬ 
al  Safety  and  Health  Administration 
regulations,  sponsored  by  a  local  safety¬ 
consulting  firm.  —  Jim  Rosenberg 


N.J.  plant  contracts 
to  print  USA  Today 

THE  RECORD,  BERGEN  County 
N.J.,  began  printing  USA  Today  at  its 
new  Rockaway  plant  Sept.  20.  The 
contract  with  Gannett  Co.  calls  for 
production  of  up  to  115,000  copies  of 
the  national  daily  for  at  least  three 
years. 

Terms  were  not  disclosed. 

In  addition  to  the  Record,  serving 
Northeastern  New  Jersey,  the  compa¬ 
ny’s  Hackensack  headquarters  plant 
also  prints  the  News  Tribune,  circulat¬ 
ing  in  Woodbridge,  to  the  south,  and, 
on  contract  since  June,  Investor's  Bus- 
iness  Daily. 

BT  manages 
Dialog  network 

DIALOG  INFORMATION  Services 
Inc.,  Palo  Alto,  Calif.,  has  turned  over 
management  of  its  data-networking  op¬ 
erations  to  San  Jose-based  BT  North 
America  Inc.  The  contract  was  valued 
at  $17.5  million. 

Citing  cost  and  resource  savings  and 
improved  public  network  performance. 
Dialog  plans  to  migrate  its  on-line  in¬ 
formation  service  from  its  private  Dial- 
net  to  BT’s  Global  Network  Services. 
The  change  will  speed  access,  widen 
network  coverage  and  increase  local  ac¬ 
cess  from  40  U.S.  cities  to  520. 


Quality  Doesn't 
'  "  Have  to  Cost  Extra 


Stauffer  Gold  is  a  name  you  can  count  on 
for  efficient  and  economical  Front-End,  Business  and 
Library  Systems  for  your  newspaper.  Our  systems  have 
features  that  turn  complex  problems  into  easy  solutions, 
without  sacrificing  your  budget. 


Macintosh®  based 
FRONT-END  STSTBHS 
•Pagination 
•Color 

•Editorial  Database 
•Remote  Access 
•Networking 
•Display  Ad  Make-Up 


UNIX™  based 
BUaiNEaS  STBTBm 
•Advertising 
•Circulation 
•Classified 
•General  Ledger 
•Payroll 

•Accounts  Payable 

Now  Available:  Low  cost  Audiotext  systems 
for  newspaiiers  of  all  sizes. 


IBM  &  Macintosh® 

UBRART  tTBTBia 

•Remote  Access 
•Full-Text  Searches 
•Photo  Archiving 
•Complete  Interfacing 
•Networkable 
•Large  Storage  Capacities 


r/WE-DIA  SYSTE/NASi 

P.O.  Box  1330  (417)  782-0280  Joplin,  Mo  64802 

UNIX  Is  a  trademark  of  ATdfT.  Macintosh  Is  a  registered  trademark  of  Apple  Computer,  bic. 


“Nobody  enjoys  it  that  much,  but  they  are  .  .  . 
showing  a  lot  of  interest,”  he  said.  “They 
want  to  comply.” 
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Orders  and  installations 


Data  Sciences  Inc., 

Silver  Spring,  Md. 

Papertrak'2000  Unix-based  business 
management  system  for  the  21,000'Cir- 
culation  Dominion  Post,  Morgantown, 
W.Va.,  includes  general  ledger,  ac¬ 
counts  payable,  4GL  Report  Writer 
and  newsprint  inventory. 

Machine  Design  Service  Inc., 

Denver 

Tilt-tray  bundle-distribution  system, 
lapped  stream  conveyors,  tie-line 
equipment  and  dock  truckloaders  for 
the  Dallas  Morning  News;  vertical 
bundle  conveyors  for  the  Buffalo  News 
and  Indianapolis  Newspapers  Inc., 
publisher  of  the  Indianapolis  Star  and 
Indianapolis  News;  and  low-profile 
newsprint  roll-handling  systems  for 
four  newspapers. 

Powered  by  dual  independent  drives, 
the  tilt-tray  system  in  Dallas  moves 
300  bundles  per  minute  on  a  curved 
and  inclined  track  network  using  a 
156-tray  conveyor  system  along  the 
loading  dock.  Bundles  are  accepted 
from  any  of  eight  tie  lines  and  passed 
to  any  of  10  truck-loading  positions  or 
a  purge  location. 

The  tray  features  a  bundle-account- 
ability  system  that  tracks  all  bundles 
from  the  time  that  they  enter  a  tray  to 
their  discharge  location,  counting  bun¬ 
dles  as  they  exit.  A  tray-conveyor  by¬ 
pass  continues  to  direct  bundle  output 
to  pairs  of  loading-dock  positions 
while  accounting  for  bundles.  The  sys¬ 
tem  is  expandable  under  the  existing 
control  system. 

The  vertical  bundle  conveyors  posi¬ 
tion  bundles  on  a  series  of  continuous¬ 
ly  circulating  flights.  Bundles  are 
staged  before  entering  the  vertical  con¬ 
veyor  on  a  driven  infeed  section  and 
paced  onto  the  next  flight  as  it  returns 
from  the  opposite  level.  At  output, 
flights  deposit  bundles  onto  a  receiving 
conveyor  to  continue  on  the  distribu¬ 
tion  path.  Bundle  orientation  is  main¬ 
tained  throughout  transport,  eliminat¬ 
ing  possible  damage  and  a  need  for  spi¬ 
ral  chutes. 

Buffalo’s  five  conveyors  each  moves 
47  bundles  per  minute  from  the  mail- 
room  down  to  belt  conveyors  at  load¬ 
ing-dock  level,  from  which  they  are 


passed  onto  10  MDSI  triple  boom 
truckloaders.  With  other  MDSI  equip¬ 
ment,  Indianapolis  will  use  one  verti¬ 
cal  conveyor  to  raise  bundles  from  two 
tie  lines  to  an  overhead  conveyor. 

The  new  roll-handling  systems  are 
designed  for  easy  operation  in  single- 
level  reelrooms,  allowing  for  loading 
and  unloading  of  dollies  from  the  floor 
without  being  locked  onto  the  track. 
To  be  operating  by  mid-1994,  the  300' 
track  system  at  the  Winston-Salem 
(N.C.)  Journal  includes  15  dollies  and 
powered  traversing  transfer  tables 
feeding  five  reelstands.  The  tables’  hy¬ 
draulic  scissors  mechanisms  raise  the 
roll  to  the  proper  loading  height. 

The  Herald,  Everett,  Wash.,  was  to 
start  up  an  eight-dolly,  250'  track  sys¬ 
tem  this  summer.  A  system  of  20  dol¬ 
lies  on  more  than  250'  of  track  will  go 
in  next  year  at  the  Morning  Call,  Al¬ 
lentown,  Pa.,  where  the  transfer  table 
will  be  equipped  with  a  special  hy¬ 
draulic  lift  to  position  rolls  for  five 
presses.  Rolls  will  go  to  the  laydown 
area  via  in-floor  gullwing  conveyors. 

AM  Graphics, 

Dayton 

Inserting  line  for  the  Houston 
Chronicle  consisting  of  NP630  insert¬ 
ers,  NPlOO  Delivery  Gripper  Conveyor 
and  20  NP212  hopper  loaders. 

Associated  Press, 

New  York 

AP  Leaf  Preserver  systems  to  man¬ 
age  image  archiving  at  the  San  Francis¬ 
co  Chronicle  and  Bridgeport  Connecti¬ 
cut  Post.  Dailies  in  Phoenix;  Spokane; 
Columbus,  Ohio;  Charlotte;  Balti¬ 
more,  and  San  Juan,  Puerto  Rico,  have 
begun  using  the  AP  Leaf  Preserver. 

DuPenI  Newspaper  Systems, 

Nashua,  N.H. 

Three  Highlight  1875-s  large-format 
scanners  for  Monterrey’s  150,000-circu¬ 
lation  El  Norte,  Mexico’s  second- 
largest  daily.  The  new  black-and-white 
CCD  scanning  system  has  an  18"x24" 
scanning  bed  and  offers  Multi-Scan¬ 
ning  and  a  nine-point  tonal-mapping 
curve.  One  scanner  will  be  installed  in 
Monterrey;  two  will  go  into  a  start-up 


facility  in  Mexico  City,  where  they  will 
be  on  line  to  a  new  editorial  and  ad¬ 
vertising  system  based  on  PCs  and 
Macintoshes.  The  paper  will  use  the 
1875s  to  scan  line  art,  photos  and  cam- 
era-ready  ads  directly  over  Ethernet  to 
486-based  servers  running  Novell  net¬ 
working  software. 

Autologic  Inc., 

Thousand  Oaks,  Calif. 

Output  systems  for  eight  U.S.  news¬ 
paper  companies:  Bakersfield  Californ' 
ian  (APS-lOO  PS  Integrator,  Soft- 
PIP/NT,  SoftPIP/PC,  APS-6/82  ACS, 
Agfa  interface,  APS-6600,  APS-Cal, 
8x8  multiplexor);  Billings  (Mont.) 
Gazette  (APS-lOO,  APS-6/108FC, 
APS-1560,  APS-Cal,  8x8  mux);  Los 
Angeles  Times  (APS-lOO,  SoftPIP/NT 
Alpha,  8x8  mux);  Niagara  Gazette, 
Niagara  Falls,  N.Y.  (APS  SoftPIP/PC, 
APS-6/ACS);  Palm  Beach  (Fla.)  Post 
(APS-lOO,  SoftPIP/PC,  APS-6/108FC, 
APS-Cal,  8x8  mux);  Philadelphia 
Newspapers  Inc.  (APS-lOO);  Scranton 
(Pa.)  Times  (SoftPIP/PC,  APS-6/108C, 
APS-Cal);  Minneapolis  Star  Tribune 
(APS-6/108C). 

Similar  equipment  was  ordered  by 
papers  in  Canada,  Mexico,  France, 
Germany,  Australia  and  Singapore. 

Basoviow  Products  Inc., 

Ann  Arbor,  Mich. 

Macintosh-based  publishing  systems 
for  the  Morehead  (Ky.)  News  (new’s 
and  classified);  Watseka  (Ill.)  Times- 
Republic  (news  with  CommLink/Plus 
communications,  classified  with  re¬ 
mote-merge);  Daily  Times,  Farming- 
ton,  N.M.,  (DisplayManager  with  re¬ 
ceivables);  Exito,  Chicago  (news 
with  Spanish  dictionaries,  Comm¬ 
Link/Plus);  Sentinel  Echo,  London, 
Ky.,  (news,  classified);  Daily  Journal 
News,  Murfreesboro,  Tenn.,  (classified, 
DisplayManager,  Ad  Director,  hard¬ 
ware);  Faribault  (Minn.)  Daily  News 
(news,  CommLink/Plus,  classified). 

Atox  Publishing  Systoms  Corp., 

Bedford,  Mass. 

Quark-based  classified  pagination 
and  enhancements  to  the  current  Atex 
system  at  New  York’s  Village  Voice.  The 
beta  installation  of  the  Press2Go  pagi¬ 
nation  product  links  the  existing  Atex 
Integrated  Advertising  System  front 
end  to  QuarkXPress  page  makeup  for 
weekly  production  of  more  than  35 
pages  of  complex  classified  ads. 
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InBrirf 


New  TV  book  for 
N.Y.  Daily  News 


USIA  honors 
Bosnia  staffers 

THE  U.S.  INFORMATION  Agency 
has  made  cash  awards  to  three  foreign 
national  employees  of  the  American 
Center  in  Sarajevo,  Bosnia,  for  their  ac¬ 
tions  in  helping  maintain  an  American 
presence  in  the  besieged  city. 

The  aw'ards  were  presented  to 
Bozana  Benic,  a  librarian  at  the  center 
who  is  credited  with  saving  more  than 
2,000  books;  Suad  Muminovic,  an 
American  Center  driver  who  looked  af¬ 
ter  the  library  when  Benic  was  trapped 
in  another  city;  and  Milan  Markoc,  a 
guard  at  the  library  who  continued  to 
work  despite  the  danger. 

The  actions  of  the  three  saved  the 
American  Center  library,  which  moved 
to  Dobrinja  last  Thanksgiving.  The  li¬ 
brary  continues  to  operate,  loaning  1 
books  and  magazines  to  people  in  Sara¬ 
jevo. 

Deal  protects 
in-county  rate 

THE  “CLAY  COMPROMISE,”  which 
provides  permanent  protection  for 
newspapers  using  in-county  postal 
rates,  has  been  agreed  to  by  House  and 
Senate  conferees. 

According  to  the  National  Newspa¬ 
per  Association,  which  lobbied  exten¬ 
sively  for  the  legislation,  it  would  re¬ 
move  revenue  forgone  from  the  federal 
budget  and  replace  it  with  a  new 
method  of  calculating  in-county  rates 
to  prevent  annual  threats  of  steep  in¬ 
creases. 

The  legislation  calls  for  a  subclass  of 
in-county  mail  and  requires  the  U.S. 
Postal  Service  to  limit  the  amount  of 
postal-overhead  costs  paid  by  in-county 
mailers. 

The  legislation  got  its  name  from 
Rep.  William  L.  Clay  (D-Mo.),  chair¬ 
man  of  the  House  Post  Office  and  Civil 
Service  Committee,  who  initiated  the 
action  as  part  of  the  budget  package. 

Although  Clay’s  measure  was  thrown 
out  on  a  technicality.  Sens.  Dennis 
DeConcini  (D-Ariz.)  and  Christopher 
Bond  (R-Mo.)  introduced  the  legisla¬ 
tion  as  part  of  the  appropriations  bill. 

NNA  officials  said  the  legislation  is  a 
major  victory  in  the  battle  to  maintain 


historically  low  postal  rates  for  in-coun- 
ty  newspapers.  The  net  effect  of  the  bill 
in  1993  would  be  a  2%  increase  in  in¬ 
county  postage.  There  will  be  2%  hikes 
every  year  for  six  years.  An  additional 
increase  is  possible  if  an  omnibus 
postal-rate  case  raises  rates  for  all  class¬ 
es  of  mail,  an  event  that  NNA  believes 
is  likely. 

“Now,  NNA  has  a  new  frontier  to 
conquer,”  association  president  and 
chief  executive  officer  Tonda  Rush  said 
in  a  statement. 

“We  must  persuade  the  Postal  Ser¬ 
vice  to  hold  down  its  costs  and  the 
Postal  Rate  Commission  to  mitigate  the 
effect  of  the  omnibus  case  upon  in¬ 
county  newspapers  when  the  next  rate 
case  begins.” 


KNIGHT-RIDDER  INC.,  MIAMI,  has 
established  the  Albert  E.  Fitzpatrick 
Scholarship  at  Morehouse  College  in 
Atlanta.  It  is  for  minority  journalism  or 
business  communications  students. 

The  scholarship,  which  is  named  for 
the  company’s  assistant  vice  president 
for  minority  affairs,  provides  an  incom¬ 
ing  junior  with  a  $5,000  stipend,  a  sum¬ 
mer  internship  at  a  Knight-Ridder 
newspaper  and  $5,000  during  senior 
year. 

Harte-Hanks  offering 

HARTE-HANKS  Communications 
Inc.,  in  its  second  time  as  a  public  com¬ 
pany,  has  filed  plans  for  an  initial  public 
offering  of  6.3  million  shares  of  com¬ 
mon  stock. 

The  company  plans  to  use  the  pro¬ 
ceeds  to  redeem  $100  million  of  11^8% 
subordinated  debentures  due  in  the  year 
2000. 

The  San  Antonio-based  company, 
publisher  of  nine  daily  nv*wspapers  and 
dozens  of  non-dailies  and  shoppers  and 
owner  of  a  national  direct-mail  compa¬ 
ny,  was  traded  publicly  until  a  leveraged 
buyout  by  management  took  it  private 
in  1984. 

Goldman,  Sachs  &  Co.  and  CS  First 
Boston  are  handling  the  sale  of  5  mil¬ 
lion  shares  in  the  United  States  and  the 
rest  elsewhere. 


THE  NEW  YORK  Daily  News  has  in¬ 
troduced  a  larger,  more  colorful  Sunday 
TV-listings  book. 

Called  New  York  Vue,  the  redesigned 
magazine  debuted  Sept.  12  amid  an 
eight-week,  $3  million  promotional 
campaign  that  takes  potshots  at  TV 
Guide. 

Vue  is  printed  on  glossy  paper  by 
World  Color  Press  Inc.  in  Illinois.  It  re¬ 
places  the  paper’s  newsprint  TV  book, 
TV  Week. 

The  irftroduction  intensifies  compe¬ 
tition  among  Mortimer  Zuckerman’s 
Daily  News,  Rupert  Murdoch’s  New 
York  Post  and  TV  Guide. 

The  new  TV  book  is  Zuckerman’s 
biggest  upgrade  since  he  took  over  the 
paper  from  bankruptcy  in  January.  He 
has  discontinued  the  Daily  News’ 
homegrown  Sunday  magazine.  New 
York  Life,  and  will  reintroduce  USA 
Weekend  this  month. 

The  108-page  Vue  debut  included 
ads  from  TWA,  Chevrolet  and  Perdue 
Farms. 


NEWS  COMMUNICATIONS  INC., 
the  New  York-based  weekly  newspaper 
publisher,  is  launching  two  papers  in 
the  area. 

Westchester  Lifestyles  debuted  in  ear¬ 
ly  September  and  covers  luxury  dining, 
entertainment,  real  estate,  books  and 
films.  It  is  distributed  free  to  the  most 
affluent  areas  of  the  New  York  suburbs 
in  Westchester  County. 

A  free  weekly  is  scheduled  to  start 
operations  Oct.  20  in  the  Riverdale  sec¬ 
tion  of  the  Bronx. 


ROBERT  L.  STEVENSON,  a  journal¬ 
ism  professor  at  the  University  of  North 
Carolina,  Chapel  Hill,  has  been  named 
a  visiting  professor  at  the  American 
Journalism  Center  Budapest  during  the 
1993-94  academic  year. 
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Ad  Data 


August  1993 

Advertising  Data 

Because  of  the  merger  between  Media 
Central  and  LNA  Newspaper,  linage  in¬ 
formation  formerly  supplied  by  LNA 
Newspaper  is  not  available  at  this  time. 

Linage  formerly  supplied  by  LNA 
Newspaper  will  be  supplied  by  Competi¬ 
tive  Media,  the  merger  of  Media  Central 
and  LNA  Newspaper,  when  a  new 
method  of  recording  linage  information 
has  been  agreed  upon. 

At  that  time,  linage  information  for 
previous  months  will  be  available  on 
diskette  from  E&P. 


ADVERTISING  DATA 
SUPPLIED  BY 
NEWSPAPER 


1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

ALBANY, 

N.Y. 

Times  Union-a/d 

ROP  Local . 

23.202 

24,241 

Preprinl  Local . 

28,050 

32,658 

ROP  National . 

4,839 

4,543 

Classified . 

33,741 

30,436 

Total . 

89,832 

91,878 

Times  Union-S 

ROP  Local . 

11,541 

11,633 

Preprint  Local . 

78,560 

67,245 

ROP  National 

2,061 

1,999 

Preprinl  National . 

13,485 

14,160 

Classified . 

14,916 

13,674 

Total . 

.  120,563 

108,711 

GRAND  TOTAL.. 

.  210,395 

200,589 

YEAR  TO  DATE.. 

.  1,605,440 

1,547,404 

ALBANY, 

ORE. 

Democrat-Herald-e 

ROP  Local . . 

27,621 

28,035 

ROP  National . 

271 

165 

Classitied . 

26,979 

22,440 

GRAND  TOTAL.. 

.  54,871 

50,640 

YEAR  TO  DATE.. 

.  366,784 

355,866 

BANOOR,  MAINI 


Daily  News-m 

ROP  Local . 

13,471 

5,799 

13,478 

7,534 

Preprint  Local . 

3,888 

23,537 

1,296 

26,854 

ROP  National . 

659 

683 

Preprint  National . 

324 

Classitied.... 

11.875 

59 

14,154 

108 

Total . 

29,893 

29,395 

29,935 

34,496 

Daily  News-S 

ROP  Local . 

5,464 

1,291 

8,339 

2,201 

Preprint  Local . 

1,458 

24.638 

810 

19,872 

ROP  National . 

306 

309 

Preprint  National 

10,773 

324 

11,745 

Classified... 

10,188 

12,027 

Total . 

28,189 

26,253 

33,230 

22,073 

GRAND  TOTAL... 

58,082 

55,648 

63,165 

56,569 

YEAR  TO  DATE... 

479,702 

459,919 

501,241 

411,913 

♦Indicates  newspapers  reporting  figures  in  lines. 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 


BENNINGTON,  VT. 


Banner-m 

ROP  Local . 

8,743 

7,994 

Preprint  Local . 

1,789 

1,923 

ROP  National . 

548 

131 

Preprint  National . 

100 

Classified... 

7,838 

7,969 

GRAND  TOTAL... 

19,018 

18,017 

YEAR  TO  DATE... 

143,404 

140,278 

BINGHAMTON, 

N.Y. 

Press  &  Sun  Bulletin-m 


ROP  Local . 

25,721 

28,599 

Preprint  Local . 

27,892 

1,943 

28,014 

4,890 

ROP  National . 

682 

491 

Preprint  National . 

1,409 

Classitied . 

20,968 

20,763 

Total . 

75,263 

1,943 

79,276 

4,890 

Press  &  Sun-Bulletin-S 

ROP  Local . 

12,340 

15,269 

Preprint  Local 

35,463 

21,050 

28,354 

11,779 

ROP  National . 

301 

355 

Preprinl  National . 

10,113 

9,941 

Classified.. 

8,387 

7,967 

Total . 

66,604 

21,050 

61,886 

11,779 

GRAND  TOTAL.. 

.  141,867 

22,993 

141,162 

16,669 

YEAR  TO  DATE.. 

.  1,141,237 

171,772  1,066,552 

132,108 

BISMARCK,  N.D. 

Tribune-m 

ROP  Local . 

34,634 

32,654 

ROP  National . 

614 

1,240 

Classified . 

15,440 

17,541 

GRAND  TOTAL.. 

.  50,688 

51,435 

YEAR  TO  DATE.. 

N/A 

BLOOMINGTON,  IND. 

Herald  Times-mS 


ROP  Local . 

33,679 

37,582 

Preprinl  Local . 

91,745 

90,652 

ROP  National . 

722 

253 

Preprint  Nabonal . 

5,115 

4,598 

Classified . 

39,254 

37,143 

GRAND  TOTAL.. 

.  170,515 

170,228 

YEAR  TO  DATE.. 

.  1,103,333 

1,067,345 

>,  N.Y. 


News-a/d 


ROP  Local . 

...  27,550 

32,234 

Preprint  Local . 

3,047 

5,347 

2,189 

6,370 

ROP  National . 

2.858 

3,096 

Preprint  National . 

117 

242 

17 

Classified 

34,437 

38,382 

Total . 

..  67,892 

5,464 

76,143 

6,367 

News-S 


ROP  Local . 

19,089 

18,318 

Preprint  Local . 

3,890 

17,514 

2,932 

17,313 

ROP  National . 

2,466 

2,662 

Preprint  National . 

5,232 

4,750 

Classitied . 

13,166 

13,695 

Total . 

38,611 

22,746 

37,607 

22,063 

GRAND  TOTAL... 

106,503 

28,210 

113,750 

28,450 

YEAR  TO  DATE... 

806,648 

187,302 

636,935 

175,476 

CASA  GRANDE,  ARIZ. 


Oispatch-e 

ROP  Local . 

10,597 

13,155 

ROP  National . 

389 

1,247 

Classified . 

10,748 

11,449 

GRAND  TOTAL... 

21,734 

25,851 

YEAR  TO  DATE... 

195,953 

206,373 

1993 

1992 

FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

CHAMPAIGN,  ILL. 

News  Gazette-eS 

ROP  Local . 

33,778 

233 

34,925 

472 

Preprinl  Local . 

96,879 

40,377 

106,554 

21,027 

ROP  National . 

1,628 

964 

Preprint  National . 

19,092 

21,543 

Classified . 

33,770 

35,624 

GRAND  TOTAL.. 

.  185,147 

40,610 

199,610 

21,499 

YEAR  TO  DATE.. 

.  1,284,241 

273,092  1,348,631 

199,158 

CHARLOm,  N.C. 

Observer-mS 

ROP  Local 

55,962 

91,766 

58,329 

86,170 

Preprinl  Local . 

5,081 

55,855 

8,738 

52,956 

ROP  National . 

4,072 

337 

4,172 

12 

Preprinl  National . 

9,275 

273 

8,574 

Classified . 

80,962 

39,279 

81,823 

33,910 

GRAND  TOTAL.. 

.  155,352 

187,510 

161,636 

173,048 

YEAR  TO  DATE...  1,331,821  1,530,594  1,356,210  1,473,601 

CONWAY,  ARK. 


Log  Cabin  Democrat-eS 


ROP  Local . 

21,176 

19,683 

Preprint  Local . 

18,504 

17,497 

ROP  National . 

168 

84 

Preprint  National . 

464 

Clarified . 

9,433 

8,720 

GRAND  TOTAL... 

49,745 

45,984 

YEAR  TO  DATE... 

362,370 

359.308 

DETROIT,  MICH. 

News  &  Free  Press-meS 


ROP  Local . 

96,890 

54,795 

87,717 

45,225 

Preprinl  Local . 

64,700 

101,757 

41,781 

81,703 

ROP  National . 

10,118 

116 

11,427 

509 

Preprint  National . 

13,144 

147 

10,509 

149 

Classified . 

70,009 

68,855 

GRAND  TOTAL... 

254,861 

156,815 

220,289 

127,586 

YEARTO  DATE,,.  1,843,453  1,041,386  1,734,456  935,926 

DULUTH,  MINN. 

News-Tribune-mS 


ROP  Local .  21,511  5,486  25,197  3,503 

Preprinl  Local .  25,266  50,683  22,891  48,392 

ROP  National .  793  668 

Preprinl  National .  12,750  13,875 

Classitied .  40,830  37,326 


GRAND  TOTAL...  101,150  56,169  99,957  51,895 
YEAR  TO  DATE...  961,074  406,842  822,118  387,954 


DURHAM,  N.C. 


Herald-Sun-mS 


ROP  Local . 

41,845 

40.847 

ROP  National . 

1,515 

1,022 

ClassiTied . 

48,371 

45,911 

GRAND  TOTAL... 

91,731 

87,780 

YEAR  TO  DATE... 

706,905 

689,139 

EAU 

CLAIRE,  WIS. 

Leader-Telegram-eS 

ROP  Local . 

30,723 

31,820 

Preprint  Local . 

34,992 

58,024 

42,502 

39,386 

ROP  National . 

638 

795 

Preprint  National . 

11,7% 

13,048 

Classified . . 

37,047 

34,934 

GRAND  TOTAL... 

115,196 

58,024 

123,099 

39,386 

YEAR  TO  DATE... 

902,971 

290.028 

899,567 

223,509 

FORT  LAUDERDALE,  FLA. 

Sun-Sentinel-mS 


ROP  Local .  87,810  153  491  85,906  141,941 

Preprint  Local .  49,312  57,604  45,512  54,188 

ROP  National .  14,008  6,355  14,187  930 

Preprinl  National .  15,051  1,139  14,190  990 

Classified .  162,753  54,246  146,428  66,012 


GRAND  TOTAL...  328,934  272,835  306,223  264,061 
YEAR  TO  DATE...  2,946,363  2,340,042  2,785,993  2,280,410 
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AFFIX 

POSTAGE 

HERE 


1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

FRfDEftICK,  MD. 

Post  &  News-m/e 


ROP  Local .  33,485  36,666 

Preprint  Local .  100.212  103,424 

ROP  National .  545  517 

Classilied .  39,575  41,352 


GRANDTOTAL...  173,817  181,959 

YEAR  TO  DATE  „ .  1 ,363,981  1 ,339,608 


GRAND  FORKS, 

Herald-mS 

N.D. 

ROP  Local . 

17,019 

17,849 

Preprint  Local . 

61,723 

58,616 

ROP  National 

361 

624 

Preprint  National . 

9,693 

10,491 

Classilied . 

18,905 

19,^ 

GRANDTOTAL... 

107,701 

107,028 

YEAR  TO  DATE... 

875,997 

850,142 

GRAND  ISLAND, 

NEB. 

Independent-mS 


ROP  Local . 

36,917 

37,235 

Preprint  Local . 

37,366 

15,850  31,204 

12,462 

ROP  National . 

1,122 

1,313 

Preprint  National . 

1,242 

1,176 

Classilied . 

18,138 

16,830 

GRANDTOTAL... 

94,785 

15,850  87,758 

12,462 

YEAR  TO  DATE... 

642,155 

83,725  659,920 

90,790 

GREENSBURG,  PA. 


Tribune-Review-m 


ROP  Local . 

21,257 

22,289 

Preprint  Local . 

15,189 

19,461 

18,172 

20,726 

ROP  National . 

598 

597 

Classilied..,. 

34,755 

38,163 

Total . 

71,799 

19,461 

79,221 

20,726 

Tribune-Review-S 

ROP  Local . 

24,838 

28,399 

Preprint  Local . 

32,819 

33,125 

52,291 

33,954 

ROP  National . 

285 

846 

Preprint  National . 

22,100 

20,799 

Classified. .. 

21,859 

26,198 

Total . 

101,901 

33,125 

128,533 

33,954 

GRANDTOTAL... 

173,700 

52,586 

207,754 

54,680 

YEAR  TO  DATE... 

1,277,582 

319,329  1 

,305,095 

290,474 

HUTCHINSON,  KAN. 


News-mS 

ROP  Local., 

22,109 

22,418 

Preprint  Local . 

15,257 

104,212 

9,897 

75,801 

ROP  National . 

556 

850 

Preprint  National . 

13,220 

17,472 

Classified . 

21,545 

20,772 

GRANDTOTAL... 

72,687 

104,212 

71,409 

75,801 

YEAR  TO  DATE... 

534,030 

618,250 

489,026 

539,359 

JACKSONVILLE,  FLA. 


Times-Union-mS 


ROP  Local . 

67,771 

30,376 

68,159 

37,122 

Preprint  Local 

114,165 

104,619 

ROP  National . 

6,150 

6,084 

Preprint  National . 

23,994 

23,220 

Classified.. 

83,574 

76,617 

GRAND  TOTAL.. 

.  297,654 

30,376 

278,699 

37,122 

YEAR  TO  DATE.. 

.  2,136,829 

258,609  1,971,279 

245,441 

LINCOLN,  NEB. 


Journal-Star-meS 


ROP  Local . 

43,858 

44,784 

Preprint  Local 

96,568 

85,105 

ROP  National . 

1,029 

614 

Preprint  National . 

14,466 

13,482 

Classified.. 

44,897 

40,983 

GRANDTOTAL.. 

.  200,818 

184.968 

YEAR  TO  DATE.. 

.  1,337,188 

1,287,298 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

LOOANSPORT,  IND. 

Pharos-Tribune-eS 

ROP  Local . 

18,325 

14,762 

Preprint  Local 

44,370 

750 

35,177 

ROP  National . 

188 

426 

Preprint  National . 

2,388 

792 

Classilied. 

12,311 

10,152 

GRANDTOTAL... 

77,582 

750 

61,309 

YEAR  TO  DATE... 

493,530 

1,994 

451,196 

LONG  BEACH,  CALIF. 

Press  Telegram-m 

ROP  Local . 

42,849 

18,969 

39,342 

21,336 

Preprint  Local . 

52,470 

41,920 

50,028 

50,743 

ROP  National . 

4,407 

2,396 

6,794 

1,533 

Preprint  National . 

10,707 

130 

10,576 

Classified 

48,002 

2,350 

49,236 

4,128 

GRANDTOTAL... 

.  158,435 

65,765 

155,976 

77,740 

YEAR  TO  DATE... 

.  1,227,199 

563,930  1,331,291 

590,466 

LOUISVILLE,  KY. 

Courier-Journal-a/d 

ROP  Local . 

36,428 

17,221 

39,204 

16.881 

Preprint  Local . » . 

60.992 

42,877 

ROP  National . 

911 

378 

523 

Preprint  National . 

188 

Classified 

25,563 

18,754 

26,878 

17,789 

Total . 

62,902 

97,533 

66,605 

77,546 

Courier-Joumal-S 

ROP  Local . 

29,314 

456 

34,695 

605 

Preprint  Local . . 

87,856 

72,531 

ROP  National . 

1.090 

614 

Preprint  National . 

13,960 

14,873 

Classified 

18,594 

18,926 

Total . 

.  48,998 

102,272 

54,235 

88,009 

GRANDTOTAL.. 

.  111,900 

199,805 

120,840 

165,555 

YEAR  TO  DATE.. 

.  841,263  1,431,513 

861,715  1,078,022 

MANCHESTER,  N.H. 


Union  Leader-m 


ROP  Local..- . 

.  38,627 

36,780 

ROP  National . 

1,083 

1,330 

Classified . 

.  31,992 

30,812 

Total . 

....  71,702 

68,922 

N.H.  Sunday  News-S 


ROP  Local . 

17,676 

14,473 

ROP  National . 

365 

242 

Classified . 

23,411 

21,562 

Total . 

41,452 

36,277 

GRANDTOTAL... 

113,154 

105,199 

YEAR  TO  DATE... 

852,947 

840,395 

MIDDLETOWN,  N.Y. 


Times  Herald-Record-mS 


ROP  Local 

70,837 

81,888 

Preprint  Local 

77,679 

172,413 

93,774 

138,138 

ROP  National . 

651 

203 

Preprint  National . 

19,620 

1,815 

24,480 

Classilied . 

67,568 

65,728 

GRANDTOTAL... 

236,355 

174,228 

266,073 

138,138 

YEAR  TO  DATE...  1,743,933  1,087,632  1,774,307  881,229 


MUNCIE,  IND. 


Star-m 


ROP  Local . 

.  13,760 

14,352 

Preprint  Local . 

4,738 

3,930 

ROP  National . 

640 

166 

Classified 

13,355 

14,100 

Total . 

32,493 

32,548 

1993  1992 


FULL 

PART 

FULL 

RUN 

RUN 

RUN 

Star-S 

ROP  Local . 

4.265 

4,420 

Preprint  Local . 

6.652 

6,179 

ROP  National . 

154 

96 

Preprint  National . 

524 

455 

Classified . 

4.316 

4,091 

Total . 

15,911 

15,241 

GRANDTOTAL... 

88,762 

89,726 

YEARTODAn... 

742,573 

727,454 

NASHVILLE,  TENN. 


Tennessean-m 


ROP  Local . 

32,352 

43,204 

Preprint  Local . 

18,479 

20,466 

ROP  National . 

1,276 

1,317 

Classified . 

36,602 

32,701 

Total . 

88,709 

97,688 

Banner-e 

ROP  Local . 

28,845 

39,801 

Preprint  Local . 

17,049 

19,710 

ROP  National . 

1,224 

1,305 

Classilied . 

27,176 

25,075 

Total . 

74,294 

85,891 

Tennessean-S 

ROP  Local . 

18,133 

20,639 

Preprint  Local . 

36,558 

32.684 

ROP  National . 

1,674 

1,032 

Preprint  National . 

11,184 

10,530 

Clasitied . 

20,483 

18,956 

Total . 

88,032 

83,841 

GRAND  TOTAL.. 

251,035 

267,420 

YEAR  TO  DATE.. 

2,377,233 

2,135,658 

NORTHAMPTON,  MASS. 


Dally  Hampshire  Gazette-e 


ROP  Local .  27,102 

Preprint  Local .  30,960 

ROP  National .  361 

Classilied .  16,752 

GRANDTOTAL...  75,175 


YEAR  TO  DATE...  603,253 


29,438 

15,996 

33,411 

26,574 

248 

16,743 

15,996 

79,840 

26,574 

152,478 

607,576 

143,577 

NORTH  BAY,  ONTARIO 


Nugget-m 

ROP  Local .  16,726  18,523 

Preprint  Local .  55,144  61,264 

ROP  National .  3,548  2,681 

Preprint  National .  2,902  1.183 

Classilied .  17,436  20.070 


GRANDTOTAL...  95,756  103,721 

YEAR  TO  DATE...  1,802,567  1,828,988 


NORTH  PLATTE,  NEB. 

Telegraph-mS 


ROP  Local . 

20,032 

24,877 

Preprint  Local . 

12,920 

18,922 

17,356 

21,011 

ROP  National . 

1,053 

1,124 

Preprint  National . 

1,957 

1,958 

Classilied . 

9,732 

11,245 

GRANDTOTAL... 

45,694 

18,922 

56,560 

21,011 

YEAR  TO  DATE... 

338,542 

107,923 

423,538 

143,549 

OLYMPIA,  WASH. 

Olymplan-mS 


ROP  Local .  36,771  32,471 

Preprint  Local .  99,496  86,299 

ROP  National .  1,277  420 

Classilied .  34,378  34,084 


GRANDTOTAL...  171,922  153,274 

YEAR  TO  DATE...  1,337,862  1,222,555 


Press-e 


ROP  Local . 

„.  18,501 

19,406 

Preprint  Local . 

6,113 

6,880 

ROP  National . 

640 

166 

Preprint  National . 

62 

58 

Classified 

15,042 

15,427 

Total . 

..  40,358 

41,937 

ONTARIO,  ORE. 


Argus  Observer-eS 


ROP  Local . 

10,258 

16,433 

Preprint  Local . 

4,556 

3,947 

ROP  National . 

249 

478 

Classified . 

12,920 

10,927 

GRANDTOTAL... 

27,983 

31,785 

YEAR  TO  DATE... 

424,984 

453,702 

♦  Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

OTTAWA,  ILL. 

Daily  Times-e 

ROP  Loal . 

....  15,750 

17,729 

Preprint  Local . 

37,880 

2,086 

40,815 

2,040 

ROP  National . 

431 

119 

Preprint  National . 

489 

1,214 

Classified. 

5,913 

6,737 

GRAND  TOTAL 

...  60,463 

2,086 

65,400 

3,254 

YEAR  TO  DATE 

...  500,866 

17,554 

474,959 

18,512 

1993  1992 


FULL 

PART 

FULL 

PART 

RUN 

RUN 

RUN 

RUN 

Times-Dispalch-S 

15,910 

19,309 

2,760 

Preprint  Local . 

25,636 

790 

28,193 

1,695 

ROP  National . 

1,034 

1,185 

42 

Preprint  National . 

9,425 

9,009 

19,654 

20,917 

5,150 

Total . 

71,659 

790 

78,613 

9,647 

GRAND  TOTAL.. 

160,366 

13,560 

174,640 

26,072 

YEAR  TO  DATE.. 

1,419,674 

105,909  1,417,548 

127,660 

1993  1992 


FULL 

RUN 

PART 

RUN 

FULL 

RUN 

PART 

RUN 

Examiner/Chronicle-S 

ROP  Local . 

Preprint  Local . 

17,693 

67,714 

3,178 

18,773 

53,424 

2,492 

ROP  National . 

Preprint  National . 

Classified . 

7,106 

21,320 

20,290 

480 

6,869 

15,080 

19,746 

594 

Total . 

134,123 

3,658 

113,892 

3,086 

GRAND  TOTAL... 

434,153 

28,686 

382,096 

26,188 

YEAR  TO  DATE... 

3,312,816 

226,590  3,193,382 

233,379 

PORTLAND,  MAINE 


RIVERSIDE,  CALIF. 


SANTA  MONICA,  CALIF. 


Press  Herald-m 

23,349 

Preprint  Local . 

15,903 

ROP  National . 

794 

Preprint  National . 

339 

Classified. 

13,466 

Total . 

.  53,851 

1,887  23,673  3,407 

17,772 
744 
179 

19  13,363  52 

1,906  55,731  3,459 


Press-Enterprise-mS 


ROP  Local .  49,034 

Preprint  Local .  137,696 

ROP  National .  5,660 

Preprint  National .  20,318 

Classitied .  65,441 


GRAND  TOTAL...  278,149 
YEAR  TO  DATE...  1,992,311 


20,791 

53,793 

155,052 

28,074 

162 

4,627 

19,152 

443 

241 

72,671 

301 

21,194 

305,295 

28,818 

173,103  2,441,290 

202,468 

Outlook-e 

ROP  Local .  22,601 

Preprint  Local .  16,352 

ROP  National .  2,591 

Classitied .  23,960 

GRAND  TOTAL...  65,504 


YEAR  TO  DATE...  517,587 


21,493 

16,352 

4,545 

26,655 

69,045 

556,281 


Telegram-S 


ROP  Local . 

11,397 

12,545 

Preprint  Local 

33,631 

30,815 

ROP  National . 

586 

439 

Preprint  National . 

5,261 

3,692 

Ciassitied. 

19,186 

17,851 

Total . . 

70,061 

65,342 

GRAND  TOTAL.. 

.  123,912 

1,906 

121.073 

3,459 

YEAR  TO  DATE.. 

.  1001,319 

18,646 

968,456 

27,658 

PROVIDENCE,  R.I. 


Joumal-Bulletin-m 


ROP  Local . 

33,885 

11,970 

36,411 

10,720 

Preprint  Local . 

10,431 

87,624 

ROP  National . 

2,336 

2,079 

Preprint  National . 

105 

7,339 

Classified 

28.419 

877 

27,010 

927 

Total . 

75,176 

107,810 

65,500 

11,647 

Joumal-S 

ROP  Local . 

24,804 

1,473 

24,388 

1,706 

Preprint  Local . 

47,819 

78,868 

ROP  National . 

2,717 

2,245 

Preprint  National . 

13,817 

720 

Classified 

12,573 

202 

12,592 

311 

Total . 

.  101,730 

81,263 

39,225 

2,017 

GRAND  TOTAL.. 

.  176,906 

189,073 

104,725 

13,664 

YEAR  TO  DATE.. 

.  1,317,097 

1,064,466  1,094,141  1,004,841 

READING,  PA. 


Eagle-Times-e 


ROP  Local . 

34,439 

33,141 

Preprint  Local . 

23,940 

30,178 

ROP  National . 

438 

305 

Classified . 

38,396 

40,299 

Total . 

97,213 

103,923 

Eagle-S 

ROP  Local . 

23,300 

26,307 

Preprint  Local . 

9,355 

47,955 

12,310 

45,160 

ROP  National . 

426 

715 

Preprint  National . . 

11,610 

13,050 

Classified . 

26,086 

20,821 

Total . 

70,777 

47,955 

73,203 

45,160 

GRAND  TOTAL... 

167,990 

47,955 

177,126 

45,160 

YEAR  TO  DATE... 

,  1,271,793 

311,885  1,533,750 

212,540 

RENO,  NEV. 


Gazette-Journal-m 


ROP  Local . 

64,333 

65.820 

Preprint  Loal . 

.  114,675 

101,531 

ROP  National . 

2,154 

1,061 

Preprint  National . 

11,419 

10,208 

Classitied . 

63,385 

59,708 

GRAND  TOTAL  .. 

.  255,966 

238,328 

YEAR  TO  DATE.. 

.  2,111,856 

2,018,930 

RICHMOND,  VA. 


Times-Oispatch-m 


ROP  Loal . 

...  33,733 

9,958 

39,611 

9,176 

Preprint  Loal . 

17,072 

2,294 

20,445 

2,020 

ROP  National . 

3,115 

8 

2,463 

67 

Preprint  National . 

186 

510 

242 

614 

Classified 

34,601 

33,266 

4.548 

Total . 

..  88,707 

12,770 

96.027 

16,425 

SACRAMENTO,  CALIF. 


Sacramento  Bee-mS 


ROP  Loal . 

67,997 

20,221 

81,469 

18,946 

Preprint  Loal . 

135,104 

44,620 

123,870 

40,917 

ROP  National . 

11,115 

12,082 

Preprint  National . 

21,190 

910 

21,580 

390 

Classified . 

198,086 

7,176 

216,352 

7,592 

GRAND  TOTAL... 

433,492 

72,927 

455,353 

67,845 

YEAR  TO  DATE... 

N/A 

ST. 

.  LOUIS,  MO 

Post-Dispatch-m 

ROP  Loal . 

46,664 

31,485 

43,410 

20,016 

Preprint  Loal . 

52,291 

28,210 

ROP  National . 

2,759 

2,406 

1,974 

686 

Classitied . 

44,422 

9,091 

45,562 

3,797 

Total . 

146,136 

42,982 

119,156 

24,499 

Post-Dispatch-S 

ROP  Loal . 

31,514 

30,216 

Preprint  Loal . 

54,085 

53,183 

ROP  National . 

2,853 

4,018 

Preprint  National . 

15,496 

15,753 

Classified . 

43,842 

43,603 

Total . 

147,790 

146,773 

GRAND  TOTAL... 

293,926 

42,982 

265,929 

24,499 

YEAR  TO  DATE... 

2,076,189 

273,449  1,911,640 

179,793 

SAN  BERNARDINO,  CALIF. 


Sun-mS 


ROP  Loal . 

37,047 

40,749 

Preprint  Loal . 

65,431 

68,595 

ROP  National . 

4,236 

3,764 

Preprint  National . 

6,029 

10,824 

Classified . 

57,109 

55,676 

GRAND  TOTAL.. 

.  169,852 

179,608 

YEAR  TO  DATE.. 

.  1,433,162 

1,407,852 

SAN  DIEGO,  CALIF. 

Union-Tribune-mS 
ROP  Loal . 

109,411 

18,439  115,069 

17,789 

ROP  National . 

14,644 

1,417  15,548 

1,151 

Classified . 

98,029 

14,535  98,357 

4,859 

GRAND  TOTAL.. 

.  222,084 

34,391  228,974 

23,799 

YEAR  TO  DATE.. 

.  1,888,167 

251,417  1,983,511 

202,864 

SAN  FRANCISCO,  CALIF. 


Chronicle-m 


ROP  Loal . 

38,124 

12,006 

41,275 

11,217 

Preprint  Loal . 

62,254 

46,012 

ROP  National . 

12,704 

782 

14,572 

829 

Preprint  National . 

260 

Classified . 

38,870 

34,765 

Total . 

151,952 

12,788 

136,884 

12,046 

Examiner-e 

ROP  Loal . 

.  35,974 

11,486 

36,614 

10.268 

Preprint  Loal . 

.  62,254 

46,012 

ROP  National . . 

.  11,565 

754 

13,842 

788 

Preprint  National . 

260 

Classified . 

.  38,285 

34,592 

Total . 

...  148,078 

12,240 

131,320 

11,056 

SHELBYVILLE,  TENN. 


Times-Gazette-e 


ROP  Loal . 

16,655 

13,707 

Preprint  Loal . 

21,644 

22,157 

ROP  National . 

129 

20 

Preprint  National . 

719 

1,221 

Classified . 

5,374 

5,038 

GRAND  TDTAL... 

44,521 

42,143 

YEAR  TO  DATE... 

N/A 

SITKA,  ALASKA 


Daily  Sentinel-e 


ROP  Loal . 

4,909 

5,828 

Preprint  Loal . 

8 

8 

ROP  National . 

186 

889 

Classified . 

1,362 

1,244 

GRAND  TOTAL... 

6,465 

7,969 

YEAR  TO  DATE... 

53,300 

66,367 

SPOKANE,  WASH. 


Spokesman-Review-m 


ROP  Loal . 

37,622 

32,809 

Preprint  Loal . 

9,024 

9,052 

ROP  National . 

3,205 

1,819 

Preprint  National . 

115 

Classified . 

47,307 

43,726 

Total . 

97,273 

87,406 

Spokesman-Review-S 

ROP Loal . 

9,625 

12,934 

Preprint  Loal . 

8,250 

7,579 

ROP  National . 

1,557 

1,568 

Preprint  National . 

1,645 

1,768 

Classified . 

23,483 

20,194 

Total . 

44,560 

44,043 

GRAND  TOTAL... 

141,833 

131,449 

YEAR  TO  DATE... 

955,959 

961,021 

SYRACUSE,  N.Y. 


Post-Standard-m 


ROP  Loal . 

24,273 

14,657 

24,264 

12,621 

Preprint  Loal . 

36,909 

91,146 

ROP  National 

1,791 

1,425 

Preprint  National . 

583 

Classitied . 

21,616 

18,797 

Total . 

84,589 

14,657 

136,215 

12,621 

Herald  Journal-e 

ROP  Loal..., 

24,465 

9,396 

24,122 

6,106 

Preprint  Loal . 

40,305 

96,241 

ROP  National . 

1,433 

1,099 

Preprint  National . 

583 

Classified . 

20,206 

17,210 

Total . 

.  86,409 

9,396 

139,255 

6,106 

Herald  Amerian-S 

ROP  Loal . 

17,434 

668 

17,518 

589 

Preprint  Loal . 

158,821 

98,697 

ROP  National . 

1,663 

1.483 

Preprint  National . 

14,392 

14,218 

Classified... 

18,134 

17,019 

Total . 

.  210,444 

668 

148,935 

589 

GRAND  TDTAL.. 

.  381,442 

24,721 

424,405 

19,316 

YEAR  TO  DATE.. 

.  3,004,288 

175,211  2,867,325 

160,375 

♦Indicates  newspapers  reporting  figures  in  lines. 
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1993  1992 

FULL  PART  FULL  PART 
RUN  RUN  RUN  RUN 

TACOMA,  WASH. 

Morning  News  Tribune-m 


ROP  Local .  53,718  1,193  48,545  1,788 

Preprint  Local .  82,173  14,139  79,112  18,345 

ROP  National .  6,112  6,988  37 

Preprint  National .  19,384  299  19,306  89 

Classified .  49,540  1,663  54,082  1,700 


GRANDTOTAL...  210,927  17,294  208,033  21,959 

YEAR  TO  DATE ...  1 ,495,632  1 20,096  1 ,473,435  224,752 


TOLEDO, 

OHIO 

Blade-m 

ROP  Local . 

31,384 

5,718 

26,160 

4,317 

Preprint  Local . 

29,106 

26,775 

ROP  National . 

1,541 

23 

1,125 

71 

Preprint  National . 

63 

Classified... 

15,208 

685 

15,863 

658 

Total . 

.  77,302 

6,426 

69,923 

5,046 

Blade-S 

ROP  Local . 

21,651 

16,921 

Preprint  Local . 

92,358 

73,332 

ROP  National . 

1,364 

1,174 

Preprint  National . 

20,160 

19,908 

Classified.. 

14,704 

15,601 

Total . 

.  150,237 

126,936 

GRANDTOTAL.. 

.  227,539 

6,426 

196,859 

5,046 

YEAR  TO  DATE.. 

.  1,432,523 

47,367  1,304,194 

49,924 

TOPEKA,  KAN. 

Capital-Journal-m 


ROP  Local .  41,719  46,942 

Preprint  Local .  24,220  74,645  22,244  66,717 

ROP  National .  1,079  301 

Preprint  National .  88  10,258  347  11,152 

Classilied .  34,258  31,912 


GRANDTOTAL...  101,364  84,903  101,746  77,869 
YEAR  TO  DATE...  756,179  533,319  793,851  490,351 


TORRANCE,  CALIF. 

Daily  Breeze-eS 


ROP  Local .  46,723  45,579 

Preprint  Local .  92,397  92,397 

ROP  National .  3,157  5,839 

Preprint  National .  18,980  18,980 

Classilied .  52,746  58,265 


GRANDTOTAL...  214,003  221,060 

YEAR  TO  DATE ...  1 ,532,1 24  1 ,592,749 


TULSA,  OKLA. 


World-m 


ROP  Local . 

38,174 

3,816 

36,690 

2,234 

Preprint  Local . 

1,221 

2,931 

1,167 

ROP  National . 

377 

1,311 

Preprint  National . 

825 

80 

Classified. 

35,705 

33,239 

Total . 

.  75,477 

4,641 

74,171 

3,481 

World-S 

ROP  Local . 

24,735 

27,172 

Preprint  Local 

9,538 

6,985 

ROP  National . 

1,257 

2,028 

Preprint  National . 

3,784 

3,434 

Classified. 

28,646 

25,109 

Total . 

.  67,960 

64,728 

GRANDTOTAL.. 

.  143,437 

4,641 

138,899 

3,481 

YEAR  TO  DATE.. 

.  1,030,424 

32,809 

962,866 

24,196 

TWIN  FALLS, 

Times-News-mS 

IDAHO 

ROP  Local . 

30.508 

27,078 

Preprint  Local . 

88,404 

88,885 

ROP  National . 

169 

135 

Classified 

27,953 

25,390 

GRAND  TOTAL.. 

.  147,034 

141,488 

YEAR  TO  DATE.. 

.  1,000,237 

974,063 

♦Indicates  newspapers  reporting  figures  in  lines. 


1993 

1992 

FULL  PART 

FULL  PART 

RUN  RUN 

RUN  RUN 

WASHINGTON, 

PA. 

Observer-Reporter-m 

ROP  Local . 

19,898 

17,050 

Preprint  Local . 

26145 

28,574 

ROP  National . 

425 

886 

Preprint  National . 

756 

1,032 

Classified 

30,995 

33,310 

Total . 

78,219 

80,852 

Observer-Reporter-S 

ROP  Local . 

5,748 

9,423 

Preprint  Local . 

48,888 

45,408 

ROP  National . 

111 

927 

Preprint  National . 

252 

22,446 

Classilied . 

10,406 

12,243 

Total . 

65,405 

90,447 

GRANDTOTAL... 

143,624 

171,299 

YEAR  TO  DATE... 

988  977 

985,162 

WICHITA  FALLS,  TEXAS 


Times  Record  News-mS 
ROP  Local . 

45,232 

40,285 

ROP  National . 

1,098 

1,241 

Classilied . 

37,160 

31,706 

GRANDTOTAL... 

83,490 

73,232 

YEAR  TO  DATE... 

N/A 

WINDSOR,  ONTARIO 

Star-e* 


ROP  Local . 

..  407,386 

420,534 

Preprint  Local . 

1.039,832 

844,247 

ROP  National . . 

93,636 

114,810 

Preprint  National . 

67,202 

79,401 

Classified 

299,076 

318,593 

GRANDTOTAL.. 

.  1,907,132 

1,777,585 

YEAR  TO  DATE.. 

.  14,857,022 

14,094,069 

Note:  Figures  given  in  modular  agate  lines. 


WINSTON-SALEM,  N.C. 


Joumal-m 

ROP  Local . 

39.408 

7,288 

41,047 

7,624 

Preprint  Local . 

11,956 

20,888 

10,760 

21,015 

ROP  National . 

966 

491 

Preprint  National . 

88 

482 

88 

392 

Classified . 

42,150 

38,549 

Total . 

.  94,568 

28,658 

90,935 

29,031 

Journal-S 

ROP  Local . 

12,417 

1,979 

16,991 

1,509 

Preprint  Local . 

5,698 

25,272 

5,678 

28,440 

ROP  National . 

1,287 

1,152 

Preprint  National . 

11,768 

11,000 

Classitied . 

19,356 

19,274 

Total . 

50,526 

27,251 

54,095 

29,949 

GRAND  TOTAL.. 

.  145,094 

55,909 

145,030 

58,980 

YEAR  TO  DATE.. 

.  1,197,099 

493,211  1,206,385 

450,669 

YAKIMA, 

WASH. 

Herald-Republic-m 

ROP  Local . 

26,736 

29,779 

ROP  National . 

1,653 

1,137 

Classified . 

51,900 

50,859 

GRANDTOTAL.. 

.  80,289 

81,775 

YEAR  TO  DATE.. 

.  621,402 

607,114 

E&P  adds  fax  lines 

EDITOR  &  PUBLISHER  Co.  is  acces¬ 
sible  via  three  different  fax  numbers. 
212-929-1259  should  be  used  for  trans¬ 
mission  of  classified  ads  and  corre¬ 
spondence  to  the  ad  department.  Edi¬ 
torial  correspondence  may  be  faxed  via 
212-691-7287.  Circulation  correspon¬ 
dence  may  be  faxed  via  212-691-6939. 


Mass,  paper  prints 
Spanish  directories 

THE  WORCESTER  (MASS.)  Tele¬ 
gram  &  Gazette  has  published  a  Span- 
ish-language  community  guide  and  Yel¬ 
low  Pages  directory  for  central  Massa¬ 
chusetts. 

The  advertising-supported  guide,  El 
Directorio  Hispano,  was  produced  by 
the  newspaper  in  association  with  Span¬ 
ish  Marketing,  a  Northboro,  Mass., 
company. 

Approximately  8,000  copies  will  be 
mailed  free  to  Hispanic  households  this 
month,  with  another  2,000  distributed 
in  retail  outlets  and  community  centers. 

The  book  features  a  community 
guide  with  listings  of  schools,  govern¬ 
ments,  churches  and  recreation  areas. 

The  Yellow  Pages  list  advertisers  by 
category  and  are  indexed  in  Spanish 
and  English. 

Production  was  under  the  direction 
of  the  newspaper’s  community  guides 
and  directories  unit,  which  offers  simi¬ 
lar  books  for  six  central  Massachusetts 
communities. 

Newspapers  create 
24-hour  food 
cable  channel 

THREE  NEWSPAPER  COMPANIES 
have  joined  the  group  launching  the 
Television  Food  Network,  a  24-hour  ba¬ 
sic  cable  channel  conceived  by  the  ca¬ 
ble  unit  of  the  Providence  Journal  Co. 

Joining  in  the  venture  are  Tribune 
Broadcasting  Co.,  a  unit  of  Tribune  Co. 
in  Chicago;  Scripps  Howard  Cable  Co., 
a  unit  of  the  big  media  company;  and 
Landmark  Communications  Inc. 

In  addition  to  Providence  Journal’s 
Colony  Communications  Inc.  cable 
unit,  the  other  general  partner  is  Con¬ 
tinental  Cable  Vision  Inc. 

Television  Food  Network  debuted  in 
a  nationwide  “preview”  Aug.  30  as  a 
channel  featuring  food-related  topics, 
such  as  nutrition  and  cooking,  and 
celebrity  interviews.  Sept.  27,  the  chan¬ 
nel  began  producing  a  four-hour  block 
of  programming  that  is  repeated 
through  the  day.  Full  24-hour  program¬ 
ming  is  to  begin  Nov.  23. 

Separately,  Tribune  announced  that 
it  has  made  a  minority  equity  invest¬ 
ment  in  Peapod,  a  computerized  gro¬ 
cery  shopping  service. 
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Electronic  delivery 
of  comics  coining 

King  and  AP  executives  speaking  at  NFC  meeting 
say  this  method  of  delivery  may  be  offered  in  1994 

by  David  Astor  \  delivery  via  AP’s  PhotoExpress  service, 

which  uses  digital  and  satellite  tech- 


THE  DELIVERY  OF  syndicated 
comics  is  a  mail-oriented  throwback  in 
an  age  of  electronic  transmission. 

That  may  change  soon  because 
King  Features  Syndicate  and  the  As¬ 
sociated  Press  are  working  to  devise  a 
cost-efficient  system  to  send  comics  di¬ 
rectly  to  newspapers’  computer  systems 
as  early  as  next  year. 

King  and  AP  executives  described 
their  joint  efforts  during  a  panel  dis¬ 
cussion  at  the  recent  Newspaper  Fea¬ 
tures  Council  meeting  in  Philadelphia. 
Philadelphia  Inquirer  assistant  manag¬ 
ing  editor  Bob  Greenberg  moderated 
the  session. 

“We  believe  electronic  delivery  of 
comics  is  needed  and  needed  now,” 
Greenberg  said.  “From  the  time  of  the 
‘Yellow  Kid,’  physically  placing  comics 
into  the  newspaper  has  been  a  nui¬ 
sance.  You  have  to  keep  track  of  which 
comics  have  arrived  and  which  are 
missing  and  put  the  right  ones  in  on 
the  right  day.” 

Paul  Eberhart,  King’s  director  of  op¬ 
erations,  said,  “There’s  a  lot  of  paper 
floating  around  composing  rooms. 
There  must  be  a  better  way  to  do  it.” 

That  “better  way”  may  be  electronic 


nology  to  transmit  non-AP  photos 
from  newspaper  groups  and  other  pic¬ 
ture  distributors. 

“We  are  now  looking  at  [transmit¬ 
ting]  line  art,  and  the  tests  are  very  en¬ 
couraging,”  said  Hal  Buell,  AP’s  assis¬ 
tant  to  the  president  for  electronic 
darkroom/PhotoStream. 

PhotoExpress  uses  extra  capacity  on 
the  high-speed  PhotoStream  service, 
which  transmits  AP  news  photos.  Buell 
said  approximately  1,100  newspapers 
use  PhotoStream. 

With  an  electronic-delivery  system, 
syndicates  would  send  comics  to  AP, 
AP  would  transmit  them  to  news¬ 
papers’  computers  and  newspapers 
would  paginate  their  comics  pages. 

“In  our  view,  it’s  not  a  question  of 
whether  we  will  deliver  comics  elec¬ 
tronically  but  when  and  to  how  many 
newspapers,”  said  Tom  Slaughter,  AP 
director  of  strategic  planning. 

Slaughter,  noting  that  more  than 
400  daily  newspapers  in  the  United 
States  do  not  use  PhotoStream,  said  a 
“critical  question”  is  how  many  papers 
will  have  to  want  electronic  delivery  of 
comics  to  make  that  type  of  delivery 
cost-efficient. 


Eberhart  said,  “We  will  never  get  out 
of  mail  completely.” 

Papers  that  continue  to  use  mail 
wouldn’t  necessarily  do  so  because  of 
price.  The  panelists  emphasized  that 
their  goal  is  to  have  electronic  delivery 
of  comics  cost  the  same  or  less  than 
mail. 

Arizona  Republic/Phoenix  Gazette 
news  executive  Howard  Finberg  said 
another  critical  factor  will  be  the  num¬ 
ber  of  syndicates  that  get  involved  in 
electronic  delivery. 

“Unless  every  syndicate  is  willing  to 
participate,  it’s  useless,”  Finberg  said, 
speaking  from  the  audience. 

“You’re  absolutely  right,”  Buell  re¬ 
sponded. 

Greenberg  said  other  syndicates  be¬ 
sides  King  are  looking  into  electronic 
transmission  of  comics.  About  a  half- 
dozen  syndicates  distribute  most  of  the 
comics  in  the  United  States,  with  King 
handling  the  largest  number. 

After  the  session,  Finberg  said  many 
newspapers  run  features  such  as  cross¬ 
word  puzzles  on  their  comics  pages,  so 
electronic  transmission  of  this  materi¬ 
al  must  be  considered  as  well. 

When  widespread  electronic  deliv¬ 
ery  becomes  a  reality,  it  may  affect  car¬ 
toon  content.  “Topical  comics  could  be 
written  closer  to  deadline,”  said  Eber¬ 
hart,  noting  that  most  strips  now  must 
be  done  six  weeks  before  publication. 

“We’re  very  excited  about  electronic 
delivery  of  comics  and  very  happy  to 
be  working  with  AP,”  he  added.  “We 
do  believe  this  has  some  promise  for 
us.” 

Walter  Bender,  principal  research 
scientist  at  the  Massachusetts  Institute 
of  Technology  Media  Laboratory,  took 
a  look  into  the  more  distant  future. 

The  NFC  meeting  agenda  said  Ben- 


Hal  Buell  Tom  Slaughter  Paul  Eberhart  Robert  Reed  Ron  Patel 
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Walter  Bender  of  MIT  spoke  about  the  “digital  highway.” 


der  would  discuss  “how  futuristic  hand¬ 
held,  flat-screen  computers  might  dis¬ 
play  the  comics  and  other  syndicated 
features.”  But  he  talked  more  generally 
about  technology,  new  media  and  the 
“digital  highway”  that  eventually  will 
link  millions  of  homes  into  an  interac¬ 
tive  electronic  system. 

“You  should  not  think  of  technolo¬ 
gy  as  a  threat  but  as  an  opportunity  to 
get  content  to  new  audiences,”  he  said. 
“The  infrastructure  is  there.  Who’s  go¬ 
ing  to  take  advantage  of  it?  What  dis¬ 
tinguishes  you  is  your  track  record.” 

Bender  said  the  digital  infrastructure 
will  enable  people  to  receive  news 
when  they  want  it,  in  a  form  they  find 
useful  and  with  content  tailored  to 
their  interests. 

He  stressed  that  technological  de¬ 
velopments  make  sense  only  if  they  fill 
a  need.  For  instance,  high-definition 
TV  is  “dead”  because  its  proponents 
“failed  to  ask  the  right  question,”  he 
said. 

“They  asked,  ‘How  do  we  make  a 
quality  picture?’  They  should  have 
asked,  ‘What’s  wrong  with  TV?’  The 
problem  with  TV  is  not  picture  quality, 
it’s  content.  Content  is  king.” 

Bender  did  discuss  comics  briefly. 
He  noted,  for  instance,  that  “Garfield” 
creator  Jim  Davis  of  United  Feature 
Syndicate  is  experimenting  with 
putting  his  cartoon  cat  on  a  database. 
This  would  allow  Davis  and  his  staff  to 
call  up  Garfield  on  screen  and  manip¬ 
ulate  the  cat’s  image  to,  say,  alter  its  fa¬ 
cial  expression. 

A  United  official  later  said  Davis 
probably  would  use  the  database  more 
for  “Garfield”  licensing  than  for  the 
newspaper  strip. 

Bender  was  introduced  by  Inquirer 
associate  managing  editor/features  Ron 
Patel,  who  is  the  new  NFC  president. 

Other  NFC  officers  include  first  vice 
president  Rick  Newcombe,  who  is  pres¬ 
ident  of  Creators  Syndicate;  second 
vice  president  Jane  Amari,  managing 
editor  of  design  and  features  at  the 


Kansas  City  Star;  and  secretary-trea¬ 
surer  Steve  Christensen,  vice  presi¬ 
dent/general  manager  of  the  Los  An¬ 
geles  Times  Syndicate. 

The  six  new  members  of  the  30-per¬ 
son  NFC  board  are  Tribune  Media 
Services  president  David  Williams, 
“Herb  &  Jamaal”  creator  Steve  Bentley 
of  TMS,  “Shoe”  creator/“Pluggers” 
artist/Chicago  Tribune  editorial  car¬ 
toonist  Jeff  MacNelly  of  TMS,  Tribune 
senior  editor  Colleen  Dishon,  De¬ 
troit  Free  Press  deputy  managing  edi¬ 
tor/business  and  features  Joseph  Visci 
and  Dallas  Morning  News  assistant 
managing  editor/Sunday  Sue  Smith. 
Smith  is  the  immediate  past  president 
of  the  American  Association  of  Sun¬ 
day  and  Feature  Editors. 

Patel  succeeds  Robert  Reed  as  NFC 
president.  Reed,  who  retired  Sept.  30 
as  TMS  chairman  after  32  years  in  the 
syndication  business,  received  the 
NFC’s  Jester  Award  for  his  contribu¬ 
tions  to  the  industry. 

Speaking  of  honors,  Reed  reported 
that  the  NFC  has  instituted  two 
awards  that  will  be  presented  for  the 
first  time  during  the  organization’s 
1994  meeting  in  Seattle.  They  are  for 
best  new  syndicated  cartoon  and  best 
new  syndicated  column  of  the  year. 

New  features  from  the  past  year 
were  spotlighted  at  the  NFC’s  annual 
show-and-tell  session  by  Christensen, 
Creators  production  coordinator  John 
Newcombe,  King  director  of  sales 
Richard  Heimlich,  TMS  vice  presi¬ 
dent/sales  Walter  Mahoney,  United 
vice  president/director  of  comic  art 
Sarah  Gillespie  and  United  vice  presi¬ 
dent/executive  editor  Diana  Loevy. 

Other  show-and-tell  speakers  in¬ 
cluded  New  York  Times  Syndicate 
executive  editor  Gloria  Brown  Ander¬ 
son,  Universal  Press  Syndicate  edi¬ 
torial  director  Lee  Salem,  Chronicle 
Features  editor/general  manager  Stu¬ 
art  Dodds  and  Washington  Post 
Writers  Group  general  manager/edi¬ 
torial  director  Alan  Shearer. 


Museum  gets  major 
grant  from  Knight 


THE  JOHN  S.  and  James  L.  Knight 
Foundation  has  awarded  a  $250,000 
grant  to  the  International  Museum  of 
Cartoon  Art  for  the  editorial  cartoon 
gallery  in  its  planned  building  in  Boca 
Raton,  Fla. 

Founded  in  1974,  the  museum  last 
year  moved  from  Rye  Brook,  N.Y.,  to 
temporary  quarters  in  Boca  Raton. 

Advisers  for  the  editorial  cartoon 
gallery  include  Cartoonists  &  Writ¬ 
ers  Syndicate  cartoonist/executive  Jer¬ 
ry  Robinson  and  six  Pulitzer  Prize  win¬ 
ners;  Tony  Auth  of  the  Philadelphia  In¬ 
quirer  and  Universal  Press  Syn¬ 
dicate,  Jeff  MacNelly  of  the  Chicago 
Tribune  and  Tribune  Media  Services, 
Doug  Marlette  of  New  York  Newsday 
and  Creators  Syndicate,  Mike  Peters 
of  the  Dayton  Daily  News  and  TMS, 
Signe  Wilkinson  of  the  Philadelphia 
Daily  News  and  CWS,  and  Don 
Wright  of  the  Palm  Beach  Post,  West 
Palm  Beach,  Fla.,  and  TMS. 

The  foundation  makes  national 
grants  and  supports  organizations  in 
places  where  the  Knight  brothers  had 
newspapers. 


READERS 

LOVE 

254  MOVIES. 


The  silver  screen  is  pure  gold 
when  it  comes  to  readership. 
Our  14-karat  MOVIE  and 
ENTERTAINMENT  package 
includes  David  Elliott's  film 
reviews,  video  reviews, 
celebrity  interviews,  Holly¬ 
wood  gossip,  William  Nor¬ 
wich  and  more. 

Call  collect  for  a  free 
sample  today  of  our 
photos  and  stories. 

Call  619-293-1818 
or  fax  619-297-0537. 

COPLEY 


EditorfifFublisher  •  October  16,  1993 


37 


Svndicates/News  Services 


United  and  Trakker 
form  cable  alliance 

UNITED  MEDIA  AND  Trakker  Irr- 
teractive  Services  have  agreed  to  work 
together  to  provide  text-based  local 
news,  sports,  weather  and  entertain¬ 
ment  to  cable  viewers. 

United  will  act  as  an  agent  for 
Trakker,  arranging  with  newspapers 
throughout  the  country  to  electroni¬ 
cally  send  updated  information  to  ca¬ 
ble  operators  in  the  papers’  coverage 
area.  Newspapers  will  be  provided  with 
the  necessary  software  to  transmit 
their  data  directly  to  the  cable  head- 
end,  where  it  will  be  mixed  into  the 
national  Trakker  system  for  instant  on¬ 
screen  retrieval  by  Trakker  subscribers. 

In  addition  to  local  news,  papers 
may  offer  community-event  listings; 
high  school  sports  scores;  movie,  con¬ 
cert  and  theater  reviews  and  schedules; 
and  classified  ads.  Papers  also  have  the 
opportunity  to  use  text  space  to  pro¬ 
mote  special  features  or  items  of  inter¬ 
est  and  to  display  their  logos  on 
screen. 

“It’s  a  logical  step  for  newspapers  to 
enter  the  electronic  age  and  especially 
for  newspapers  and  cable  to  work  to¬ 
gether  to  cross-promote  each  other,” 
United  senior  vice  president/general 
manager  Brad  Bushell  said,  adding 
that  this  gives  papers  “another  avenue 
to  reach  current  and  potential  sub¬ 
scribers  in  their  market.” 

Trakker,  Scripps  Howard  Cable  and 
the  Knoxville  Nem-Sentinel  are  testing 
Sports  Trakker.  The  service  will  pro¬ 
vide  not  only  national  sports  news  but 
local  information  and  special  features 
from  the  News-Sentinel’s  sports  depart¬ 
ment. 

“Sports  Trakker  will  help  us  promote 
the  paper  and  reach  readers  in  a  new 
and  exciting  way,”  News-Sentinel  man¬ 
aging  editor  Vince  Vawter  said.  “For 
instance,  subscribers  can  learn  about  a 
story  on  one  of  the  local  high  school 
teams  from  Trakker  and  then  read  the 
Neu's-Sentinel  for  a  full  report.” 

‘Intimacy^  feature  is 
syndicated  by  Davy 

A  WEEKLY  COLUMN  called  “Inti¬ 
macy”  is  being  offered  by  Davy  Asso¬ 
ciates  Media  Features. 

Neil  Rosenthal’s  column  discusses 


Neil  Rosenthal 


such  topics  as  marriage,  relationships, 
love,  sex,  self-esteem,  rejection  and 
grieving. 

Rosenthal  is  a  licensed  marriage  and 
family  therapist  in  Denver  and  Boul¬ 
der,  Colo.,  who  also  teaches  seminars 
and  workshops.  He  has  recorded  17  au¬ 
diocassettes  and  is  writing  two  books. 

Clients  include  the  Amarillo  (Texas) 
Daily  News;  Denver  Post;  Everett, 
Wash.,  Herald;  Milwaukee  Journal,  and 
papers  in  New  Zealand,  San  Clemente, 
Calif.-based  Davy  said. 

News  about  Copley 
creators  and  Mathis 

GEORGE  CONDON  OF  Copley 
News  Service  conducted  an  interview 
with  President  Clinton  about  Somalia 
and  other  topics  earlier  this  month. 

Condon  is  Copley’s  vice  presi¬ 
dent/Washington  bureau  chief  and 
president  of  the  White  House  Corre¬ 
spondents’  Association. 

Another  White  House  correspon¬ 
dent,  journalist/columnist  Deborah 
Mathis  of  Gannett  News  Service 
and  Tribune  Media  Services  will 
speak  at  an  Oct.  20  forum  on  women 
sponsored  by  the  Cedar  Rapids,  Iowa, 
Gazette. 

Also,  editorial  cartoonist  Mike 
Thompson  of  the  Springfield,  Ill.,  State 
Journal  Register  and  Copley  was  the 
keynote  speaker  at  the  Illinois  Press 
Association  News-Editorial  Confer¬ 
ence  Oct.  9. 


Landers  successor 
axed  by  Sun-Times 

ANN  LANDERS  AND  Abigail  Van 
Buren  have  outlasted  another  advice 
columnist. 

The  Chicago  Sun-Times  recently 
dropped  Diane  Crowley  after  launch¬ 
ing  her  with  great  fanfare  six  years  ago. 
Crowley  and  Jeff  Zaslow  were  picked 
from  12,000  applicants  in  a  1987  con¬ 
test  to  replace  Landers,  who  had 
jumped  to  the  Chicago  Tribune. 

One  reason  for  choosing  Crowley 
was  that  her  late  mother,  Ruth,  wrote 
the  Sun-Times’  original  “Ann  Landers” 
column  from  1942  until  1955. 

Crowley,  an  attorney  and  former 
teacher  who  is  in  her  early  50s,  could 
not  be  reached  for  comment. 

The  Sun-Times  did  not  respond  to 
three  E&P  attempts,  during  10  days,  to 
find  out  why  Crowley  was  dropped. 
The  paper  did  fax  information  about 
its  “new  advice  lineup,”  which  includes 
“All  That  Zazz”  by  Zaslow,  “Ask  Rat 
Dog”  by  Fay  Faron  of  King  Features 
Syndicate,  “Child  Life”  by  the  self- 
syndicated  Beverly  Mills,  “Can  This 
Marriage  Be  Saved?”  from  Ladies 
Home  Journal  and  the  Los  Angeles 
Times  Syndicate,  and  more. 

United  Feature  Syndicate  won  the 
rights  to  distribute  Crowley  and  Zaslow 
to  other  newspapers  in  1987.  UFS  vice 
president/executive  editor  Diana  Loevy 
said  the  syndicate  dropped  Crowley,  ef¬ 
fective  this  month,  after  the  Sun-Times 
dropped  her. 

Loevy,  who  said  she  doesn’t  know 
the  reason  for  the  Sun-Times’  action, 
declined  to  say  how  many  papers  car¬ 
ried  “Dear  Diane.” 

The  still-thriving  Landers  and  “Dear 
Abby”  features  each  are  distributed  to 
about  1,200  papers  by  Creators  Syndi¬ 
cate  and  Universal  Press  Syndicate, 
respectively. 

Editorial  cartoonist 
joins  NAS  package 

JOHN  BRANCH  OF  the  San  Anton¬ 
io  Express-News  has  joined  North 
America  Syndicate’s  “Best  and  Witti¬ 
est”  editorial  cartoon  package. 

The  Durham,  N.C.,  native  is  a  Uni¬ 
versity  of  North  Carolina  studio  art 
graduate  who  joined  the  Express-News 
in  1981. 
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Shop  Talk 

Continued  from  page  48 
any  entertainer? 

I  confess:  I  am  not  a  believer  in  the 
notion  that  all  differences  between  the 
sexes  should  be  eradicated. 

A  third  instance  in  which  I  have 
been  accused  of  sexism:  The  beginning 
of  a  story  that  I  wrote  mentioned  the 
“stereotype”  that  women  who  recently 
are  divorced  are  helpless.  The  truth  (1 
went  on)  is  that  many  prove  perfectly 
capable  of  being  both  independent  and 
successful.  My  defense  against  accusa¬ 
tions  from  two  feminincompoops:  ( 1 ) 
the  word  “stereotype”  means  a  mis¬ 
leading  generalization  and  (2)  my  edi¬ 
tor,  an  enlightened  female,  had  pro¬ 
posed  that  beginning. 

Still  another  instance:  In  a  book 
that  I  was  writing,  1  mentioned  Lord 
Keynes’  famous  observation  that 
choosing  which  stocks  to  buy  is  like 
choosing  who  will  be  voted  the  pretti¬ 
est  woman  in  a  beauty  contest.  Your 
success  doesn’t  depend  upon  your 
choosing  the  prettiest  woman  (or  the 
best  stock);  your  success  depends  on 
your  picking  the  person  whom  every¬ 
one  else  will  choose  as  the  prettiest 


woman  (or  the  stock  that  they  want  to 
buy). 

Keynes  had  in  mind  a  photo  contest 
in  English  newspapers  in  the  1930s  in 
which  the  winner  was  the  person  who 
chose  the  woman  who  most  other  con¬ 
testants  thought  was  the  prettiest. 

“Sexist,”  opined  a  female  copy  edi¬ 
tor.  After  reflecting  on  it,  I  decided  to 
ignore  her. 

My  last  instance:  I  interviewed  a 
real  estate  agent,  a  woman,  who  men¬ 
tioned  that  three  male  tenants  of  an 
apartment  that  she  had  rented  had  left 
it  a  mess  —  while  three  women  in  a 
different  apartment  had  left  their 
apartment  immaculate.  Her  point: 
Some  tenants  are  neat,  others  messy. 
“Sexist,”  said  another  feminincompoop 
editor,  male.  “Unfair  to  men.” 

But  is  that  the  function  of  journal¬ 
ists  —  to  censor  the  people  whom  we 
interview? 

What  if  the  broker  had  said  three 
young  people  had  been  messy  and 
three  old  people  had  been  neat?  Would 
that  statement  have  been  edited  out  as 
“anti-young  people”? 

What  if  a  psychologist  conducted  an 
experiment  indicating  that  90%  of  the 
men  in  an  arbitrarily  selected  sample 


of  men  and  women  considered  them¬ 
selves  messy  whereas  90%  of  the 
women  considered  themselves  neat? 
Would  a  newspaper  refuse  to  publish 
such  a  report  because  it’s  supposedly 
sexist? 


Leading  Edge 

Continued  from  page  3 

in.  You  can’t  design  the  same  way  for 
dynamic  interactive  media.” 

If  anything,  my  visit  to  the  Media 
Lab  showed  how  difficult  it  will  be  for 
the  researchers  at  MIT  to  stay  ahead  of 
the  technology  curve. 

Announcements  of  newspapers  pro¬ 
viding  customized  content  arrive  on 
my  desk  almost  daily.  NIF  will  have  to 
operate  and  prosper  in  a  highly  com¬ 
petitive  environment,  with  an  un¬ 
precedented  degree  of  oversight  —  if 
not  outright  intervention  —  from  its 
sponsors. 

If  the  Media  Lab  can  avoid  becom¬ 
ing  a  victim  of  its  success,  NIF  might 
help  to  change  the  face  of  the  Great 
American  Newspaper  in  the  next  cen¬ 
tury  —  a  development  that  would  be 
very  big  news  indeed. 


A  New  Approach  To  Voice  Personals 


United  Media  Understands 
Newspapers.  We've  been  working  with 
newspapers  for  more  than  a  century, 
providing  quality  features,  comics  and 
services.  Personally  Speaking  is  our 
latest  success. 

Experience.  More  than  50  dailies  are 
satisfied  Personally  Speaking  clients. 

Service.  If  you're  starting  a  new  voice 
personals  program  or  looking  to 
improve  your  current  one,  we  can 
customize  a  service  that's  right  for 
your  market. 


Ongoing  Enhancements.  We 
continue  to  improve  our  program  by 
integrating  editorial  and  audiotex 
features,  so  your  readers  can  get  the 
most  out  of  the  service.  We  also 
provide  a  choice  of  complete  in-paper 
advertising  and  promotion  campaigns, 
to  help  you  build  and  maintain 
awareness. 

Success.  Our  clients  shared  more  than 
$4  million  in  revenue  this  year  and  the 
success  story  keeps  growing. 


Call  Michelle  Sagalyn  at  800-221-4816  (in  New  York,  212-692-3859)  to  hear 
what  United  Media's  Personally  Speaking  can  do  for  you. 

Proven  Success.  From  Newspaper  People. 
United  Media's  Personally  Speaking. 

TO  UNITED 
ill  MEDIA 

200  PARK  AVENUE 

NEW  YORK,  NEW  YORK  10166 

A  SCRIPPS  HOWARD  COMPANY 
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Anger 

Continued  from  page  13 

Nevertheless,  employees,  especially 
journalists,  remain  angry,  and  the 
Guild  said  it  has  asked  readers  and  ad¬ 
vertisers  to  boycott  the  paper.  Readers 
“are  canceling  their  subscriptions  in 
droves,”  Baum  said.  “Our  people  inside 
have  to  answer  the  phones.” 

jelenic  said  the  boycott  “hasn’t  had 
any  effect  on  advertising  or  circula¬ 
tion”  and  the  paper  has  gained  readers 
since  the  takeover. 

He  said  readers  and  advertisers  are 
pleased  with  the  redesign  and  pro¬ 
duces  a  card  from  a  business  group 
wishing  the  new  owners  well. 

“We’re  being  asked  to  be  exuberant 
members  of  a  new  team,”  said  Vincent 
Zinno,  a  sportswriter  and  union  bar¬ 
gainer.  “But  when  your  pay  is  cut  and 
benefits  are  slashed  and  you  didn’t 
even  know  if  you  had  a  job  until  the 
day  they  took  over,  these  aren’t  condi¬ 
tions  consistent  with  being  excited 
about  your  job.” 

Besides  the  cuts,  many  complaints 
concerned  how  employees  were  treat¬ 
ed.  Journal  Register  refused  to  negoti¬ 
ate  until  one  week  before  it  took  over, 
when  executives  met  with  employees 
individually  to  tell  them  whether  they 
had  jobs. 

“It  was  the  way  it  was  done  that 
pushed  the  union  to  the  point  we  had 
no  way  to  go  but  to  strike,”  said  one 
newsman,  who  called  lining  up  to  be 
told  whether  you  had  a  job  “a  most  de¬ 
meaning  process.” 

Jelenic  said  the  process  was  orderly 
except  in  the  editorial  department. 

“We  got  a  very  good  franchise  with 
alot  of  good  employees,”  he  said.  “It’s 
unfortunate  that  the  Guild  for  some 
reason  wanted  to  agitate.” 

He  said  the  paper  will  benefit  from 
the  services  of  Journal  Register’s  corpo¬ 
rate  staff  in  Trenton,  N.J.,  and  from 
“synergy”  with  three  small  sister  papers 
in  the  area. 


Weekly  paper  started 

COMMUNITY  NEWSPAPERS  INC., 
Oak  Creek,  Wis.,  last  month  launched 
a  new  weekly  paper,  the  Courant,  serv¬ 
ing  the  towns  of  Mequon  and  Thiens- 
ville. 

CNI,  which  publishes  22  paid  week¬ 
lies  in  the  state,  initially  sent  free  copies 
to  residents  but  later  will  ask  readers  to 
purchase  subscriptions.  Copies  also  will 
be  sold  at  local  businesses. 


Journal  Register 
acquires  Conn,  daily 

IN  ITS  SECOND  acquisition  in  a 
month.  Journal  Register  Co.  announced 
that  it  had  agreed  to  acquire  the  Tor- 
rington.  Conn.,  Register  Citizen  from 
Eagle  Publishing  Group,  based  in  Pitts¬ 
field,  Mass. 

Terms  were  not  disclosed. 

Eagle  chairman  Michael  G.  Miller 
told  employees  that  the  company  was 
selling  the  17,000-circulation  six-day 
morning  paper  for  “financial  reasons.” 

Journal  Register  president  and  chief 
executive  officer  Robert  M.  Jelenic  said 
the  paper  was  profitable.  He  anticipat¬ 
ed  that  some  employees  would  lose 
their  jobs  but  said  no  “significant”  pay 
cuts  were  planned. 

The  company  plans  to  upgrade  com¬ 
puter  systems  and  add  press  equipment 
to  the  paper,  he  added. 

Located  in  northwest  Connecticut, 
the  Register  Citizen’s  circulation  has 
been  flat  for  years.  It  covers  16  towns  in 
Litchfield  County. 

Like  Journal  Register’s  acquisition  of 
the  Norristown,  Pa.,  Times  Herald  last 
month,  the  asset  sale,  expected  to  close 
in  November,  does  not  include  con¬ 
tracts  with  two  unions  at  the  Register 
Citizen. 

The  deal  will  give  Trenton,  N.J.- 
based  Journal  Register,  formerly  run  by 
Ralph  Ingersoll  II  and  now  owned  by 
the  New  York  investment  firm  Warburg 
Pincus,  15  dailies,  including  the  New 
Haven  Register,  Connecticut’s  second- 
largest  paper.  — George  Garneau 


Revamped 
travel  section 

THE  LOS  ANGELES  Times  has  re¬ 
designed  its  travel  section,  using  a  new 
format,  more  color  and  new  editorial 
features. 

The  section  now  is  organized  in  a 
magazine-style  format,  with  columns 
and  features  appearing  in  approximately 
the  same  place  every  week.  Six  to  eight 
pages  of  inside  color  were  added. 

Among  the  new  features  are  “Week¬ 
end  Escape,”  a  guide  to  close-to-home 
travel  destinations;  “News  Tips  &  Bar¬ 
gains,”  which  includes  news  briefs  and 
information  about  where  to  obtain  trav¬ 
el  guides  and  brochures;  and  “The 
Reader’s  Page,”  featuring  vacation  pho¬ 
tos  submitted  by  readers  plus  a  continu¬ 
ation  of  reader  letters  and  travel  recom¬ 
mendations. 


Editorial 

Continued  from  page  6 

ARTICLE  III  —  Independence 

Journalists  must  avoid  impropriety 
and  the  appearance  of  impropriety  as 
well  as  any  conflict  of  interest  or  the 
appearance  of  conflict.  They  should 
neither  accept  atiy thing  nor  pursue  any 
activity  that  might  compromise  or  seem 
to  compromise  their  integrity. 

ARTICLE  IV  —  Truth,  Accuracy 

Good  faith  with  the  reader  is  the 
foundation  of  good  journalism. 

Every  effort  must  be  made  to  assure 
that  the  news  content  is  accurate,  free 
from  bias  and  in  context,  and  that  all 
sides  are  presented  fairly. 

Editorials,  analytical  articles  and 
commentary  should  be  held  to  the  same 
standards  of  accuracy  with  respect  to 
facts  as  news  reports. 

ARTICLE  V  —  Impartiality 

To  be  impartial  does  not  require  the 
press  to  be  unquestioning  or  to  refrain 
from  editorial  expression. 

Sound  practice,  however,  demands  a 
clear  distinction  for  the  reader  between 
news  reports  and  opinion.  Articles  that 
contain  opinion  or  personal  interpreta¬ 
tion  should  be  clearly  identified. 

ARTICLE  VI  —  Fair  Play 

Journalists  should  respect  the  rights 
of  people  involved  in  the  news,  observe 
the  common  standards  of  decency  and 
stand  accountable  to  the  public  for  the 
fairness  and  accuracy  of  their  news  re¬ 
ports. 

Persons  publicly  accused  should  be 
given  the  earliest  opportunity  to  re¬ 
spond. 

Pledges  of  confidentiality  to  news 
sources  must  be  honored  at  all  costs 
and  therefore  should  not  be  given  light¬ 
ly.  Unless  there  is  clear  and  pressing 
need  to  maintain  confidences,  sources 
of  information  should  be  identified. 

These  principles  are  intended  to  pre¬ 
serve,  protect  and  strengthen  the  bond 
of  trust  and  respect  between  American 
journalists  and  the  American  people,  a 
bond  that  is  essential  to  sustain  the 
grant  of  freedom  entrusted  to  both  by 
the  nation’s  founders. 

Estonia  drops  tax 

THE  GOVERNMENT  OF  Estonia 
has  dropped  plans  to  place  an  18%  tax 
on  newspapers  there. 
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Classified  Advertising 

11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 


ACCURATE  FORECASTS 


Precise,  Reliable  Price  Forecasts  on 
6,000  NYSE  +  AMEX  +  OTC  Stocks.  FREE 
TRIAL  by  touch-tone  phone.  Call  (408) 
733-9341  or  (408)  746-0477. 


ASTROLOGY 


Daily-Weekly-Monthiy  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101. 


AUTOMOTIVE 


CAR  FEATURES  are  our  business: 
Columns  available  on  rood  tests,  car 
care,  auto  trivia,  auto  history. 
(313)  573-2755. 


ENTERTAINMENT 


WEEKLIES:  Hook  readers  on  lively 
Hollywood  gossip  column.  Camera- 
ready.  Affordable.  (800)  533-0073. 


E14TERTAINMENT 


PHOTO  ILLUSTRATED  11  X  14  enter¬ 
tainment  page  -  movie,  trivia,  nostal¬ 
gia.  Weekly,  monthly.  Free  samples.  NY 
Arts,  23  Kenyon,  Mount  Vernon,  NY 
11552.  (914)  664-8780. 


FAMILY  HEALTH 


YOUR  FAMILY'S  HEALTH.  Weekly 
medical  column  appearing  in  major  CA 
newspaper.  Recent  topics  include  Bock 
Pain,  Accupuncture,  and  Antisocial 
Personality  Disorders.  Reader 
comment  line  with  lots  of  use.  Only 
$8/week  with  prepaid  twelve  week 
batches.  Kent  DeLong  M.D.  (909)  274- 


Growing  old  is  mandatory,  but  growing 
up  is  optional. 

Anonymous 


MAGAZINES  FOR  SALE 


Established  So.  Calif,  magazine. 
Must  sell  due  to  illness.  $32,500. 
2202  Sunset  Blvd.,  San  Diego,  CA 
92103. 


NEWSPAPER  APPRAISERS 


C.  BERKY  &  ASSOCIATES,  INC. 

Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123  N.W.  13th  St.,  Suite  214-8 
Boca  Raton,  FL  33432 

COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  reason¬ 
able  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank,  part¬ 
ners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach, 

FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman, 
MT  59715,  (406)  586-6621 


NEWSPAPER  BROKERS 

625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smilh-S/SE-(601)  627-7906 
D.  Claussen-MWest-(41 4)  272-6173 
Geoff  Edwards-E/SE-(703)  750-8675 
Bruce  Lantz-CANADA-(519)  631-5709 

BRUCE  WRIGHT,  Media  Consultant 
Newspaper  Sales  -  Consulting 
9210  Thornton  Rd.-Ste.  3 
Stockton,  CA  95209  (209)  952-0852 


HEALTH  CARE  REFORM 


FREE!  Friendly  Health-care  Reform. 
Archer  D.  Crosley  M.D.  writes  a  feature 
on  friendly  health-care  reform  every  two 
weeks.  Dr.  Crosley  is  a  practicing  pe¬ 
diatrician  who  works  and  has  worked 
in  a  wide  variety  of  health-care  settings. 
His  is  a  non-statistical  approach, 
and  he  knows  of  what  he  speaks.  To  re¬ 
ceive  this  free  feature,  call  1  (800)  SKY- 
TALK,  then  807-3369.  Leave  your  name, 
address,  fox  number.  FREE! 


DEAR  UNCLE  WALLY 
Ludicrous,  absurd,  nonsensical, 
idiosyncric,  tongue-in-throat,  award¬ 
winning  wacko  weekly.  (21 5)  493-1 795 


PUZZLE  FEATURES  SYNDICATE 
Crossword  Puzzles 
Phone  (909)  926-4843. 


★  ★  ★  PUZZLES  ★  ★  ★ 
WORD  SEARCH  &  CROSSWORD 
•  Daily  •  Weekly  •  Monthly 
Suppliers  to  national  &  regional 
publications.  Camera  Ready! 
On  Time!  Great  Rates! 

Call  for  a  FREE  kit  (914)  939-211 1 


SYNDICATION  SERVICES 


FREE  TRIAL  1  (800)-PUNCHIN 
Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 


SPORTS 


"SPORTS  WORDS'  and  expressions; 
Origins  and  legends  behind  them.  600 
words,  weekly.  (713)  442-7200.  Box 
1 1652-E,  Houston,  TX  77293. 

True  strength  is  very  delicate. 


NEWSPAPER  BROKERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority 
buyouts.  Reasonable  fees.  C.  Peter 
Jorgensen,  Media  Consultants  &  Asso¬ 
ciates,  Box  C,  Boston,  MA  02174. 
(617)  643-1863. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotia¬ 
tions  for  sale  and  purchase  of  highest 
quality  daily  and  weekly  newspapers  in 
the  country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 

BOUTHO-CRIBB 
&  Associates 

Our  Firm  Established  in  1923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  59715 
Newspaper  -  Shopper  -  Specialty 

Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  for  a  brochure  and  proposal  before 
listing  your  paper.  4  Water  Street, 
Boston,  MA  02174.  (617)  643-1863. 

Fournier  Media  Service  Inc. 

Appraisal»Brokerage»Con  suiting 
John  L  Fournier  Jr. 

PO  Box  750,  Prosser,  WA  99350 
Office  (509)  786-4470 

JM&A.  Established  1983 
Merger  &  Acquisition 
(614)  889-9747 


NEWSPAPER  BROKERS 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals.  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-71 9*8 
FAX  (205)  566-0170 

MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
FAX  (404)  233-2318 
Lon  W.  Williams 

MEL  HODELL/ NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  FAX  (909)  624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  271 16-3308 
Ph.  703-846-8410  Fox  703-846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 

Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  FINANCING 

GROUP  PRESIDENT,  CEO,  CFO  and 
partnership  requiring  $5MM-$25MM 
acquisition  fund,  may  call  JM&A. 
Est.  1983,  (614)  889-9747. 

NEWSPAPERS  FOR  SALE 

NEWSPAPERS  for  sale,  $15K  to  $1 
million.  Some  financing,  free  list. 
Daily,  weekly.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition,  Austin,  TX  78703  (512) 
4^-3950. 


NEWSPAPERS  FOR  SALE 


We  have  3  break-even  papers  which 
represent  outstanding  opportunities  (or 
a  new  publisher  to  grow  these  opera¬ 
tions  into  profitable,  rewarding  busi¬ 
nesses.  All  are  priced  attractively. 

NEW  HAMPSHIRE  weekly  established  5 
years,  10,000  circulation  free,  will 
do  $225,000  this  year.  Asking 
$140,000.  Must  sell  due  to  personal 
circumstances. 

NEW  JERSEY  weekly  doing  $150,000 
in  nice  community,  4,000  paid 
circulation,  legals  and  priced 
right.  Owner  retiring. 

U.S.  VIRGIN  ISLANDS.  Get  away  to 
the  ideal  location  and  put  your 
skills  to  work  on  established  w^ly. 
Specialty  weekly  publication  doing 
$500,000  gross  sales. 
MASSACHUSETTS  daily  newspaper 
established  more  than  80  years  doing 
$800,000  gross  sales  5  days  a  week. 

C.  PETER  JORGENSEN 
Media  Consultants  &  Associates 
222  Berkeley  St  S.  1450  Box  54 
Boston,  MA  02116 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 
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ANNOUNCEMENTS 

SOFTWARE 


NEWSPAPERS  WANTED 


FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily  and  weekly 
newspapers  in  U.S.  All  correspondences 
and  discussions  are  confidential. 
Contact: 

Edwards  Publications 
P.O.  Box  1193 
Seneca,  S.C.  29679 
Phone  (803)  882-3272 


SOFTWARE  FOR  NEWSPAPER 
CARRIERS.  ThrowEM  automates  the 
carrier's  route.  PC  based  software 
helps  reduce  complaints,  keeps  accurate 
records  and  enhances  delivery  to 
customer.  $60,  call  Steve  at  (205) 
880-7291 . 

FAX  YOUR  AD  TO 

(212)929-1259 


TRADE  ASSOCIATION 

American  Association  of  Independent 
Newspaper  Distributors  -  an  organiza¬ 
tion  for  the  professional.  For  member¬ 
ship  or  sponsor  info:  (510)  935-2026, 
FAX  (51 0)  906-0922  or  write:  1 6  Santa 
Ana  Place,  Walnut  Creek,  CA  94598. 

It  had  long  since  come  to  my  attention 
that  people  of  accomplishment  rarely 
sat  back  and  let  things  happen  to  them. 
They  went  out  and  happened  to  things. 

Smith 


EQUIPMENT 


CAMERA  &  DARKROOM 


AGFA  RPS  6100  Daylite  camera. 

Like  new  condition.  $6,000. 
Wesco  Graphics  (510)  443-2400 

SQUeeze  Lens  mfg.  since  1968 
Fine  tune  process  camera  lens 
alignment,  focus  &  calibration 
H.  Carlbom  CKOptical 
310/372-0372 

MAILROOM 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 
Floor  and/or  overhead  conveyors,  stack¬ 
ers,  strappers,  labelers  and  inserters. 
Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed 
discount  prices. 

Call  MidAmerica  Graphics 
at  (800)  356-4886 

•  24-P,  48-P,  and  72-P  HARRIS 
INSERTERS.  Reconditioned-Guar- 
anteed  Production-Training  Prog¬ 
ram  Provided.  JIMMY  R.  FOX,  MAIL 
ROOM  CONSULTANT  713/468-5827. 

IMMEDIATELY  AVAILABLE 
1990  ovalstrap  JP40  strapping 
machines.  8  to  choose  from.  All  in  excel¬ 
lent  condition.  Reasonable  offers  or 
trades  considered.  Call  MidAmerica 
Graphics,  Inc.  1  (800)  356-4886 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe  ALTA  GRAPHICS,  INC. 
(404)  428-581 7  FAX  (404)  590-7267 

REMANUFACTURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performonce  upgrades  -  new  equipment 
warranty.  Replacement  parts  and 
accessories. 

VALLEY  REMANUFAQURING  CO. 
Bruce  L  Seidel  (215)  967-5738 

Refurbished  add  on  pockets 
MULLER  MARTINI  227 
KANSA  320  and  480  AVAILABLE 
Call  MidAmerica  Graphics  at 
(800)  356-4886 


&  SUPPLIES 


MAILROOM 


REMANUFACTURED  HOPPER 
EXCHANGE 

All  types.  Increased  performance.  No 
loss  of  production.  Costs  servings. 
VALLEY  REMANUFACTURING  CO. 
Bruce  L.  Seidel  (215)  967-5738 

TYING  MACHINE,  Bunn  square  cage, 
string  tying  machine. 

INSERTER,  KANSA  Model  320,  3  into 
1  will  insert  standard  newspaper 
sections  and  35"  1/4  fold. 

HOWARD,  WESCO  GRAPHICS 
(510)  443-2400 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-52 18  or  (800)  74 1  - 1 937 

USED  McCAIN  660  INSERTER 
Four  into  One.  1971  Model 
New  Eject  System 
(316)  343-6700  Steve  Spencer 

PREPRESS 

PROCESSOR,  LOG-E  18"  LO  10  Heavy 
Duty  14"  Processor 

PROCESSOR,  Oscar  Fisher,  12" 
Minoscomat  Typesetting  Paper 
Processor 

ROLL  GRABBER,  Cascade  50"  Fits 
most  lifts 

PLATE  PROCESSOR,  Subtractive  30" 
Automative  Develops  Subtractive 
Plates 

STAT  CAMERA,  AGFA  RPA  6000 
W/WD  37,  Upgraded  to  6100  Automa¬ 
tic  diffusion  transfer  camera.  No 
darkroom  needed. 

CAMERA,  AGFA  12X18  RPS  6100S, 
D.T.  Daylight  Camera.  Automatic 
diffusion  transfer  camera.  No  darkroom 

CAMERA,  AGFA  Mark  -2  20X24,  Back- 
lite  large  format  20  X  24  Camera  ideal 
for  newspaper,  backlight. 

RAPID  ACCESS  PROCESSOR,  AGFA 
1 2",  Zebra  4100Z  will  develop  paper  or 
film. 

PROCESSOR,  AGFA  14"  Zebra,  rapid 
access  processor  will  develop  film  or 
paper. 

HOWARD,  WESCO  GRAPHICS 
(510)  443-2400 


PRESSES 


COLOR  KING  PRESS 
5  unit  installed  new  1988.  Brush  damp 
central  lubrication.  Cross  perf,  D.P. 
Wesco  Graphics  (510)  443-2400 

DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

'Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

FOR  SALE:  4/u  1987  NEWS  KING, 
stacked  units,  with  KJ6  folder,  low 
usage,  running,  best  offer;  5/u  HARRIS 
MHO  1978;  6/u  HARRIS  V22  w/JFl 
folder  and  upper  former;  2/u  Harris 
VI 5,  $32,000;  5/u  NEWS  KING 
w/KJ6  folder,  $62,000. 

Tel  913  362-8888  Fax  913  362-8901 

DOUBLE-WIDTH  EQUIPMENT 
10-Footprint  Goss  Colorliner, 
installed  new  1990,  22"  cut-off, 
available  now  -  50"  reels. 

36  units  &  half  decks  Goss  Metro- 
liner,  22"  w/6  single  3:2  folders, 
45"  RTF's  -  Available  now. 

10-unit  Goss  Metroliner  (brand  new), 
double  3.2  folder  with  22  3/4'  cut¬ 
off. 

9-unit  1981  Goss  Metroliner  with  22" 
(560  mm)  cut-off,  with  5  half  decks, 
45"  RTF's. 

7-unit  press  w/5  units  PEC  converted 
units  &  2  units  Metroliner  -  22" 
w/1  double  3:2  folder  &  40"  RTF's. 
One  Double  3:2  Goss  Imperial  folder/ 
upper  former/angle  bars. 

Ask  About  our  Sin^e-Width  Presses 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Fax  (913)  492-6217 
FOR  SALE 

4/u  News  King,  with  Kj6  folder,  1975 
vintage. 

One  Community  SC  folder  with  40HP. 
2  add-on  Community  1969  ond  1971 
vintage  units,  good  condition. 

One  Xing  Press  KJ8  folder  lOOHP. 

2  Baldwm  105  C-O-V. 

Global  Graphics,  Inc. 

(913)  541-8886  Fax  (913)  541-8960. 

It's  not  hard  to  make  decisions  when 
you  know  what  your  values  are. 

Roy  Disney 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 

Kevin  Brian  Kamen  -  Pasquale  Bianco 
Newspaper  circulation  consultants 
39  years  home  delivery 
and  single  copy  experience 
NaHonwide  (516)  379-2797 


CIRCULATION  SERVICES 


PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATA  BASE  MARKETING 
1  (800)  776-6397 


CIRCULATION  SERVICES 


THE  CUSTOMER 
CONNECTION 

1-800-327-8463 


NOW  ON  SALE 

1993 

Editor  &  Publisher 
International 
Year  Book 

To  order  your  copy  contact 
E&P’s  Circulation  Department  at 
(212)  675-4380. 


PRESSES 


GOSS: 

•  Metro,  22  3/4",  6  units,  half  decks, 
6  RTF's,  3:2  Imperial  folder 

•  Urbonite,  22  3/4",  10  units,  8  auto¬ 
matic  splicers,  2  folders,  1300 
series 

Newl 

MAN: 

HARRIS: 

•  N-845,  22  3/4",  5  unit  presses 

•  V-15D,  6  units,  JF-25 

•  V-15A,  6  units,  JF-7 

BELL-CAMP,  INC. 

Tel:  (201)  492-8877 
Fax:  (201)  492-9777 

HARRIS  N-800  HEATSET  PRESSES 

4  Units  1  Folder  22-3/4"  Cut-off 
8  Units  2  Folders  22-3/4"  Cut-off 

(901)  423-1343 

METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  mIaN  4/2  presses.  AL  TABER 
(404)552-1528  FAX  (404)552-2669 

WEB  GUIDE  Martin  4  Web  single  unit 
Web  guide.  Eliminate  web  control 
problems. 

WEB  PRESS  KING  5  unit  22  3/4  X 
36,  full  combo  KJ6A  folder,  brush  damp 
1987  with  lots  of  upgrades. 

WEB  PRESS  HARRIS  4  unit  VI 5A,  HD 
Folder,  brush  damp  excellent  for  book 
work  or  newspaper. 

FOLDER,  KING  KJ6,  1/4- 1/2  Cross 
perforated  excellent  for  book  work  , 
second  folder. 

HOWARD,  WESCO  GRAPHICS 
(510)  443-2400. 

WANTED  TO  BUY 

CALL  US  —  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Travis  Ferguson  (800) 
356-4886  or  Fax  (816)  887-2762. 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1  (800)  247-2d38 

J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  4^-6^l  1 

LEM  MARKETING 
Crews.. .Turn-Key  &  Seminars 
(609)  822-3701 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

SOUTHERN  TELEMARKETING 

Has  what  if  takes  to  increase  your  news¬ 
paper's  circulation,  nationwide  capa¬ 
bilities.  Call  John  Bonsall,  1 
(800)  929-1845. 


Neiu 

Starts 


Jin  Ckapnaa  Mart  Saal 

1  800  880-9136 


CIRCULATION  SERVICES 


SUBSCRIPTION  SALES  special¬ 
ists  in  our  twentieth  year.  DCA  Promo¬ 
tions  Inc.,  (216)  225-7440. 


TELEMARKETING  PROFESSIONALS 
"The  paper  people"  specializing  in 
upgrades  and  stop  savers. 
Allan  Schreibman,  (313)  399-6100. 


CONSULTANTS 


39  specialists,  generalists  avail¬ 
able  nationwide.  No  obligation 
consultation.  American  Newspaper 
Consultants,  Ltd.,  (414)  272-6173. 


VETERAN  BUSINESS  EDITOR 
Will  reorganize,  redesign  your 
section,  train  staff  to  provide  live¬ 
ly,  meaningful  coverage. 

(805)  389-1707. 


MAILROOM  SERVICES 


If  you  have  CUTLER  HAMMER  or  NO¬ 
LAN  lapstream/overhead  coveyors  or 
equipment,  call:  Standlee  &  Associates, 
Inc.  (407)  273-5218  or  (800) 
741-1937. 


MARKETING  SERVICES 


MARKETING  SERVICES 
Media  kits,  sales  promotion  and 
research  materials,  custom  maps,  copy 
writing  and  graphic  design  for  newspa¬ 
pers.  Consulting  for  startups  and  niche 
publications. 

Call  Bob  Frame  at  (919)  286-4980. 


NEWSPAPER  DESIGN 
Getting  community  newspopers  ready 
for  the  future.  Call  360°  Marketing 
Communications,  (612)  351-0816. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 
Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrodes  and 
modernization. 

MASTHEAD  INTERNATIONAL 
1(800)  545-6908  1(505)  842-1357 
24-Hour  Line  PO  Box  1952 
Albuquerque,  NM  87103 


A  happy  family  is  but  an  early  heaven. 

Sir  John  Browning 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING 
PROBLEMS? 

Dirty  presses,  ceilings,  walls, 
beams?  Unsafe  floors,  catwalks  and 
ladderways?  Dirty  air  handling 
systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
Aa  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAQION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1(800)  657-2110 


TRANSCRIPTION  SERVICES 


TRANSCRIPTION  SERVICES 

Why  spend  hours  trying  to  transcribe 
your  tapes,  when  we'll  do  it  for  you? 

If  you've  ever  tried  to  type  the  informa¬ 
tion  on  your  own,  you  know  how  much 
we  can  help. 

Special  introductory  offer:  Every  10th 
page  free.  Call  now  Regina  Schwehr 
(908)  291-0350  Schvrehr  &  Associates. 


nELr  WANIBU 


_ ACADEMIC _ 

DOCTORAL  ASSISTANTSHIPS.  The 
University  of  Tennessee  seeks 
outstanding  candidates  for  doctoral 
study.  Coursework  emphasizes  communi¬ 
cation  theory  and  research  with  journal¬ 
ism,  advertising,  broadcasting,  or 
PR  concentration.  M.S.  degree  and  GRE 
required.  Program  requires  2-3  years 
coursework,  depending  on  educational 
background,  plus  dissertation. 
Teaching/research  assistantships 
possible.  Application  for  fall  1 994 
due  March  1 .  Also,  calendar-year  M.S. 
program  in  media  management.  Contact 
Dr.  H.  H.  Howard,  Communications, 
University  of  Tennessee,  Knoxville,  TN 
37996-0347. 

GRADUATE  ASSISTANTS  to  study 
for  M.A.  or  Ph.D.  In  moss  communica¬ 
tion.  Teach  or  do  research.  Start  Fall 
1 994.  Stipend  plus  fee  waiver.  Reporters 
ond  editors  with  a  3.0  undergraduate 
grode  point  average  and  solid  experience 
are  invited  to  apply.  Graduate  Record 
Examination  required.  Contact  Dr. 
Leonard  Tipton,  Graduate  Coordinator, 
Journalism  Department,  College  of 
Journalism  and  Communications, 
University  of  Florida,  Gainesville, 

FL  32611-2084.  AA/EOE. 

SEAHLE  UNIVERSITY  has  an  entry- 
level,  tenure-track,  assistant  profes¬ 
sor  vacancy  for  Fall  1 994  in 
Journalism/Mass  Communications. 
Advanced  degree  and  five  years  ex¬ 
perience  in  journalism  or  public  rela¬ 
tions  required.  Seattle  University  is  a 
private  university  in  the  Catholic, 
Jesuit  tradition.  Its  student  body 
is  primarily  undergraduate,  urban  and 
ethnically  diverse.  Send  application 
letter,  vita  and  names  of  three  references 
by  December  1,  1993  to:  Communi¬ 
cation  Department,  Seattle  University, 
Seattle,  WA  98122,  (206)  296-5340. 
AA/EOE.  Applications  from  minorities 
and  women  are  strongly  encouraged. 
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_ ACADEMIC _ 

SYRACUSE  UNIVERSITY'S  Newhouse 
School  currently  seeks  bright  and 
energetic  applicants  for  two  tenure-track 
faculty  positions;  one  position  in 
the  MAGAZINE  DEPARTMENT,  the 
other  in  the  NEWSPAPER  DEPARTMENT. 
Salary  and  rank  negotiable  for  both  po¬ 
sitions.  Minorities  ond  women  ore  urged 
to  apply.  Professional  journalistic 
experience  required;  teaching  experi¬ 
ence  preferred.  Candidates  should  be 
able  to  teach  writing  and  hove  some 
other  area  of  public  communications 
specialization.  Administrative  experi¬ 
ence  is  welcome.  MAGAZINE  CANDI¬ 
DATES:  Master's  degree  or  Ph.D.  pre¬ 
ferred.  Ability  to  teach  editing  courses 
necessary.  Send  application  in  care  of: 
William  A.  Glavin,  Magazine 
Search  Chair.  NEWSPAPER  CANDI¬ 
DATES:  Master's  degree  reauired,  Ph.D. 
preferred.  Ability  to  teach  reporting 
courses  necessary.  Send  application 
in  care  of  Samuel  V.  Kennedy  III, 
Newspaper  Search  Chair.  The  commit¬ 
tees  will  begin  reviewing  applications 
November  15  and  will  continue  until 
search  is  completed.  Applications 
should  be  sent  to:  Newhouse  School  of 
Public  Communications,  215  Univer¬ 
sity  Place,  Syracuse,  NY  13244.  AA/ 
EOE. 

UNIVERSITY  OF  ALABAMA.  Master's 
program  invites  applicants  vrho  hove 
demonstrated  excellence  in  journalism. 
Assistantships.  Write  Journalism  Dept., 
Tuscaloosa,  AL  35487-0172  or  call 
(205)  348-7155.  AA/EOE. 

ADMINISTRATIVE 

GENERAL  MANAGER,  15,000  free 
suburban  weekly,  600K  gross.  Duties 
include  hiring,  training,  motivat¬ 
ing  and  planning  of  ad,  circulation 
and  production  departments  Salary, 
bonus,  full  insurance  and  dental,  401 K, 
auto  allowance.  Send  resume  and  full 
salary  history  to  Press  Enterprise, 
PO  Box  22879,  Knoxville,  TN  37933. 


ADMINISTRATIVE 


Non-profit  ASIAN  AMERICAN  JOUR¬ 
NALISTS  ASSOCIATION  seeks 
Executive  Director  to  lead  its  San 
Francisco  national  office.  Must  hove 
proven  management  skills,  fund¬ 
raising  abilities,  and  convention 
and  organizational  planning  skills. 
Knowledge  of  Asian-American  com¬ 
munity  and  the  media  preferred.  Salary: 
$40,000+/benefits.  Send  letter, 
resume/ references  by  November  1  to: 
Search  Committee,  AAJA;  1765  Sutter 
St.,  Room  1000;  San  Francisco,  CA 
94115.  (415)  346-2051. 

PUBLISHER  to  manage  8,000  circula¬ 
tion  doily  plus  tourist  publica¬ 
tions  in  Hawaii.  Hands  on  manager 
with  strong  marketing  background. 
Working  knovdedge  of  all  departments 
required.  Excellent  compensation  pack¬ 
age  with  401 K.  Group  operation  with 
opportunities  for  advoncement.  Resumes 
to  Box  6553,  Editor  &  Publisher. 

SHOPPER  MANAGERS  NeSeD 

Add  Inc,  a  company  which  recognizes 
the  value  of  a  diverse  management  staff, 
has  openings  for  shopper  and  special¬ 
ity  publication  managers  and  manager 
trainees.  Individuals  must  have  a 
strong,  proven  sales  background  and  be 
able  to  relocate.  Add  Inc,  a  divisian 
of  employee  owned  Journal  Commun¬ 
ications  (Milwaukee),  operates  over  75 
shoppers,  weekly  newspapers  and 
speciality  publications.  Benefits  include: 
health  and  dental  insurance,  pension, 
401 K,  and  profit  sharing  plans; 
salary  plus  incentive  bonuses. 

Work  with  people  vdio  understand  the 
free  circulation  business:  Send  letter  and 
resume  to  Steve  Huhta,  Add  Inc,  PO  Box 
609,  Waupaca,  Wl  54981. 

ADVERTISING 


ADVISER 

DISPLAY  ADVERTISING 
The  Stale  News,  student  newspaper  at 
Michigan  State  University,  circu¬ 
lation  32,000  daily,  seeks  an 
adviser  for  its  display  ad  staff  of 
students.  Bachelor's  degree,  newspa¬ 
per  od  experience  reauired.  Salary  in 
!{30,000  range,  good  benefits,  year- 
round,  full  time.  Write  to  Al  Swart- 
zell.  General  Manager,  State  News,  346 
Student  Services  Bldg.,  E.  Lansing, 
Ml  48824. 


ADVERTISING 


ADVERTISING  RETAIL  MANAGER 

Harle-Hanks  Community  Newspapers,  a 
group  of  three  daily  ana  1 9  weekly  publi¬ 
cations  in  suburban  Boston,  is  seek¬ 
ing  an  experienced,  creative  and  results 
oriented  sales  executive  to  take  charge 
of  a  key  Display  Sales  category. 
Responsibilities  include  training 
and  motivating  a  14  person  sales  team 
located  in  Waltham,  MA  and  increas¬ 
ing  sales  revenue  in  a  highly  competi¬ 
tive  market.  The  ideal  candidate  will 
hove  a  strong  sales  background,  three 
years  of  sales  management  experi¬ 
ence  as  either  an  Ad  Director  or  Retail 
Manager  and  hove  excellent  leadership 
and  communication  skills. 

We  offer  a  highly  competitive  compen¬ 
sation  package  and  excellent  benefits. 
Please  send  resume  and  salary  require¬ 
ments  to:  Human  Resources  Dept.,  Harte- 
Hanks  Community  Newspapers,  33 
New  York  Ave.,  Framingham,  MA 
01701.  We  are  an  equal  opportunity 
employer. 

ADVERTISING  DIREQOR 

Suburban  Zone  3  daily  is  looking  for 
a  highly  qualified  ad^rtising  execu¬ 
tive  to  direct  all  sales  activi¬ 
ties.  Candidates  must  be  hands  on 
sales  managers  with  a  proven  record  in 
retail  and  classified.  The  person 
hired  will  ploy  a  key  role  in  the  deve¬ 
lopment  and  implementation  of  new  sour¬ 
ces  of  advertising  revenue.  Aggressive 
leadership  for  a  staff  of  20  soles 
employees  is  a  must.  We  are  located  in 
a  highly  competitive  market,  vdiere  only 
the  strong  survive! 

We  offer  an  excellent  salary  and  benefits 
package.  Candidates  should  send  a 
resume  along  with  salary  requirements 
to: 

Box  6554,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 

Have  a  heart  that  never  hardens  and  a 
temper  that  never  tires  and  a  touch  that 
never  hurts. 

Charles  Dickens 
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HELP  WANTED 


ADVERTISING 


ADVERTISING  OPERATIONS 
MANAGER 

Major  metropolitan  mid-west  newspaper 
is  seeking  o  creative,  hands-on  leader 
to  direct  the  activities  of  its 
Advertising  Operations  Department. 

The  Advertising  Operations  Department 
is  responsible  for  the  processing  of 
advertising  material  into  a  form 
used  to  produce  negatives  for  printing. 
Highly  technical  equipment  sucn  as  the 
Gamex  Breeze,  Harris  Workstations, 
Scanners,  Macintoshes,  and  CSI 
terminals  are  used  in  the  production  of 
advertisements  and  creative  artwork. 
The  Advertising  Operations  Manager 
will  report  directly  to  the  Advertis¬ 
ing  Director  and  will  supervise 
approximately  90  employees  to  include 
managers,  supervisors,  clerical 
personnel,  and  artists  in  a  three  shift 
operation.  This  individual  will 
coordinate  the  daily  production  of  all 
odvertising  material  with  the  needs  of 
the  sales  staffs. 

Minimum  qualifications  include  a 
Bachelor  degree  in  Business  or  a 
related  technical  area  plus  five  years 
of  experience  in  newspaper  pre-press 
operations.  Technical  knowledge  of  the 
production  equipment  is  a  must.  The  suc¬ 
cessful  candidate  must  be  a  strong  team 
leader  with  excellent  interpersonal 
skills  and  be  able  to  communicate  at 
all  levels  of  the  organization. 

We  offer  an  excellerrt  salary  and  an  ex¬ 
ceptional  benefits  package.  Qualified 
candidates  should  send  a  resume  along 
with  salary  history  and  current 
salary  requirements  to: 

Box  6457,  Editor  &  Publisher 
An  Equal  Opportunity  Employer 
M/F/D/V 

CLASSIFIED  ADVERTISING 
MANAGER 

Pioneer  Newspapers,  Inc.,  publisher  of 
41  award  winning  weekly  community 
newspapers  (180,000  ABC),  seeks  on 
experienced  classified  professional  to 
manage  their  classified  department. 
Sll  front  end  system  environment. 

Staff  included  25  advisors,  7  tele¬ 
marketers,  6  outside  sales  plus 
support  personnel  serving  highly  compe¬ 
titive,  upscale  suburban  markets  near 
Chicago.  Auto  experience  desirable  as 
is  a  willingness  to  plan  and  execute  new 
programs  and  promotions. 

Salary,  incentives  and  excellent  bene¬ 
fits  make  this  an  attractive,  high- 
visibility  position.  Send  resume 
including  salary  history  to: 

PIONEER  PRESS 
Human  Resources  Dept. 

Re:  Classified  Manager  Position 
1232  Central  Ave. 

Wilmette,  IL  60091 

An  Equal  Opportunity  Employer  M/F 

There  is  no  future  in  any  job.  The  future 
lies  in  the  person  who  holds  the  job. 

George  Crane 


_ ADVERTISING _ 

THE  FORT  PIERCE  TRIBUNE,  a  daily 
newspaper  with  27,000  Circulation  has 
an  opening  for  a  Classified  Manager. 
This  newspaper  is  located  in  South 
Florida  on  beautiful  Atlantic  beaches. 
This  is  a  highly  competitive  market; 
therefore,  the  applicant  must  be  aggres¬ 
sive,  creative  and  able  to  motivate  a 
classified  telemarketing  staff.  The 
candidate  must  have  classified 
supervisory  experience,  be  sales  driven 
and  hove  a  track  record  for  increasing 
revenue  in  a  competitive  market.  If  you 
enjoy  a  challenge  please  send  your 
resume  to  Diana  Smith,  Ad  Director  at 
PO  Box  69,  Fort  Pierce,  FL  34954  or 
fax  to  (407)  467-1953. 

ADVERTISING/CIRCULATlof^ 

Major  Roclw  Mountain  newspaper  seeks 
individual  to  manage  alternate 
product  and  total  market  coverage 
delivery  systems.  Ideal  candidate 
will  be  promotion  minded  as  well  as  be 
able  to  improve  on  our  present  systems. 
If  you  have  advertising  sales  e>^rience 
coupled  with  circulation  know-how,  we 
want  to  hear  from  you.  Extremely  desir¬ 
able  location,  good  compensation,  full 
benefit  package,  large  media  group  and 
the  environment  to  let  you  exc«.  Send  re¬ 
sume,  salary  history  and  letter  of  intro¬ 
duction  to:  Box  651 7,  Editor  &  Publisher. 

ADVERTISING  SALES 

EXPERIENCED,  reliable  ad  sales  for 
twice  weekly.  Dearborn  Ml  area.  Call 
Louise  (313)  584-4000. 

ART/EDITORIAL 

ARTISTIC  DIRECTOR  -  Direct  and 
Coordinate  preparation  and  develop¬ 
ment  of  journalistic  materials,  with 
specific  emphasis  on  Brazilian 
cultural  programs  in  the  U.S.  and 
Brazil;  direct  research  activities 
concerned  with  Brazilian  cultural  and 
artistic  program;  direct  preparation 
and  publication  of  documents  and  mater¬ 
ials  used  by  newspaper;  research  artis¬ 
tic  and  cultural  symposiums;  organ¬ 
ize  and  implement  use  of  ioumaTistic 
materials  and  systems  with  regards 
to  Brazilian  culture  and  art.  Must 
have  B.A.  in  art  education;  2  years 
experience;  and  read  and  write 
Portuguese;  Mon-Fri;  9am-5pm; 
$26,000Aear.  "SEND  RESUME  ONLY" 
to  Job  Service  of  Florida,  701  S.W.  27 
Avenue,  Room  47,  Miami,  FL  33135- 
3014,  REF:  JOB  ORDER  #FL-0907404. 

ART/GRAPHICS 

ART  DIRECTOR  The  Muskegon  Chronicle, 
a  50,000  circulation  daily  newspaper, 
is  looking  for  a  person  to  lead  our 
staff  of  5  very  talented  artists.  Person 
we  are  looking  for  will  have  supervi¬ 
sory  experience,  as  well  as  being  a 
productive  and  creative  artist.  We  need 
someone  with  an  extensive  working  know¬ 
ledge  of  Macintosh  programs  and  who 
possesses  the  ability  to  troubleshoot  and 
solve  problems  pertaining  to  Macintosh 
computers.  Muskegon  Michigan  is 
located  on  the  shore  of  Lake  Michigan 
and  offers  an  outstanding  quality  of 
life.  The  Chronicle  is  an  award  winning 
newspaper  and  offers  an  excellent  salary 
and  benefits  package.  Send  resume  and 
salary  history  to: 

The  Muskegon  Chronicle 
981  3rd  Street  PO  Box  59 
Muskegon,  Ml  49443 

Attn:  Dale  Swartz 

An  equal  opportunity  employer  M/F 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Register-Guard,  Eugene,  Oregon's 
77,000-circulation  daily  newspaper 
has  an  opening  for  a  news  graphic  artist. 

If  you  understand  the  importance  of  art, 
graphics  and  design,  and  want  to  play  a 
major  role  at  our  paper,  you  could  be  the 
right  person  to  staff  our  one-person  art 
department.  We're  leaking  for  an  enter¬ 
prising  self-starter,  who  will  be  a  team 
player  for  a  newspaper  that  has  a  tradi¬ 
tion  of  strong  visual  presentation. 

The  successful  candidate  will  be  an 
imaginative  artist  able  to  bring  a 
fresh  dimension  to  our  pages  by  creat¬ 
ing  illustrations  and  information¬ 
al  graphics;  proficient  at  using  the 
Macintosh  computer  and  contemporary 
graphics  and  design  software;  able  to 
skillfully  use  typography;  and  adept  at 
bringing  it  all  together  through  page 
design. 

Salary  range:  $497.60  -  $780.30, 
depending  on  experience.  Send  a  letter, 
resume  and  ten  examples  of  recent  work 
representing  illustrations,  information¬ 
al  graphics  and  page  design  to: 
GRAPHIC  ARTIST,  H.R.  Dept.,  The 
Register-Guard,  PO  Bax  101 88,  Eugene, 
OR  97440-2188. 

Application  deadline:  Friday,  Oct. 
29,  1993. 

AN  EQUAL  OPPORTUNITY  EMPLOYER 

PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Graphics/ Art  Department.  Zane  2  ap¬ 
plicants  only.  Please  send  letters, 
resumes  to  Box  6089,  Editor  & 
Publisher.  No  phone  calls,  please. 

CIRCUIATION 

CIRCULATION-MARKETING  MANA¬ 
GER  sought  for  quality  seven-day  paper 
in  "Cajun"  country.  Thorough  know¬ 
ledge  of  sound  circulation  practices  cou¬ 
pled  with  progressive  ideas  on  market¬ 
ing  our  product  a  must.  We  want  some¬ 
one  who  can  design  new  approaches 
and  implement  them.  Good  base  pay, 
bonus  plan,  benefits.  Contact  Will 
Chapman,  Daily  Iberian,  Box  9290, 
New  Iberia,  LA  70562. 

CREW  MANAGER 

San  Gabriel  Valley  Newspapers  (117K 
daily  newspaper  group)  seeks  an  exper¬ 
ienced,  innovative,  take  charge  type 
Sales  Manager  to  oversee  all  of  our  aoor 
to  door  and  special  event  sales  prog¬ 
rams.  Prior  Sales  Management  experi¬ 
ence  a  must.  We  offer  an  excellent  salary 
and  benefits  package.  Qualified  persons 
should  send  a  current  resume  with  salary 
history  along  with  a  list  of 
accomplishments  to:  Art  Broadstock, 
The  Pasadena  Star-News,  525  East 
Colorado  Blvd.,  Pasadena,  CA  91109. 

SINGLE  COPY  MANAGER 

1 1 7,000  Circulation  Southern  Cali¬ 
fornia  daily  newspaper  seeks  a  "hands- 
on",  "take-charge"  Single  Copy  Man¬ 
ager  witFi  a  proven  track  record  in  sales 
and  operations.  We  can  offer  a  com¬ 
petitive  salary  and  benefits  package. 
Send  resume  and  cover  letter  outlining 
what  you  have  to  offer  to  Ron  Wood, 
San  Gabriel  Valley  Newspapers,  PO  Box 
1259,  Govina,  CA  91722. 


_ CIRCULATION _ 

THE  CORPUS  CHRISTI  CALLER- 
TIMES  has  an  opportunity  for  a  goal- 
oriented  circulation  professional  to 
join  our  management  team  as  City  Home 
Delivery  Manager.  We  are  a  7-day  AM 
newspaper  that  has  been  named  "The 
Best  Newspaper  in  Texas'  for  3  years  in 
a  row.  Circulation  growth  has  kept  pace 
with  our  editorial  awards;  Sunday  circu¬ 
lation  recorded  the  45th  consecutive 
month  of  year-over-year  growth.  We 
need  your  leadership  and  creativity  to 
lead  our  DMs  in  sales,  service  and  cal- 
lectians.  Please  send  current  resume, 
including  salary  history  to: 

Chuck  Venetian 
Corpus  Christi  Caller-Times 
PO  Box  9136 
Corpus  Christi,  TX  78469 

THE  ODESSA  AMERICAN,  a  29,000 
daily/37,000  Sunday  newspaper 
located  in  west  Texas,  has  an  opening 
for  an  ASSISTANT  CIRCULATION 
DIRECTOR.  Responsibilities  include  de¬ 
velopment  and  supervision  of 
marketing  efforts,  including  NTE  and 
single  copy  promotions,  training 
district  managers  and  maintaining 
quality  delivery  in  our  weekly  alter¬ 
nate  delivery  program.  Positive  work¬ 
ing  environment  with  excellent  salary, 
bonus  and  benefits.  Send  resume  and 
cover  letter  indicating  salary  require¬ 
ments  to:  Phil  Brueggemann,  Circula¬ 
tion  Director,  Odessa  American,  PO 
Box  2952,  Odessa,  TX  79760. 

ZONE  5,  Circulation  Manager.  22,000 
S-F  daily,  good  pay,  excellent  incen¬ 
tives.  TMC  weeklies,  100,000  circu¬ 
lation,  colle^  town.  Reply  to  Box  6555, 
Editor  &  Publisher. 

EDITORIAL 

A  BETTER  WAY  TO  FIND  A  NEWSROOM 
JOB!  My  newsroom  personnel  place¬ 
ment  service  ends  the  frustration  of  get¬ 
ting  no  replies  after  sending  all  those 
resumes  and  clips  to  paper  after  paper. 
Listen  to  this  testimonial  from  appl¬ 
icant  Richard  Ramella:  "In  6  months 
of  searching  through  the  usual  chan¬ 
nels —  want  ads,  networking,  over-the- 
transom  letters,  etc.  —  I  found  nothing. 
After  12  years  away  from  dailies  and 
facing  a  tight  market,  job  prospects 
were  bleak.  Then  I  signed  on  with 
Robert  A.  Juran's  placement  service.  He 
quickly  provided  my  name  to  several 
newspapers  with  unadvertised  job  open¬ 
ings;  one  of  them  flew  me  1 ,800  miles 
and  hired  me.  I  am  now  on  my  new 
job.  Newsroom  job  seekers  should  real¬ 
ize  their  applications  put  them  in  com¬ 
petition  witn  50  to  200  other  applicants; 
getting  noticed  in  such  a  field  is  statis¬ 
tically  unlikely.  But  Juran's  service  makes 
the  difference.  I  know  it  did  for  me." 
Join  the  nation's  largest  job-seeking 
newsroom  personnel  pool  today.  It  costs 
$50  to  register  for  a  full  year — that's 
96  cents  a  week.  Call  or  write  for  free 
details.  Robert  A.  Juran,  10124 
Dundalk  St.,  Fairfax,  VA  22032,  Phone 
(703)  764-1344. 

COPY  EDITOR:  Daily  experience 
required  for  60,000  daily  in  compe¬ 
titive  northern  New  Jersey.  Strong  head¬ 
line  writing  and  production  skills 
a  must;  Quark  experience  a  plus.  Send 
resume,  samples  immediately  to  Jack 
Bowie,  Managing  Editor,  Daily 
Record,  PO  Box  217,  Parsippany,  NJ 
07054-0217. 
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HELP  WANTED 


EDITORIAL 


AGGRESSIVE,  EXPERIENCED  JOUR¬ 
NALISTS  will  earn  compeli- 
Hve  salary  and  benefits  at  these  posi¬ 
tions:  PAGE  DESIGNER,  ASSIS¬ 
TANT  CITY  EDITOR.  State  your 
preference. 

Our  university  is  dotted  with  lakes 
and  within  an  easy  drive  to  Chicago 
and  Milwaukee.  We  offer  a  progressive 
AM  paper  that's  independently  owned. 
Send  resume,  tear  sheets,  and  references 
to  Tom  Lee,  Executive  Editor,  Oshkosh 
Northwestern,  P.O.  Box  2926,  Oshkosh, 
Wl  54903. 

AGRICULTURE/BUSINESS  WRITER 
for  one  of  the  Midwest's  best  small 
dailies  in  terrific  two-callege  town. 
Editing  skills.  Quark  XPress  know¬ 
ledge  a  plus.  Resumes  and  clips  to  Bob 
Unger,  Editor,  Journal-Courier,  235 
W.  State  St.,  Jacksonville,  IL 
62650. 

BOOK-TRADE  MAGAZINE 

Editor  with  journalism  background. 
Must  be  at  home  with  SCHOLARLY 
MATERIAL,  for  national  book-trade  mag¬ 
azine  lacated  in  Garfield,  N.J. 
Experience  required  in  news  writing,  fea¬ 
ture  writing  and  copy  editing.  Must  be 
organized  and  detail  oriented;  a  self 
starter  who  is  dependable,  reliable  and 
assumes  responsibility.  EXCELLENT 
OPPORTUNITY  FOR  ADVANCEMENT. 
Non-smoking  office.  Send  resume  with 
salary  history  to  PO  Box  AB,  Clifton, 
NJ  07015. 


ASSISTANT  CITY  EDITOR, 
NIGHTS  -  IF s  enough  that  you  love 
your  mother,  show  up  for  work  on  time 
and  call  yourself  a  journalist.  For  this 
job  you've  got  to  be  enterprising,  hard¬ 
working  and  hove  fresh  idras.  We  want 
someone  who  can  run  the  night  shift, 
lead  a  small  team  af  reporters  and  edit 
copy  well  on  deadline.  No  manage¬ 
ment  experience  is  needed  if  you're  a 
seasoned  reporter,  but  some  desk  ex¬ 
perience  is  helpful.  College  degree  re¬ 
quired.  Send  a  letter  explaining  your 
management  philosophy  along  with  a 
resume  and  six  examples  of  your  work 
to  The  Register-Guard,  H.R.  Dept.,  PO 
Box  10188,  Eugene,  OR  97440-2188. 
The  deadline  is  Nov.1 .  No  phone  calls, 
please. 

AWARD-WINNING  North  Central 
Illinois  daily  has  opening  for  a 
general  reporter.  Previous  newspaper 
experience  and  knowledge  of  local  gov¬ 
ernment  helpful.  Send  clips  and  resume 
to;  Joyce  McCullough,  NewsTribune, 
426  Srcond  Street,  LaSalle,  IL  61301. 
M/F  EOE. 

BUSINESS  REPORTER 

Writer  with  background  covering 
banking/finance  or  manufacturing 
sought  by  innovative  two-time  winner  or 
national  award  for  excellence  located  in 
a  center  of  high  technology  and  interna¬ 
tional  trade.  Applicants  should  have 
at  least  two  years'  daily  experience  and 
must  be  skilled  in  hard  news  and  in- 
depth  reporting.  Send  resume,  clips  to 
Dept.  E,  Rochester  Business  Journal, 
55  St.  Paul  St.,  Rochester,  NY  14604. 


Attention  Advertisers: 

Please  note  these  reminders 
when  sending  classified  ad  copy: 


•  Specify  an  exact  classification  within  a  section  of 
ads:  for  instance,  Equipment  &  Supplies  - 
Phototypesetting;  Industry  Services  -  Consultants; 
Help  Wanted  -  Sales.  You  will  be  helping  us  put 
your  ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish 
your  ad  to  appear,  and  whether  an  E&P  box 
number  is  required. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember — in  all  correspondence  regarding  your 
ad,  please  include  a  copy  of  the  invoice. 

Thank  you  for  helping  us  serve  you  better! 

E&P  Classified  Department 


COPY  EDITOR  sought  by  aggressive, 
fast-paced  Zone  2  daily.  Must  hove 
ability  to  write  headlines  that  sing 
and  edit  copy  in  conformance  with  AP 
style.  Resume,  clips  to  Box  6548, 
Editor  &  Publisher. 

BUSINESS  REPORTER 

If  you  are  a  reporter  on  the  business 
beat  with  the  talent  and  energy  to  even¬ 
tually  advance  to  business  editor,  we 
may  hove  just  the  opportunity  you've 
been  seeking.  Candidates  with  minimum 
of  four  years  experience  and  New 
Jersey  roots  preferred.  Send  resume, 
work  samples  and  salary  requirements 
to  Randy  Bergmann,  Managing  Editor, 
Princeton  Packet,  300  Witherspoon  St., 
PO  Box  350,  Princeton,  NJ  08542. 

BUSINESS  EDITOR 

ExperierKed  editor  for  local,  Fairfield 
County,  CT  daily  newspaper.  Resume, 
clips  to  J.  Ferry,  Managing  Editor, 
The  Hour,  PO  Box  790,  Norwalk,  CT 
06851 .  Applicants  from  Zones  1  or  2 
preferred. 

CONSERVATION  WRITER 

Ducks  Unlimited,  the  world  leader  in 
wetlands  conservation,  has  a  position 
for  an  individual  to  research,  write 
and  edit  conservation  and 
agriculture-related  articles  for  its 
full-color,  bi-monthly  magazine. 
Candidate  must  have  strong  writing 
skills  and  experience  in  journalism 
and  agriculture.  In  addition,  an 
understanding  of  conservation  and 
wildlife  management  is  preferred. 
Photographic  experience  is  also  a  plus. 
Must  be  witting  to  relocate  to  our  Head¬ 
quarters  in  Memphis,  TN.  Interested 
individuals  should  submit  a  resume 
and  non-returnable  writing  samples  to: 
Human  Resource  Dept.,  DUCKS  UNLIM¬ 
ITED,  INC.,  One  Waterfowl  Way, 
Memphis,  TN  38120. 

EOE 

COPY  EDITOR  -  The  independently- 
owned  Gazette  Newspapers  in  upstate 
New  York  is  looking  for  copy  editors 
with  proven  standards.  Send  resumes  to 
Denis  Paquette,  Managing  Editor, 
Gazette  Newspapers,  2345  Maxon 
Rood,  Schenectady,  NY  1 2301 . 

COPY  EDifoR~NEEDED  FOR  19,000 
Virginia  PM.  Speed,  accuracy  needed 
on  editing,  layout.  Emphasis  on  local 
news.  Previous  applicants  should  not 
apply.  Send  resume,  samples  to  Ginny 
\Mray,  Editor,  Martinsville,  VA 
24115. 


Growing,  innovative  23,000  Texas 
Gulf  Coast  daily  looking  for  highly 
creative  editor  to  join  our  city  desk. 
Must  be  skilled  in  design  and 
graphics.  We  want  somebody  who  is 
quick,  sharp  and  able  to  turn  a  blah  page 
into  something  that  really  attracts 
readers.  We  plan  a  complete  redesign. 
The  person  we  hire  must  be  capable  of 
helping  us  through  that.  The  right 
person  will  be  eligible  to  join  our 
group's  management  trainee  program. 
Must  hove  some  reporting  and  editing 
expedience.  Send  letter,  resume,  clips 
and  fxjge  samples  to:  Dee  Mclinenny, 
Executive  Editor,  The  Brazosport  Facts, 
Box  549,  elute,  TX  77531. 

NEWSPAPER  REPORTER/paste-up 
person,  entry  level.  Send  resume  and 
clips  to  Tena  Williams,  Ketchikan  Daily 
News,  PO  Box  7900,  Ketchikan,  Alaska 
99901. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200-I-  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  PO  Box 
40550,  5136  MacArthur,  Washington, 
DC  20016,  (703)  506-4400. 

ENGUSH-LANGUAGE  weekly  in  Budop- 
est  seeks  business  reporter.  Clips, 
vita  to  A.  Krauss,  Budapest  Sun, 
H-1068  Budapest,  Dozsa  Gyorgy  ut 
84/A  II,  Hungary. 

ENTRY  TO  SENIOR  JOBS  in  Joumal- 
ism,  writing.  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-sales  positions).  Full¬ 
time,  temporary,  internships  and  free¬ 
lance.  For  free  newsletter  call  (310) 
326-2661. 

MAKE  IT  HAPPEN:  Group  of  three  S. 
California  7-day  AMs,  1 20,000 
circulation  is  building  an  all- 
star  news  and  copy  desk.  We  need 
talent  on  the  wires,  in  the  slots  and  on 
the  rim — and  pagination  is  just  down 
the  rood.  The  right  editors  will  find  lots 
of  room  to  grow  and  assume  responsi- 
bilty.  Desk  experience  necessary;  lots  of 
amoition  mandatory.  Call  or  write: 
Timothy  O'Mara,  Executive  News  Editor, 
San  Gabriel  Valley  Newspapers,  1210 
N.  Azusa  Canyon  Road,  W.  Covina, 
CA  91 790.  (81 8)  962-881 1 ,  Ext.  2296. 

MANAGING  EDITOR.  Growing  20,000 
free  distribution  weekly  on  the  coast  in 
Zone  2.  Looking  for  experierKed  hands- 
on  managing  editor  who  con  keep  an 
eye  on  the  bottom  line  while  produc¬ 
ing  a  superior  editorial  newspaper. 
Salary  commensurate  with  experierKe. 
Potential  equity  position.  Send  resumes 
to  Box  6557,  Editor  &  Publisher. 

METRO  EDITOR 

You're  an  aggressive  editor  with  at 
least  a  decade  of  experience.  You 
know  how  to  newspaper  as  a  city  edi¬ 
tor  in  a  hard  news  town.  Now, 
you're  ready  to  become  a  metro  edi¬ 
tor,  leading  a  team  of  talented  reporters 
and  editors  covering  one  of  the  most 
competitive  regions  in  the  country.  You 
hove  strong  investigative  reporting  and 
content  editing  skills,  supervisory  editing 
experience,  and  well-developed  tech¬ 
niques  for  molding  and  motivating  young 
journalists.  If  you're  ready  for  your  next 
career  challenge,  send  a  cover  letter, 
two-page  biographical  sketch  and  re¬ 
sume  to  Carl  Crothers,  Assistant 
Managing  Editor,  The  Tampa  Tribune, 
PO  Box  191,  Tampa,  FL  33601. 

PAID  AND  UNPAID  INTERNSHIPS 
available  immediately  in  Editor  & 
Publisher's  Research  Department.  Zone 
2  applicants  only.  Send  letters,  resumes 
to  Box  6089,  Editor  &  Publisher.  No 
phone  calls,  please. 

SPORTS  EDITOR 

The  Union-News  and  Sunday  Repub¬ 
lican  of  Springfield,  MA  seeks  new  lead¬ 
ership  and  management  for  its  34-per- 
son  department  covering  local  sports  for 
seven  editions  daily,  including  57  high 
schools,  7  colleges  and  pro  sports  in 
Boston  and  Hartford.  Must  be  inrwva- 
tive,  organized  and  knowledgeable  in 
the  areas  of  personnel,  section  content, 
design  and  community  involvement. 

Send  resume,  tearsheets,  refererKes  to; 
Larry  McDermott,  Executive  Editor, 
1860  Main  Street,  Springfield,  MA 
01101. 
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HELP  WANTED 

EDITORIAL  EDITORIAL 

PART-TIME  COPY  EDITOR  for  NYC-  REPORTER/COPY  EDITOR 


based  international  features  syndi¬ 
cate.  Fast,  reliable,  quick  study, 
imaginative,  must  know  AP  style. 
Hours  flexible. 

Disciplined,  motivated  individu¬ 
al  can  da  job  from  anywhere  with  IBM 
compatible,  2400-baud  fax  modem. 
Letter,  resume,  hourly  pay  reauirements 
to  Box  6552,  Editor  &  Publisher. 

NEWS  ARTIST 

The  South  Bend  (IN)  Tribune  is  looking 
for  a  full-time  newsroom  artist  capable 
of  creating  high-quality  informational 
graphics,  conceptual  illustrations  and 
page  layouts  on  tight  deadlines. 
Computer  experience  (including  fluency 
on  Illustrator,  Photoshop,  FreeHand  and 
Quark  XPress),  a  college  degree  and 
strong  illustration  skills  a  must,  photo 
editing  and  design  a  plus.  Salary  is  ne¬ 
gotiable. 

The  Tribune  has  earned  Indiana  APME's 
Best  Use  of  Graphics  award  in  1989 
and  '90,  was  named  as  Indiana's  Best 
Designed  Paper  by  Hoosier  State  Press 
Association  for  1990  and  '91,  and  has 
won  a  Society  of  Newspaper  Design 
award  of  excellence  in  1992. 

Publications  that  the  ideal  candidate  will 
get  their  hands  on  include;  The  South 
Bend  Tribune  and  the  Irish  Sports  Report, 
a  national  offset  Notre  Dame  sports 
publication.  The  Tribune  itself  will  be 
converting  to  state-of-the-art  offset 
presses  in  the  spring  of  1994. 

If  you  feel  you  can  contribute  to  our  pa¬ 
per,  send  cover  letter,  resume  and  non- 
returnable  samples  to;  Ken  Klimek, 
Assistant  Managing  Editor,  South  Bend 
Tribune,  225  West  Colfax  Ave.,  South 
Bend,  IN  46626,  or  call  (219)  235- 
6161,  or  E-mail  INSEBEOl. 

WIRE  EDITOR  FOR  15,000  daily. 
Must  be  quick  and  accurate  with  a 
flair  for  headlines.  Will  train 
reporter  with  1  or  2  years  experience 
who  has  some  layout  experience.  Send 
resume  and  clips  to  Mel  McKeachie, 
Managing  Editor,  Ashland  Times- 
Gazette,  40E.  Second  St.,  Ashland,  OH 
44805. 


Paper  $12.95 
Indiana  University  Press 
1  (800)  842-6796/Source  A2VL 


Sharp  reporter/copy  editor  needed  for 
central  Pa.  daily,  35,000 
daily/45,000  Sunday.  General 
assignment  plus  filling  in  on  copy 
desk  with  editing  and  pagination. 
Previous  experience  a  plus.  Send 
resume/clips  to  Denise  Dishman,  Human 
Resource  Dir.,  Altoona  Mirror,  PO 
Box  2008,  Altoona,  PA  16603-2008. 
No  phone  inquiries. 

ROCKY  MOUNTAIN  100+  year-old 
4000+  circulation  weekly  seeks 
managing  editor.  Liveability  tops. 
Growing  economy.  Appliconts  must 
have  writing,  advertising  and  manage¬ 
ment  skills.  Send  resume,  references  and 
salary  requirements  to  Box  6549, 
Editor  &  Publisher. 

ROOM  TO  WRITE 

NEW  TIMES  is  looking  for  experienced 
writers  to  staff  its  hard-hitting  week¬ 
ly  newspapers  in  Phoenix,  Denver, 
Miami,  Dallas  and  Houston.  We 
publish  in-depth,  well-crafted  stories 
that  explore  the  issues,  events  and 
personalities  that  make  our  communi¬ 
ties  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference  between 
magazine-style  reporting  and  the 
hurried  fact-finding  of  daily  papers, 
if  your  copy  is  as  much  a  pleasure  to 
read  as  it  is  well  researched,  we  want  to 
hear  from  you.  New  Times  has  open¬ 
ings  for  both  news  and  feature  writers. 
We  are  committed  to  building  a  diverse 
workforce,  and  acknowledge  the  needs 
of  employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  yau  need  to  tell 
a  good  story. 

Send  your  application  to; 

Christine  Fleming 
Executive  Managing  Editor 
NEW  TIMES,  INC. 

PO  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter  and  resume,  your 
best  three  clips  and  five  stary  ideas 
from  your  town  that  you'd  pursue  if  you 
had  the  time  and  the  space. 

ASSISTANT  NEWS  EDITOR 

THE  WISCONSIN  STATE  JOURNAL, 
an  87,000  daily  and  170,000  Sunday 
circulation  newspaper  in  Madison, 
Wl,  is  seeking  applicants  for 
Assistant  News  Editor  to  help  super¬ 
vise  the  twelve-member  copy  desk. 
Applicants  should  have  copy  desk  and 
page  design  experience.  Women  and 
minority  candidates  are  encouraged  to 
apply.  Please  send  a  cover  letter  de¬ 
tailing  your  interest  and  qualifications, 
a  resume  and  non-returnable  work  sam¬ 
ples  to; 

Ellen  Heath 
News  Editor 

WISCONSIN  STATE  JOURNAL 
PO  Box  8058 
Madison,  Wl  53708 

Affirmative  Action 
Equal  Opportunity  Employer 


ENVIRONMENT  SPECIAUST 


SPORTS  REPORTER;  As  a  sports  repor¬ 
ter  with  The  Daily  Item  (PM  M-F,  AM 
S-S),  you'll  have  the  opportunity  to 
cover  events  from  Little  League  to  the 
pros.  But  what  we're  really  interested  in 
IS  a  writer  who  can  provide  the  facts 
while  delivering  a  well  told  story  that 
might  attract  the  nan-sports  reader  to  the 
section. 

You'll  also  get  a  chance  at  page  design. 
Write;  John  G.  Huckaby,  Sports 
Editor,  The  Daily  Item,  200  Market 
St.,  Box  607,  Sunbury,  PA  1 7801 . 

SPORTSWRITER  and  desk  person. 
7-day  AM  in  Northwest  New  Mexico. 
Candidate  should  have  at  least  two 
years  experience  in  sports  department. 
Pagination  (Quark  XPress)  a  plus. 
Call  Hilary,  Farmington  Daily 
Times  (505)  325-4545. 

THE  ARIZONA  DAILY  STAR  is  lik¬ 
ing  for  a  skilled  copy  editor,  preferab¬ 
ly  with  layout  ability  and  Spanish 
language  proficiency.  Send  resume  to 
Joe  McDe“mott,  Assistant  Managing 
Editor,  Box  26807,  Tucson,  AZ 
85726-6807.  No  calls,  please. 

THEATER  CRITIC/REPORTER 
The  Palm  Beach  Post  has  an  opening 
for  a  theater  critic/reporter  with  equal 
emphasis  placed  on  reporting  and 
reviewing.  Must  have  at  least  3  years 
newspaper  experience.  Please  send  re¬ 
sume  and  clips  to  Lynn  Kalber,  Arts  & 
Entertainment  Editor,  THE  PALM  BEACH 
POST,  PO  Box  24700,  West  Palm 
Beach,  FL  33416. 

THE  BURLINGTON  FREE  PRESS, 
Vermont's  largest  newspaper,  is  look¬ 
ing  for  an  editor  to  supervise  an  award¬ 
winning  two  person  graphics  department. 
The  ideal  candidate  nas  strong  page 
design  skills  and  an  infographic 
background.  We  have  good  tech¬ 
nology  in  place  including  a  Varityper 
600W;  Macintosh  IIFX;  Quark  XPress; 
Aldus  Freehand  and  Photoshap.  Inter¬ 
ested  candidates  should  send  a  cover 
letter,  work  samples,  resume  and  salary 
requirements  to  Judy  Diebolt,  Manag¬ 
ing  Editor,  191  College  Street, 
Burlington,  VT  05401 .  The  Burlington 
Free  Press  is  a  Gannett  newspaper  and 
is  committed  to  diversity  in  its 
workforce. 

The  Dayton  Daily  News  (170,000 
daily;  230,000  Sunday)  is  looking 
for  a  sports  editor  who  knows  tradi¬ 
tional  sports  readership  but  also 
understands  readership  as  it  relates 
to  the  entire  newspaper.  The  editor  will 
be  a  part  of  a  team  of  editors  that  is 
responsible  for  meeting  the  changing 
needs  of  our  readers.  The  sports 
editor's  specific  charge  is  to  hold 
and  grow  the  numbers  of  our  traditional 
sports  readers  while  broadening  the 
section  to  attract  new  readers.  Send 
material  to;  John  Erickson,  Dayton 
Daily  News,  45  S.  Ludlow  St.,  Dayton, 
OH  45402. 

ZONE  4  AM  daily  is  seeking  an  arts 
writer  to  cover  major  regionaf  perform¬ 
ing  arts  center.  Strong  credentials  in 
performing  arts  and  a  working  know¬ 
ledge  of  visual  arts  a  must.  Five  plus 
years  experience  preferred.  Salary  ne¬ 
gotiable.  Send  resume  to  Box  6556, 
Editor  &  Publisher. 

One  truly  affectionate  soul  in  a  family 
will  exert  a  sweetening  and 
harmonizing  influence  upon  all  its 
members. 

Henry  Van  Dyke 


ENVIRONMENT  SPECIALIST 

If  you  have  experience  or  education  in 
environment  issues,  this  job  could  be 
your  dream.  22,000  AM  daily  seeks 
aggressive  digger  to  cover  federal 
lands,  endangered  species,  nuclear 
waste,  water  rights,  hydro  power,  air 
and  water  quality.  Location  in  scenic 
West  offers  great  autdoor  lifestyle; 
fishing,  hiking,  hunting,  skiing, 
whitewater. 

Write  Clark  Walworth,  Managing 
Editor,  The  Times-News,  PO  Box  548, 
Twin  Falls,  ID  83303. 

HEAD  HUNTER 

HEAD  HUNTER  wants  resumes  of  su¬ 
perior  management  candidates.  All  ar¬ 
eas.  We  find  you  the  right  slot.  No  fee. 
Resume  to  The  Dragoset  Group,  7608 
North  17th  Avenue,  Phoenix,  AZ 
85021 . 

UBRARY 

LIBRARY  MANAGER 

The  Dubuque  (Iowa)  Telegraph  is  accept¬ 
ing  resumes  for  a  Library  Manager. 
Must  hove  a  degree  in  Library  Science 
and  a  minimum  of  three  years  library 
experience  or  equivalent.  Prefer  candi¬ 
date  who  has  PC  and  on-line  data  retriev  ¬ 
al  systems  experience.  Position  will 
be  open  in  early  1 994  due  to  retirement. 
Send  resume  to;  Susie  Wells, 
Employment/Compensation  Manager, 
Telegraph  Herald,  a  division  of 
Woodward  Communications,  Inc.,  PO 
Box  688,  Dubuque,  lA  52004-0688. 
AA/EOE.  Women  and  minorities  are 
encouraged  to  apply. 

PHOTOGRAPHY 

PHOTO/GRAPHICS  EDITOR  sought  by 
The  Bay  City  (Mich.)  Times  (42,000 
daily,  54,000  Sunday).  Looking  for  a 
newsroom  leader  who  will  supervise  a 
full-time  photo  staff  of  three  and  one 
graphic  artist,  will  assist  news¬ 
room  editors  with  page  design  and  will 
help  operate  and  maintain  our  Leaf/Moc 
photo  system.  Send  resume  and  exam¬ 
ples  or  published  photography  and 
page  design  to  Editor  Paul  Keep,  311 
Fifth  St.,  Bay  City,  Ml  48708. 

PRESSROOM 

IMMEDIATE  PRESSROOM  opening  for 
6  unit,  1.5  upper  deck's,  1  UOP  and 
an  upper  former.  We  are  an  8,000  cir¬ 
culation  paper  that  publishes  Monday 
through  Friday  afternoon  and  Sunday 
morning.  Must  be  willing  to  work  days 
and/or  Saturday  nights.  Send  resumes 
to  Juneau  Empire,  3100  Channel  Drive, 
Juneau,  AK  99801. 

PROFIT  SHARING 

VETERAN  or  RETIRED  newspaper  repor¬ 
ters,  wanted  to  contribute  to  upcoming 
publication.  (813)  837-0497  or  PO  Box 
18344,  Tampa,  FL  33679-8344. 


SALES 

Move  to  sunny  Albuquerque 

A  weekly  180,000  circulation.  Alter¬ 
nate  Delivery  Service  seeking  sales 
professionals  to  sell  ROP-Print  & 
Deliver  &  Reprint  distribution.  Send 
resume/ salary  requirements; 

NEWS  EXPRESS 
3738  HAWKINS  NE  SUITE  B 
ALBUQUERQUE,  NM  87109 
or  Fax  to;  (505)  344-9024 
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CLASSIFIED  ADVEICTISING  RATES 


Payment  must  accompany  all  Positions  Wanted  ads. 

Effective  January  1, 1993 


LINE  ADS 

1  week-S7.50  per  line 

2  weeks-S6.60  per  line,  per  issue. 

3  weeks-$5.75  per  line,  per  issue. 

4  weeks-S4.95  per  line,  per  issue. 


POSITIONS  WANTED 

1  week-S3.95  per  line 

2  weeks-$3.25  per  line,  per  issue. 

3  weeks-$2.75  per  line,  per  issue. 

4  weeks-  S2.56  per  line,  per  issue. 


Add  S8.00  per  insertion  for  box  senrice.  Add  $4.50  per  insertion  tor  box  service. 
Count  os  on  odditionol  line  in  copy.  Count  os  on  additional  line  in  copy. 

Count  approximately  34  characters  and/or  spaces  per  line. 
3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  inch,  per  insertion:  1  time,  $90:  2  to  5  times,  $85: 
6  to  13  times,  $80:  14  to  26  times  $75:  27  to  52  times  $70, 


DEADLINE:  8  days  prior  to  publication  date. 
Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address _ 

City _ 

State _ 

Zip - 

Phone _ 

Classification _ 

Authorized  Signature _ 

Copy - 


POSITIONS  WANTED 


ADMINISTRATIVE 

CONTROLLER,  CFO,  CPA  wiili  1 5  years 
diversified  experience  including 
managing  H.R.  M.I.S.  and  production. 
Available  immediately  due  to  sale. 
John  Habbe  (508)  772-4110. 

EDITORIAL 

ARTS  WRITER.  Classical  music 
and  jazz,  film,  books.  Columnist  for 
12  years;  features,  profiles  and 
reviews.  Fine  editing  skills, 
solid  musical  credentials.  Box  6550, 
Editor  &  Publisher. 

BULLFIGHTS  TO  BOND  MARKETS  - 
Madrid-based  print/broadcast/photo 
journalist  looking  for  more  freelance 
outlets.  Currently  producing  news  and 
business  features  for  dailies,  trades 
and  public  radio.  For  clips/tape 
contact  Andrew  at  (202)  3 1 9-2494.  After 
November  1st  Call  (34-1)  539-1474. 

COLLEGE  GRADUATE  seeks  entry-level 
sports  writer  position.  Two  years  exper¬ 
ience  on  college  paper  with  two  years 
additional  experience  on  mid-sized 
daily.  Will  relocate.  Call  Keith 
(313)  395-7215. 

FIRST-RATE  AND  FLEXIBLE 
Recent  Northwestern  MSJ  seeks 
G/A,  hard  news  or  business  beat  in 
middle-sized  market.  Five  internships 
working  in  Miami,  Seattle,  D.C.,  plus  4 
years  of  college  newspaper  reporting 
and  editing  in  Chicago  area.  Business 
writing  background  along  with  solid 
G/A  clips.  Rapier  wit,  incisive  prose, 
inexhaustible  enthusiasm.  Will  relo¬ 
cate  immediately.  Call  (206) 
746-7689. 

REPORTER  SEEKS  new  challenge.  Former 
Navy  Journalist  with  weekly  and 
daily  experience  covering  city  beat  and 
features.  Lay  out  and  editing  experience 
also.  Will  relocate.  Call  John  (714) 
970-0853. 

REPORTER 

4  years  daily  experience,  hard-nosed, 
hard-news  reporter.  Loves  daily  dead¬ 
lines,  lives  for  front  page.  City,  coun¬ 
ty  courthouse  experience  plus  features 
your  subscribers  will  tolk  about. 
Small  medium-sized  daily  only. 
Call  Rich  at  (202)  479-4603  or 
(202)  682-4322. 


_ EDITORIAL _ 

SHE's  A  FIRST  rate  photographer/ 
writer  in  the  South.  He's  a  features 
wizard/columnist  in  the  north.  Dynam¬ 
ic  duo  tired  of  long  distance  rela¬ 
tionship  seeking  staff  positions  on 
publication  sympathetic  to  our 
plight.  Daily,  weekly  and  magazine 
experience.  All  inquiries  welcome. 
Those  from  Northern  Rockies  (especial¬ 
ly  Montana)  will  make  our  day.  Contact 
Box  6546,  Editor  &  Publisher. 

SPORTS  EDITOR:  Need  someone  to  leod 
your  mid-sized  daily  out  of  the  minor 
leagues?  I've  worked  with  the  best,  and 
I  can  get  your  team  there  in  a  hurry.  Fox 
me  (817)  633-4965. 

CARIBBEAN!  On-the-spot  reporter, 
photographer,  and  researcher  ready 
with  ideas  tailored  (or  you.  Can  travel. 
Lynda  Lohr  (809)  776-7463.  Box  271, 
St.  John,  Virgin  IslarKis  00831. 

TEMPLE  U  GRAD  with  5-plus  years  of 
Florida  daily  experience.  Won  FSNE 
features  award  as  cops  and  municipal 
reporter.  Covered  major  college  and 
H.S.  sports  beat  at  100,000  daily.  Seek¬ 
ing  news,  sports  or  features  opening  at 
daily  that  craves  enterprise  reporting 
and  concise  writing.  Will  relocate. 
Call  Lou  (904)  239-5120. 

FREELANCE 

AMERICAN  CORRESPONDENT  in 
Helsinki  seeks  new  outlets/offers  for 
stories  from  Scandinavia,  Russia, 
Baltics,  East  Europe.  Ten  years  daily/ 
magazine  work  on  business,  media, 
economics,  arts.  Call/fax  Steven 
(212)  228-2484. 

FINANCIAL  WRITER/EDITOR,  30 
years  covering  Business,  Finance,  The 
Econamy  Pensions.  (212)  751-4939. 

PRODUCnON/TKH 

MANAGER  with  masters.  1 5  years  exper¬ 
ience  in  large  newspapers.  Color  from 
Hell  to  Photoshop.  Community  to  Metro 
presses.  Coordinated  multimillion 
doHar  press  erections  and  Macintosh 
prepress  installations.  Results 
oriented,  creative  solver,  hands-on, 
hard  worker.  Leader  by  respect  and 
affection.  Wanting  a  bigger  challenge 
Reply  to  Box  6535,  Editor  &  Publisher. 


No.  Of  Insertions: _  _  Amount  Enclosed:  $ _ 
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Shoo  Talk  at  Thirt 


by  Warren  Boroson 


EDITORS  WHO  ARE  EEMININCOMPOOPS 


NOT  LONG  AGO,  for  a  newspaper 
article  that  I  was  writing,  I  interviewed 
a  real  estate  lawyer  about  the  pros  and 
cons  of  cooperative  apartments. 

“Co-ops  are  like  the  girl  in  the 
poem,”  the  lawyer  told  me.  “When 
they’re  good,  they’re  very,  very  good. 
And  when  they’re  bad,  they’re  horrid.” 

A  good  way  to  sum  up  the  article,  1 
decided,  so  1  saved  the  quote  for  the 
ending. 

My  editor,  a  pleasant  and  capable 
young  man,  wanted  to  take  out  the 
quote.  “Why?”  1  asked  in  bafflement. 

“It’s  sexist,”  he  said. 

1  was  thunderstruck.  Why  sexist? 

Because  of  the  implication  that  only 
girls  are  horrid,  he  replied,  somewhat 
diffidently. 

Obviously,  he  was  too  young  to  be 
familiar  with  the  Henry  Wadsworth 
Longfellow  poem  (“There  was  a  little 
girl/Who  had  a  little  curl/Right  in  the 
middle  of  her  forehead  ....”). 

When  1  suggested  that  I  make  men¬ 
tion  of  the  poem  in  the  article,  to  jus¬ 
tify  the  quote,  he  countered  that  we 

Boroson  is  a  personaUfinance  columnist 
at  the  Record,  Bergen  County,  N.J.  His 
latest  books  are  “The  Ultimate  Mutual 
Fund  Guide”  and  “The  Home  Buyer's 
Inspection  Guide.” 


Get  your  copy  of 
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Ad  News  is  Australia's  top  selling  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News  unique  insights 
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Special  reports  cover  breakthrough  campaigns,  topical  Issues 
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might  ask  another  editor,  a  woman,  mankind.”  Because  of  my  wife,  1  avoid 
whether  she  thought  the  poem  was  writing,  “Everyone  should  have  his  day 
sexist.  The  other  editor  concurred,  in  the  sun.”  1  make  it,  “Everyone 
“You  may  think  I’m  a  femiNazi,  but  should  have  a  day  in  the  sun.”  Instead 
yes,  it’s  sexist,”  she  said  belligerently,  of  “A  person  should  take  care  of  his 
“And  bad  poetry,  too.”  parents,”  1  write,  “A  person  should  take 

Fortunately,  1  happen  to  know  a  true  care  of  his  or  her  parents”  or  “People 
authority  on  whether  any  particular  should  take  care  of  their  parents.” 
language  usage  is  sexist,  a  referee  In  short,  1  consider  myself  fairly  en- 
whose  judgment  is  unerring.  By  the  lightened. 

most  amazing  of  coincidences,  she  Yet,  1  have  been  accused  of  sexist 
happens  to  he  my  wife.  She’s  the  editor  writing  on  at  least  four  other  occa- 
of  a  weekly  newspaper;  she’s  won  all  sions. 

sorts  of  awards;  she’s  worked  for  such  Once,  describing  a  very  smart  mon- 
respected  publications  as  the  Columbia  ey  manager,  1  wrote  that  she  was 

Is  it  sexist  to  mention  Elizabeth  Taylor’s  eyes? 

Paul  Newman’s?  Is  it  sexist  to  refer  to  the 
appearance  of  any  entertainer? 

University  Press,  Collier’s  Encyclopedia  “brainy.”  An  editor,  female,  com- 
and  Funk  &  Wagnalls  Dictionary.  plained  that  that  was  sexist.  Again,  1 

When  1  explained  the  situation  to  was  flabbergasted.  1  had  been  thinking 
her,  her  first  response  was  to  giggle.  1  of  calling  that  money  manager  “bril- 
insisted  that  she  treat  the  matter  seri-  liant”  but  decided  on  “brainy”  as  a 
ously.  fresher  word.  The  editor  insisted  that  1 

Well,  she  asked,  did  those  two  edi-  wouldn’t  have  called  a  man  “brainy.” 
tors  know  that  Longfellow  actually  was  After  due  reflection,  1  decided  that 
talking  about  a  “girl,”  a  female  child?  writers  refer  to  a  young  person,  male  or 
(Apparently,  he  wrote  it  for  his  daugh-  female,  as  “brainy,”  to  an  older  person 
ter  Edith.)  I  didn’t  know.  as  “wise.”  My  wife  supported  me,  and 

After  thinking  about  it,  my  wife  since  then,  the  two  of  us  have  found 
concluded  that  those  two  editors  must  any  number  of  instances  in  which 
have  been  reading  Dr.  Seuss  when  we  women  are  described  as  “brainy.”  (My 
were  reading  Longfellow.  (She  and  1  wife,  by  the  way,  is  very  brainy.) 
are  somewhat  longer  in  the  tooth  than  Actually,  the  argument  that  women 
those  other  editors.)  And  perhaps  they  should  never  be  described  in  terms 
had  some  slight  justification,  she  went  that  would  not  be  applied  to  men  is 
on:  Other  young  people,  on  the  qui  clearly  fallacious.  Some  of  the  different 
vive  for  sexism,  might  not  recognize  terms  are  perfectly  innocent, 
this  innocent  and  colorful  use  of  the  I  might  call  a  woman  “lovely”  or 
term  “girl.”  “beautiful,”  but  1  wouldn’t  refer  to  a 

Still,  she  agreed  with  me  that  edi-  man  that  way.  1  would  say  “handsome” 
tors  who  know  how  to  edit  properly  or  “personable.”  1  might  comment  on  a 
have  better  things  to  do  than  seek  out  man’s  broad  shoulders  or  five  o’clock 
sexism  in  highly  unlikely  places.  shadow.  Is  it  sexist  to  mention  Eliza- 

My  wife  is,  1  repeat,  a  good  touch-  beth  Taylor’s  eyes?  Paul  Newman’s?  Is  it 
stone.  She  objects  to  “mankind,”  for  sexist  to  refer  to  the  appearance  of 
example.  The  word  always  has  made 
her  feel  excluded.  So  1  write  “hu- 
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In  1993  alone,  newspapers  have  spent  almost 

$t  4I1UMU)0,000 

on  capital  e^^fiO^tures.  Most  of  that  money 
has  been  directeH^PIfV^expinsfon  of  existing  plants 
as  well  as  to  the  construction  of  new  facilities. 


®  A  ^Ipecial  pullout  section  in  the-Wovember  6,  issue  of  Editor 
/w  &  Publisher  will  focus  on’feoth  recently  constructed 
newspaper  plants  and  those  stiU  on  the  drawing  board.  We  will 
talk  to  publishers  and  production  ^ecutives  to  find  out  what 
into  the  decision  as  to  whether, to  build  a  new  plant  or  to 
expand  the  current  one.  Yot^wil^find  out  who  they  called 
upon  for  advice,  what  problems  or  surprises  they  encountered 
and  how  solutions  were  reached. 


r  O  fjwill  interview  newspaper  personnel,  architects, 
I-Oli  builders  and  equipment  vendors  to  find  out  what 
part  they  played  in  maldng  the  future  of  newspapers  happen. 
Find  out  how  a  site  was  selected,  what  kind  of  financing  was 
required,  what  unusual  requirements  newspapers  had,  what 
new  equipment  was  required,  and  what  legal,  environmental 
^and  political  considerations  came  into  play. 

|nr^tell  the  industry  your  success  story,  there  is  no  better 
^  I  tJ! place  to  advertise  than  in  the  pages  of  Editor  &  Publisher. 

our  more  than  83,000  readers  know  what  role  you  play  in 
adev^pping  and  improving  newspaper  plants.  To  place  your 
advertisement  in  this  special  section  call  your  local  sales 
representative  qr^Steve  Townsley  at  (21 2)  675-4380  today! 


Publication  Date:  November  6 


Closing  Deadlines 

Space:  October  22  Copy:  October  25 
Sales  Offices 

Chicago  New  Orleans  Los  Angeles 

312*641 *0041  504*386*9673  213*382*6346 


San  Francisco 
415*421*7950 


These  Food  Journalists 
Win  Four  Stars 

The  1993  Awards  Competition  Winners 
Sponsored  by  Newspaper  Food  Editors  and  Writers  Association,  Inc. 


Publications  under  200,000  daily  circulation 

BEST  SECTION: 

1.  Press-Telegram,  Long  Beach,  California,  Chris  Christensen,  Food  Editor 

2.  Bergen  Record,  Hackensack,  New  Jersey,  Patricia  Mack,  Food  Editor 

3.  Palm  Beach  Post,  West  Palm  Beach,  Rorida,  Jan  Norris,  Food  Editor; 
Florida  Times-Union,  Jacksonville,  Rorida,  Belinda  Hulin-Salkin,  F(X)d 
Writer;  Daily  Breeze,  Torrance,  California,  Charles  Britton,  Food  Editor 

FOOD  NEWS  REPORTING: 

1.  Angela  Allen,  Columbian,  Vancouver,  Washington 

2.  Jane  Snow,  Akron  Beacon  Journal 

3.  Graham  Vink,  Spokesman-Review,  Spokane,  Washington 
Honorable  Mention:  Jay  Blucher,  Anchorage  Daily  News;  Charles  Britton, 
Daily  Breeze,  Torrance,  California 

FOOD  FEATURE  WRITING: 

1.  Olivia  Wu,  Daily  Herald,  Arlington  Heights,  Illinois 

2.  Jeffrey  E.  Kantrowitz,  while  employed  at  Phoenix  Gazette 

3.  Judith  dney,  Washington  Times 

Honorable  Mention:  Suzanne  Hall,  Cliattanooga  Times;  Madeline 
Davidson,  Fresno  Bee 

COLUMNS: 

1.  Gail  Qssna,  Frederick  Neros-Post,  Frederick,  Maryland 

2.  Belinda  Hulin-Salkin,  Florida  Times-Union,  Jacksonville,  Rorida 

3.  Charles  Britton,  Outlook,  Daily  Breeze,  News-Pilot,  Torrance,  California 
Honorable  Mention:  Judith  Olney,  Washington  Times 

SERIES: 

No  entries  were  awarded  prizes  in  this  category. 


Publications  200,000  and  over  daily  circulation 

BEST  SECTION: 

1.  Seattle  Times,  Sharon  Lane,  Food  Editor 

2.  Miami  Herald,  Felicia  Gressette,  Food  Editor 

3.  Dallas  Morning  News,  Dotty  Griffith,  Food  Editor 
Honorable  Mention:  Atlanta  Jounud-Constitution,  Susan  Puckett, 
Executive  Food  Editor;  Orange  County  Register,  Joe  Crea,  Focxl  Editor; 
Oregonian,  Ginger  Johnston,  FOODday  Editor;  Los  Angeles  Times,  Ruth 
Reichl,  Food  Editor 

FOOD  NEWS  REPORTING: 

1.  Phyllis  C  Richman,  Washington  Post 

2.  Karol  V.  Menzie,  Baltimore  Sun 

3.  Barbara  Durbin/Naomi  K.  Price,  Oregonian 

Honorable  Mention:  Steven  Raichlen,  freelance  writing  in  Los  Angeles 
Times;  Jonathan  Susskind,  Seattle  Post-InteUigencer 

FOOD  FEATURE  WRITING: 

1.  Tom  Sietsema,  San  Francisco  Chronicle 

2.  A1  Sverdlik,  Atlanta  Journal-Constitution 

3.  Anne  Bym,  Atlanta  Journal-Constitution 

Honorable  Mention:  Chudc  Martin,  Virginian-IHlot,  Norfolk,  Virginia; 
Russ  Parsons,  Los  Angeles  Times 

COLUMNS: 

1.  Sam  Gugino,  San  Jose  Mercury  News 

2.  Steven  M.  Pratt,  Chicago  Tribune 

3.  Jonathan  Gold,  Los  Angeles  Times 

Honorable  Mention:  Barbara  Hansen,  Los  Angeles  Times;  Sara  Waxman, 
Toronto  Sun 

SERIES: 

1.  Food  Staff,  Los  Angeles  Times 

2.  Naomi  Price  A  Nancy  Mayer,  Oregonian 


FOOD  MAGAZINE  —  GENERAL  EXCELLENCE: 

1.  Midioest  Living,  Des  Moines,  Iowa,  Diana  McMillen,  Food  Editor 

2.  Bon  Appetit,  Los  Angeles,  California,  Barbara  Fairchild,  Executive  Editor 

3.  Ladies  Home  Journal,  New  York,  New  York,  Jan  Turner  Hazard,  Food  Editor 

Honorable  Mention:  Better  Homes  and  Gardens,  Des  Moines,  Iowa,  Joy  Taylor,  Senior  Food  Editor 


The  Newspaper  Food  Editors  and  Writers  Association  was  founded  in  1974  to  encourage  communication  among 
food  journalists,  to  uphold  and  foster  professional  and  ethical  standards,  to  increase  members'  knowledge  about 
food  and  to  promote  a  better  vmderstanding  among  all  journalists  about  what  good  food  reporting  is.  Since  1987, 
NFEWA  has  sponsored  and  funded  the  Awards  Competition.  Hrst  prize  winners  receive  second  prize, 
$250;  and  third  prize,  $125.  All  winners,  including  honorable  mention  winners,  also  receive  certificates.  Rules  for 
the  1994  Awards  Competition  will  be  available  Jan.  1, 1994  from:  Carol  DeMasters,  Awards  Competition 
Coordinator,  38309  Genesee  Lake  Road,  Oconomowoc,  WI 53066.  Postmark  deadline  for  entries  in  the  1994 
contest  is  March  1, 1994. 


